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ew Car ‘Go-Sign’ Expected Wednesday 


WPB Calls Auto Manufacturers 
To Washington for Conference 


Information on Cutbacks, Machine-Tool Substitution Among the Big Problem- 
Yet to Be Cleared Up; Materials Are to Be Released by July |: 
Unemployment Already at Hand in Detroit 


By Robert M. Finlay 
Managing Editor 


DETROIT.—Final clearance on new-car production is expected to be given to top auto- 
mobile executives Wednesday when they meet with WPB in Washington. This may amount 
to the go-signal, based, of course, on the premise that the auto companies will not be ready 
to use materials such as steel, copper and aluminum for car production before these mate- 


rials are released for civilian goods July 1. In Chicago, Henry P. Nelson, who heads a WPB 
group coordiusting ei Pe, 


Chamberlain Sees 


What’s Been Done 
Since V-E Day 


POST-V-E DAY developments 
affecting the auto industry, came 
swiftly last week as follows: 

RECONVERSION—WPB calls 
auto brasshats to May 16 meet- 
ing in Washington. Go signal on 
new-car production expected, 
along with quotas, materials al- 
locations, etc. 

POSTWAR MODELS — WPB 
lifts restrictions on postwar 
models, permitting public show- 
ings, but there was no indica- 
tion that auto makers planned 
any public exhibits at present. 

GASOLINE—Slight boest in A 
rations, adjustments in B and 
truck rations, due by start of 
next coupon period June 22. 


a 


Yaps, here we come! 
* * * 
‘Let’s Re-Examine Gas Ration- 
img”’—see editorial page four. 
* o * 
wishes were horses, we'd ride 


right into new-car production to- 
= jorrow. 


=— 


* * * 


How much service business are 
dealers going to boot out the 
-—=sack door now that peace, at least 
with Germany, is here? 
* 


* * 
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ping Down 
Auto and truck registrations con- 


hued the downward trend in 1944, conversion, said that the un- 


— 


an 


according to Public Roads admin- 
tration. 

. S. total was placed at 30,086,189 

last year, against 30,499,608 in 1943. 

* ——? 


* ? 
0% More 


total of 5,346,000 short tons of 
ar materials were shipped from 
the Western Hemisphere to the 
bviet Union during the _ nine- 
month period ended March 31, rep- 
esenting 10 percent more than was 
Pomised to the Soviet Union under 
the terms of the fourth protocol, 
according to Leo T. Crowley, foreign 
zonomic administrator. 
* * 7” 


ore Flexible 


Immediate return to the states of 
he employment services “borrowed” 

y the federal government for the 
war emergency, is urged by the 
fhamber of Commerce of the 
United States. 

The National Chamber points out 
nat the original reason for trans- 
erring the state employment offices 
» federal operation was to obtain 
PAcreased production of war mate- 
rials. This has been accomplished. 
nder state control and operation 
f employment services, every need 
of war production can and will be 

et satisfactorily, while the com- 
plex task of counseling and placing 
veterans, primarily a community 

atter, also can be solved for more 
effectively at the local level. 

* > + 


“rom the Phoney Front 


Our roving reporter, Art Allen, 
ionsolidates all the wild rumors 
concerning the auto industry into 

his one phoney story, to wit: 

“Latest drippings to be wrung out 
of the grapevine say any day now 
whe Fisher brothers will announce 
blans to consolidate with Henry J. 
Kaiser, Andrew J. Higgins, Henry 
ford, Walter O. Briggs, Hudson 

otor Car Co., C. E. Sorenson, and 
three or four others as yet un- 

amed, for production of a $275 
passenger car, which will accommo- 
date 12 persons and give economy 

f 75 miles per gallon, speed of 100 
m.p.h., complete with inbuilt bar, 
avatory and soup kitchen. The 
2ars will be sold at Woolworth and 
Kresge 5 and 10-cent stores for 10 
yents down and 10 cents a month, 

d the operators of the new enter- 
prise say they confidently expect 
irst-year market for 10,000,000, not 
including foreign sales.” 

Editor’s Note: For gosh sakes, 

on’t believe this. 


Automotive Washington .... 
Aircraft News Pag 
FOB Factory Page 28 


TIRES—WPB sees quick boost 
in civilian tire output from one 
to two million monthly, but no 
real easing in crisis is expected 
until fall. 

PARTS—Output will continue 
at high rate; batteries and tires 
head shortages. 

MANPOWER-—Strict controls 
continue, but 48-hour week drop- 
ped in some areas. DRAFT calls 
to continue heavy for those un- 
der 30 for some months. 

BROWNOUT-—Abolished. 

ECONOMIC CONTROLS— 
Those on prices, wages and taxes 
to stand; rationing due for new 
cars until output reaches 100,000 
units a quarter. 

TRAVEL — Continues tight; 
ODT not “even considering” lift- 
ing of ban on conventions. 


Truck Deals 
Within Trade 
Held to ‘As Is’ 


WASHINGTON. — Effective May 
16, auto dealers may charge war- 
ranted maximum prices for used 
motor trucks and other commercial 
vehicles only in sales to users on 
a warranted basis, OPA has ruled 
in a new amendment to RMPR 341. 

At the same time, it was decreed 
that “no dealer may sell used trucks 
or other commercial vehicles to a 
dealer or other general seller” at 
prices higher than “as is” ceilings. 

Prohibiting truck and commercial 
vehicle sales from one dealer to 
another at warranted maximum 
prices brings commercial vehicle 
pricing practice into line with that 


(See TRUCKS, Page 61, Col. 5) 


SIX LINCOLN-MERCURY DEALERS, each representin 
regions, complete a two-day conference with com 
g, stated that this was the first committee to 

with Coopens = mcomendinng and aersien 
f lanned later for a comm representing 
fe. eee oad ton. t A. Horsch of Motor Sales Co., Chicago; 


tis 
icy of working more closely 


D. Kent of Ft. Worth, Tex.; E. 


II, executive vice-president; Davis; E. 
rem ets ‘ar Mad Charles Bennell of Park 


Merlin Motors, Camden, N. J., 


Industry Renews 


Pledge to Push 
War Output 


DETROIT.—With Japan still un- 
conquered, the automotive industry 
has reiterated its pledge to produce 

war equipment 
“until the last 
shot is fired,” Al- 
van Macauley, 
president of the 
Automotive Coun- 
cil for War Pro- 
duction, asserted 
last week. 
Macauley cited, 
however, the prob- 
lems all industry 
faces in maintain- 

Macauley ing high war out- 

ut and “simul- 
taneously resuming civilian activi- 
ties as speedily as possible at such 
levels as will not interfere with 
primary work on war material.” 

Macauley’s statement follows: 

“This is a time for re-dedication, 
rather than celebration. 

“In full recognition of the mean- 
ing of the moment, the Automotive 
Council for War Production re- 
iterates the pledge with which we 
of the automotive industry dedi- 
cated all our facilities to production 
for the nation’s defense in the dark 
hours of December, 1941. 

“On this occasion, we feel that 
the highest tribute we can pay to 
the people who made V-E Day 
possible is to continue our work 
in such manner as to assure them 
of our sincerity of purpose in re- 
dedicating ourselves to that 
pledge. 

“Production of war equipment to 

(See PLEDGE, Page §, Col. 5) 
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E. goweny 
otor Sales, N. Y, 


certainty on the go sign would 


be ended soon. 

However, it is emphasized by 
auto men that if WPB lifts the 
prohibition against building new 
cars without freeing them of the 
multitude of restrictions that 
stand in the way, the action would 
be an empty gesture. In other 
words, it would be a go sign at 
the end of the road, with a hun- 
dred stop signs between industry 
and the end of the road. 

WPB would be publicly putting 
responsibility for preventing unem- 
ployment on industry’s back with- 
out first giving industry a chance 
to carry the load. 

While WPB has not revealed 
what will be discussed at the indus- 
try advisory meeting even to the 
auto manufacturers themselves, 
certain critical problems in the re- 
conversion picture remain to be 
cleared up and may be at this 
meeting. Among the most impor- 
tant of these are: 

Cutbacks—When and where will 

they come. This information is 
vital to factory rearrangement and 
planning. 

Machine Tools—Automotive 

Council for War Production has 
submitted recommendations to J. A. 
Krug, WPB chief, which are de- 
signed to open the way for substi- 

(Continued on Page 61, Col. 1) 


Few Cars for 
Dealers in ’°45 


By Pete Wemhoff 
Editor, Automotive News 

WINDSOR, Ont.—Few new cars 
—probably no more than 2,500-——will 
be sold, delivered and registered be- 
fore the end of 
1945 regardless of 
how soon produc- 
tion resumes, Ray 
Chamberlain, ex- 
ecutive vice-pres- 
ident of NADA 
told Detroit auto 
dealers here last 
week. 

Cautioning dea! 
ers against over- 
optimism regard- 
ing new-car pro- 
duction this year 
Chamberlain declared that most of 
the new vehicles produced in the 
early months will probably lack 
some important part, such as head- 
lights or wheels. He doubted, how 
ever, that the factories would as- 
semble any great numbers of un 
finished autos due to storage prob 
lems. 

Dealers will accept unfinished 

(Continued on Page 59, Col. 1) 


Chamberlain 





NADA Denies ‘Deal’ in Fight 
Against OPA Discount Plan 


By William Ullman 
Washington Correspondent 


WASHINGTON.—A series of re- 
ports, said to be misleading and 


ry Poa, 
a 


nal I fa SF a 


his fellow dealers in the Ford Motor Co.’s six U. S. sales 
cials at Dearborn. J. BR. Davis, director of sales and adver- 
called to Dearborn in connection with the recently announced pol- 
programs, as well as new car styling, features, 
ord car and truck dealers. Left to right, Frank 
Harold Johns of Park Motor Sales, Detroit; 
of Van Etta Motors, San Francisco; S. E. Holman of 


malicious regarding NADA's activi- 
ties in connection 
with reported 
plans of OPA to 
change the _ his- 
toric dealer dis- 
count rates, have 
been in circula- 
tion throughout 
the automotive re- 
tail field in recent 
days, it was 
learned by AvtTo- 
MoTIVE News here 
last week. 
Substance of the 
stories was to the effect that NADA 
officials in charge of the discount 
matter in Washington had aban 
(Continued on Page 8. Col. 4 
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‘Will Know Definitely Soon’... 


Nelson Sees Go Signal 
For Cars By July 


come, he added, will soon be 
known with certainty. 

Introduced by Charles S. Davis, 
chairman of the Borg-Warner 
Corp., Nelson made it clear that the 
“problem of getting out of the war 
is greater than getting into it” 
from the standpoint of industry. 

“Getting into the war was a mat- 
ter of cooperation, but getting out 
of it involves the spirit of competi- 


Governor Signs 
Responsibility Act 
In Nebraska 


LINCOLN, Neb. — Gov. Griswold 
has signed LB 261, model safety- 
financial responsibility law to en- 
sure settlement in full of first acci- 
dent claims. This bill was prepared 
early in 1944 by a committee rep- 
resenting the American Mutual 
Alliance, the Assn. of Casualty and 
Surety executives, the American 
Automobile Assn. and the American 
Bar Assn. It is claimed that the 
statute is an improvement on the 
New York, West Virginia and In- 
diana laws. It follows closely the 
Minnesota bill enacted about 10 















By Mel Adams 
Staff Correspondent 


CHICAGO.—Speed in getting ma- 
chine tools and changes in relaxing 
restrictions are the two most imme- 
diate problems 
confronting the 
War Production 
Board as the 
aftermath of V-E 





LAST BOMBSIGHT. The last T-1 bombsight of a contract for 23,000 for Brit- 
ish RAF _—, came off the assembly line last week at the AC Spark Plug 
division of General Motors, Flint. George Mann jr., AC’s general manager (front 


Day, Henry P.|j,. ‘ . ‘ row, extreme left), and Roy McCullough, superintendent of the bombsigh 

’ ght di- 

Nelson, reconver- vee eon Bi eres Se Siete ” he vision (second row, extreme left), joined men and women workers of the depart- | days ago. 

sion coordinator |? P ; Oa Ee eT oe Essence is that security is re- 


declared. 

Nelson, who is on leave from his 
post with the International Har- 
vester Co., discussed the latest rul- 
ings by WPB Chief J. A. Krug fol- 
lowing V-E Day. 

Responding to another question 
as to whether the new cars will be 
the same as 1942 models, Nelson 


quired in the event of accident. In 
accidents involving more than $50 
the driver and owner must pay the 
damage within 60 days or license is 
suspended. License cannot be rein- 
stated until the licensee produces 
an insurance policy of 5-10-5 cover- 
age or a bond of $5,000 to cover fu- 
ture accidents. 


of WPB for the 
automobile indus- 
try, told the war 
problems _ confer- 
ence of the Chi- 
cago Assn. of 
Commerce here 
last week at a luncheon meeting in 









Manpower Relief Ahead 


Here Are Main Points of Army’s New Deployment 
and’ Demobilization Plan 


WASHINGTON. — With victory 





Henry Nelson 


seas longest and those who have 





the Hotel Sherman. 

In answer to a query during 
the question-and-answer period 
following his address, Nelson said 
it is within the realm of possibil- 
ity that the automobile industry 
will get the “green light” on the 
resumption of motor car produc- 
tion by July 1. How soon it will 


W PB Clarifies 
Priority Rules 


On Engines 


WASHINGTON. —Because of 
problems that have arisen in the 
internal combustion engines indus- 
try with respect to the scheduling 
of “complete products and spare 
parts, WPB last week issued a clar- 
ification of its priority rules gov- 
erning suppliers of both complete 
products and spare parts. 

In a statement listed as Inter- 
pretation 16 to Priorities Regula- 
tion No. 1 (Applicability of Prior- 
ity Rules to Suppliers of Complete 
Products and Parts for the Com- 
plete Products), WPB made the fol- 
lowing two points: 

1. Suppliers of complete products 
as well as spare parts for these 
products may not accept orders for 
complete products if these orders 
cannot be filled without interfering 
with previously accepted orders for 
parts bearing equal or higher rat- 
ings. 

2. In arranging shipping sched- 
ules under the various WPB sched- 
uling orders, a supplier may not 
schedule an order for complete 
products for shipment on a date 
that would interfere with delivery 
of previously accepted orders for 
parts bearing equal or higher rat- 
ings. This is true even though the 
complete products are subject to 
the scheduling order and the parts 
are not. 

However, WPB pointed out that 
where a shipping schedule for com- 
plete products has been properly 
made up under the scheduling or- 
ders and has become a “frozen 
schedule,” any orders subsequently 
received, whether for parts or for 
the complete product, may not be 
allowed to interfere with deliveries 
under the frozen schedule, regard- 
less of the ratings they bear. _—_ respect to both,” continued Nelson. they bear. 









said: 

“WPB wants no control over 
design and, if priority assistance 
is not too great, we will grant it. 
We will be in a particularly re- 
ceptive mood where manufactur- 
ers, as is the case, convince us 
that they have had trouble with 
doors or spring suspension or 
other details which need correct- 
ing. It is my belief that the new 
cars will for the most part be 
fairly close to the 1942 models.” 
In a straightforward answer to 
the controversial question as to 
whether one automobile manufac- 
turer will be able to resume pro- 
duction before all of them do, he 
said that WPB “will not hold back 
any segment of the industry if it is 
in position to go ahead and convert 
faster than another.” 

Rationing may be expected to 
continue for some time, Nelson 
said, although it may not be applied 
to new products introduced during 
the reconversion period. 

As to the outlook for metals, the 
speaker declared that there should 
be plenty of aluminum as soon as 
the recent aircraft cutbacks make 
it possible; that steel manufactur- 
ers say they will be able to take 
care of all military and civilian 
needs during the third quarter of 
this year; that the copper situation 
looks good, stainless steel “pretty 
good,” and lead not so roseate. 


“Since the recent meeting with 
Detroit manufacturers it now be- 
comes clear that there can be 
more of an all-out effort for re- 
conversion,” the speaker said. 
“We have gone to each vehicle 
manufacturer, stating that we 
would accept their absolute min- 
imum requirements for machine 
tools, and within a week we ex- 
pect that all orders for such tools 
on schedules may be placed. Au- 
thorizations today are close to the 
preliminary estimate of $35,000,- 
000 of machine tools for the mo- 
tor industry.” 

Priorities continue to be neces- 
sary, Nelson asserted, “but we want 
this type of work to come ahead of 
everything else except military re- 
quirements. 

“Passenger cars and light trucks 
will be included in our program, 
since the shortage is serious with, 
respect to both,” continued Nelson. | 





JUST BEFORE V-E DAY, Ford Motor Co. observed another milestone in its 
long record of production with the completion of the 31 millionth Ford. The 


unit, shown rolling off the civilian truck assembly line 


in the “B”’ building, 


Rouge plant, is a half-ton pickup truck, of which Ford has built 3,500 since pro- 
duction was started on the model in February. Shown in the picture are (left to 
right) F. W. Fisher, superintendent of “B” building; J. H. McLaughlin, super- ! 
intendent of the Driveway garage, and (driving) Alger Roberts, foreman of 


the final assembly line. 






attained in Europe, the War depart- 
ment plans to release 2,000,000 men 
within the next year. This is ex- 
pected to relieve greatly the present 
manpower shortage. 

While the draft will continue, the 
size of the military force will be 
reduced considerably. 

The main aim of the demobiliza- 
ton system is to insure men over- 


Ford Jeep Order 
Cistieofiod: Weasel 
Contract Cut Back 


DEARBORN. — Ford’s jeep con- 
tract was cancelled last week and 
its production of Weasels and M-8 
armored cars cut back. 

The jeep cancellation involves 
the Rouge plant, where parts are 
made, and Louisville, Richmond, 
Calif., and Dallas, Tex., plants, 
where the jeeps are assembled. 
Some 2,700 workers are affected. 

Production of Weasels, which is 
to start at the Somerville, Mass., 
plant in August, will be reduced ap- 


Studebaker to End 


B-17 Engine Output 

SOUTH BEND, Ind. — Stude- 
baker’s contract to build B-17 
airplane engines will be termi- 
nated by the end of July, the 
company was notified by the 
Army Air Forces Friday. 

Three Studebaker factories are 
engaged in production of the 
engines. 











proximately 50 percent. Under pres- 
ent plans the original production 
schedule of the Weasels will be fol- 
lowed until January. Then output 
will drop 350 units a month, with 
the contract ending in April. 

M-8 armored cars, assembled at 
the Twin City Ford branch, will be 
reduced approximately 2,000 units 
with the contract to terminate this 
month. Seventeen hundred less 
units of the M-20 armored car will 
be assembled at the Chicago branch. 





Golden Racing Fete 
Chicago Plans to Restage 


First Run in U. S. 
.. CHICAGO. — Plans are under 
way for a golden jubilee cele- 
bration here of the first Ameri- 
can automobile race, held at 
Chicago on Thanksgiving Day, 
Nov. 28, 1945. 

The Museum of Science and 
Industry headed by Maj. Lenox 
Lohr, is sponsoring a re-running 
of the famous event over the 
original course on Thanksgiving 


Day. 
George Conrad Diehl, presi- 
dent of the Automobile Old 


Timers, attended a luncheon last 
week given by Maj. Lohr at the 
museum. 

Among other guests were J. 
Frank Duryea and Charles M. 
Hayes, president, and Joseph J. 
Cavanagh, vice-president and 
general manager of the Chicago 
Motor Club. Duryea designed, 
built and drove the Duryea car 
in the original event, winning 
first place and a cash prize of 
$2,000. 


LL 


children first consideration on dis- 
charges. 

Here are other important points 
of the plan: 

1. The 2,000,000 men to be dis- 
charged will be for the most part 
surplus troops and the remainder 
will be men discharged for physical 
or other reasons. 

2. Of the total of 1,332,000 surplus 
troops, more than half are in Eur- 
ope, about one-third in the Pacific, 
and the remainder overseas vet- 
erans now stationed in the United 
States. 

3. About two-thirds of the combat 
troops are coming through the 
United States and have furloughs; 
others urgently needed in the Pa- 
cific will go there directly from the 
European theater. 

4. It is expected furloughs will 
not exceed 30 days and there may 
be an additional period of retrain- 
ing of 30°to 60 days for some of the 
European troops enroute to the 
Pacific. 

5. Due to transportation difficul- 
ties, it will take at least 12 months 
to return the men to be discharged 
to the United States. 

6. Most able-bodied men in uni- 
form who have not had overseas 
service will be sent overseas in the 
coming months. 

7. Draft calls will remain high to 
replace combat losses and veterans 
of long-term service. This will cut 
into the ranks of men who have 
been deferred for various reasons. 





Nahare Sa ot OK 


DETROIT.—In a recent issue listing the 
manufacturers of pole trailers who had 
been given authorization to build over 100 
units in 1945, the Montgomery Body Co. 
was listed as being authorized to build 720 
units. This was in error; the 720 pole trail- 
er authorization was given to the W. C. 
Nabors Co., of Mansfield, La. 





Detroit Makes Bid 


For World Peace Fair 

DETROIT. — Detroit made a 
definite bid last week for a 
World’s Peace Fair, to be held 
as soon as possible after victory 
over Japan. 

A commitee of 100, represent- 
ing all phases of Detroit civic 
life, has started raising funds to 
guarantee the fair. 

Plans are already under way, 
and invitations will be issued 
shortly to all 49 United Nations 
represented at the San Francisco 
conference to participate. 





The law does not apply to anyone 
carrying adequate insurance. The 
bill was substituted for a proposed 
compulsory insurance act which 
drew hot fire. The provisions of 
LB 261 were explained to the com- 
mittee of the unicameral by Atty. 
James L. Brown, of Lincoln. 


Griswold vetoed LB 278, a bill 
providing that release from bank- 
ruptcy would not entitle a driver 
or owner to gain a license for a 
period of three years if the decree 
cancelled a judgment for damages 
—— from an automobile acci- 

ent. 


Ford Dealers Fete 


Connors on Shift 


RICHMOND, Va.—Approximately 
100 Ford dealers of the Richmond 
Ford “ranch territory, which 
compris©s most of Virginia and the 
eastern half of North Carolina, were 
hosts May 4 at a testimonial dinner 
for John F. Connors jr., who has 
been transferred from his position 
as assistant branch manager of the 
Richmond branch to the Washing- 
ton branch as assistant manager. 


Waverly G. King, of Richmond, 
was toastmaster. Speakers included 
C. R. Beacham, Ford regional man- 
ager; Emerson Planck, Richmond 
branch manager, and Maj. H. M. 
Cunningham, manager of the Wash- 
ington branch. R. Leslie Brown, of 
Richmond, made a presentation to 
Connors. 


Packard Primer 
Booklet Published for 


New Dealers 

DETROIT. — Packard has issued 
a booklet to help the sales depart- 
ment indoctrinate new dealers. 

The booklet offers a history of 
Packard’s operations from 1899 tc 
1945 and explains how the sales 
force is planning for expanded post- 
war distribution. 

Pictorial treatment accompanies 
sections on Packard “firsts” and 
war production achievements. 





Alexander Fraser, president of the 
Shell Oil Co., is heading the petro- 
leum division of the Greater New 
York Fund’s 1945 campaign. This 
division, which raised $200,251 in 
last year’s appeal, has pledged itself 
to a quota of $210,000. 





janes ae: AON footer), 
vision, conferring wit ard M. Canaday (left), board chairman, d Ch ce 
Sorensen, president (right), of Willys-Overland ’Motors, Inc., on ane = 


tion. The conference pictured above was held at Toledo, 


chief of WPB’s 


Automotive Reconversion di- 


one of three cities 


visited by Nelson and his aides, to inspect the automotive production plans of 


leading manufacturers. 
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addressed to John 0. 


hfe nation needs cooperation 
now, more than ever before. We 
have accomplished wonderful things 
during the war simply because there 
was cooperation. We had a cause. 
We had a war to win. So we co- 
operated. In the same way nations 
will have to learn to cooperate, if 
we are to have a permanent peace. 
The cause that bound us together— 
the war—sooner or later will be 
won. Then the test will come. If 
democracies are to survive, it will 
be only because we are willing to 
cooperate for the common good. 
Only cooperation by all groups— 
manufacturing, laboring, mining, 
agriculture and distributing trades 
—will be effective. We can no longer 
afford pressure groups. We can no 
longer afford to pit one class against 
another. We've got serious things 
ahead—to win the war now and to 
cooperate so that we can rapidly re- 
convert, furnish employment and 
keep our national income up. Wars 
always upset domestic economy. 
Congress acted wisely shortly after 
Pearl Harbor and provided for the 
OPA. It was necessary to take these 
steps because war would cause 
searcities, as well as build up pur- 
chasing power. This legislation 
wasn’t an administrative measure— 
it was passed by Congress, which 
included Republicans and _ Inde- 
pendents, as well as Democrats. 


War agencies therefore set up 
to promulgate rules intended to 
keep our nation strong during 
wartime, in spite of other time 
conditions. These regulations, like 
any laws, are no stronger than 
the will of the people they pur- 
port to govern. Whatever you 
think about the used car regula- 
tion, or its enforcement, it is the 
law of the land. The trade, and 
the nation, can get a great deal 
further by energetic cooperation 
and compliance than by attempt- 
ing to bemoan the mal-adjust- 
ments it may cause. 

* * * 


Remember 


After Last War! 
WOULD hate to think what the 
used car situation would be now 

if there were no regulations. Prices 

would have gone up so high that 
no legitimate operator would want 
to have anything to do with them. 

An operator who expects to stay in 

business and face the people after 

the war doesn’t want to sell mer- 
chandise at three or four times its 
real value. Neither could he afford 


Just Among 
Dealers 


James H. Casse.i, executive sec- 
retary for the Oregon and Portland 
automobile dealer associations for 
a quarter of a 
century, is prob- 
ably the best 
known man in the 
trade in the state 
of Oregon. He has 
not only worked 
for automobile 
dealers, but main- 
tains headquar- 
ters for the State 
Automotive 
Wholesalers, the 
Oregon Tire Deal- 
ers Assn., and was 
also recently appointed a member 
of the Port Commission by Gov. 
Earl Snell, who himself has been an 
automobile dealer and former pres- 
ident of the Oregon association. 
Cassell was born in Terrill, Tex., on 
Oct. 9, 1886. This mention of Jim 
Cassell serves to introduce an all- 
Oregon edition of this column and 
gives an opportunity to talk about 
some of the well known dealers in 
Oregon. 








J. H. Cassel 


* * + 


Herpert L. MacKenzie (Ford), 


Hillsboro, Ore., was born Apr. 8, 
(Continued on Page 49, Col. 1) 


eaters tell me 


By John 0. Munn 


Dealers’ or salesmen’s comments, questions or requests may be 
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Mann in care of Autometive News, Detroit, 






|to be caught with an inventory of 
‘the high-priced used cars. 
Remember—after the last war 
with inflated prices, more than 
600,000 merchants failed in a short 
time; more than 400,000 farmers 
lost their farms by foreclosures? 
ok a + 


Cites Value 
of Panels 

HE attempt of these present 

regulations is to prevent such a 

catastrophy as an aftermath of this 
war. So far as the used car regu- 
lations are concerned, dealers should 
be more interested than the govern- 
ment or the public. Dealers have 
money and business opportunities 
at stake. It is obvious, too, that the 
trade has more power than the 
government to show improvement in 
the functioning of the regulation. 
The government has many regula- 
tions to administrate. The trade, if 
they will but cooperate, can special- 
ize in those that apply to it, and by 
their technical knowledge and ex- 
perience, can make them work to 
the best advantage. 

This column has mentioned 
many times the success of Auto- 
mobile Price Panels working in 
connection with rationing boards. 
The regulations provide for such 
a panel. They are virtually cit- 
izens’ committees that are backed 
by the enforcement powers of the 
OPA to see that the regulation is 
lived up to. These citizens’ com- 
mittees, being familiar with the 
trade, can identify and locate in- 
fractions much better than the 
OPA enforcement machinery. 
These committees have the power 
to not only locate the infractions, 
but to call conferences, invoke 
administrators’ claims and refer 
wilful violations to OPA Enforce- 
ment division for criminal or other 
action. 

* * * 


New Hampshire 
Makes Hay 

HIS column has a letter from 

Tom McKoan, district informa- 
tion executive of the New Hamp- 
shire State OPA office stating that 
he had used a reprint of this column 
appearing in the Jan. 8 issue as the 
means of organizing dealers in the 
state to cooperate. As a result of 
this united effort, the record in 
September, 1944, was: 

total non-dealers’ sales—46% 
total dealers’ sales—54% 

But this spring the positions had 
been changed to: 

total non-dealers’ sales—42% 
total dealers’ sales—58% 

In this effort he had the coopera- 
tion of the New Hampshire Auto- 
mobile Dealers Assn., W. B. Mc- 
Gregor, secretary. You might be in- 
terested in knowing how this as- 
sociation worked in cooperation 
with the OPA to bring about this 
result. Following is his letter which 
was sent to all the dealers in the 
state: 

* * OK 


Letter Gives 

Simple Rules 

66 T THE last regular meeting 
of the directors of the New 

Hampshire Automobile Dealers 

Assn., it was voted to give the OPA 

our full cooperation in their effort 

to protect our property, our earn- 

ings and our nation against infla- 

tion. 

“To assist the OPA in eliminating 
the black market in automobiles in 
this state, you are urgently asked 
to fill out and mail one of the en- 
closed cards whenever you bid for 
but are unable to buy an automo- 
bile at the “As Is” ceiling price. 

“It is believed that this will dis- 
courage out-of-the-state buyers 
from interfering with the New 

Hampshire automobile market 
and will tend to retain in this 

state more of the transportation 

that is so essential. 

“More cards will be mailed you 
as soon as you advise me the num- 
ber you require. 

“We are also sending herewith a 

(Continued on Page 14, Col. 1) 





THESE 27°CAR DEALERS, truck dealers and used car dealers, members of the OPA Retail Motor Vehicle Industry 
Advisory committee, have been meeting regularly in Washington for the past three years in behalf of the nation’s retail- 


ers—and merit the 


right, seated: Wm. Reagan 


_——— of the industry. ane ow. 
. Evanston, Ill.; Irvin . 
rapher; Walter Shoemaker, acting price executive, Machinery branch, OPA; 
a non-member who sat in as observer); D. 


taken at a recent meetin 
Walls, Dallas, Tex.; John F. 


in Washington, shows, left to 
aly, Philadelphia; OPA stenog- 


Wm. L. Mallon, Newark (president of NADA, 
E. Castles, St. Louis, chairman; James F. Brownlee, deputy administrator, 


OPA; M. Robert Deo, secretary; James F. Foley, associate chief counsel, Machinery branch, OPA. Standing, left to right: 


L. F. Jacod, New York City; 


Roberts, OPA; J. M. 


. W. Dibble, Chicago; D. 
Cruise, Tazewell, Va.; Les Vogel, San Francisco; J. 
Brookline, Mass.; Paul Freed, Waynesboro, Va.; Frank B. Gregg, Pittsburgh. 


D. 
P. 





ATTENDEES at a recent meeting of the OPA advisory committee, which dis- 
cussed future pricing policies, included, left to right, NADA President Mallon; 
D. F. Casties, a former president of NADA who is serving as chairman of the 
committee, and James F. Brownlee, OPA deputy administrator for price. 


Elkhart Dealers Organize; 
Two Ind. Groups Elect 


INDIANAPOLIS.—E lection of 
officers highlighted meetings of two 
dealers’ organizations in Indiana 
last week, along with the formation 
of a new dealer group, the Elkhart 
Auto Dealers Assn. 

J. Ralph Mason was elected pres- 
ident of the Howard County Auto- 
mobile Dealers Assn. Other officers 
named include Leon Hite, vice- 
president; Charles Conkle, secre- 
tary-treasurer, and John Bilsland, 
assistant secretary-treasurer. 

At the meeting of Northern In- 
diana Automobile Dealers Assn., M. 
F. French, of Valparaiso, was unan- 


Ohio Bill Limits 
Contract Charges 


COLUMBUS, O. — Carrying 
charges on retail installment con- 
tracts would be limited under a bill 
recommended for passage by the 
judiciary committee of the Ohio 
house of representatives. 

Under the proposed legislation, 
maximum financing charges would 
be: 12 percent a year on the first 
$100 of the unpaid balance; 10 per- 
cent on the next $200 of unpaid bal- 
ance; 7 percent on unpaid balance 
in excess of $300. 

The bill also prescribes the form 
of retail installment contract and 
sets a scale for additional charges 
against delinquent payments. A 
maximum fine of $1,000 or a maxi- 
mum of a year’s imprisonment, or 
both, would be provided for each 
violation. 





Cooperation Urged 
Marion Dealers Publicize 


Mechanic Shortage 


MARION, O.—<Authorized dealers 
have pointed out in a large display 
advertisement in the Marion Star 
that since Pearl Harbor the num- 
ber of mechanics in dealer service 
shops has decreased 40 percent. 

To cope with the problem the ad 
urged cooperation with dealers in 
respect to priority preference for 
repairs, keeping service appoint- 
ments, and asking only for neces- 
sary repairs. 

The ad was created by W. H. 
Symes (Chrysler- Plymouth) and 
Francis McKinney (Ford) and sup- 
ported by the legitimate dealers 
here, 


imously elected director to the 
Automobile Dealers Assn. of In- 
diana, Inc. French’s election is 
pending ratification of the entire 
membership, and is intended to fill 
the vacancy created by the expira- 
tion of the term of A. W. Mitchell 
of LaPorte. 


The Elkhart Auto Dealers Assn. 
has been formed with M. D. Chat- 
ten as president; I. A. Miller, vice- 
president, and Roy F. Jones, sec- 
retary. 


Wright Leases 
Chicago Site 


CHICAGO. Ben T. Wright 
(Mercury-Lincoln) announced last 
week that he has just taken a long- 
term lease on near North Side 
property here. The lease was closed 
with the First National Bank of 
Chicago. 

In making this announcement, 
Wright pointed out that the Aurto- 
MOTIVE NEWS correspondent was in 
error when quoting him as saying 
that he planned to abandon Chi- 
cago as a base of operations and to 
concentrate exclusively in Evans- 
ton and other north shore suburbs. 
The story in question appeared in 
the Apr. 30 issue. 


On the House... 


Ray Chamberlain, NADA execv.p., believes 2,500 new cars won’t be 
produced, sold, delivered and registered before end of 1945; this mugg 
thinks there will. Both Ray and I hope I'm right. . . . Harold Marsh, 
of Marsh & Grosfield, Inc. (Chevrolet-Oldsmobile), says he really 
started at the bottom in the auto industry: Opened his Chevrolet 
dealership in “depression” 1933 in Dearborn (Ford’s home town).... 


Brooklyn and Long Island dealers will golf May 25 at Pomonok 
club in Flushing. . . . Detroit dealers’ shindig at Windsor, Ont., 
was a honey, all ways (300 attended), except for the sturgeon I 
didn’t get because 25 other guys beat me to it.... 

Dealers are fearful that, with President Truman’s recent blessing 


for OPA, the chances are slim against getting OPA to let standard 
trade discounts alone in postwar; NADA has a few aces up its sleeve, 


however. 


Howard, Seattle; Arthur W. Pickett, New York City; Joe 
Enright, Newark, N. J.; E. 


H. Baker, 





Wis. Legislature 
Passes Dealer 
License Changes 


State to Delay Action 
On Replacement to 
Check on Cancellation 


MADISON, Wis. — Wisconsin 
Automotive Trades Assn.’s propos- 
al to improve the dealer relations 
law have been approved by both 
houses of the Wisconsin legislature 
and is now headed for the desk of 
Gov. Walter S. Goodland. 

Principal objective of the bill is 
to protect dealers against unfair 
cancellation, it is said. 

Under the new provisions, appar- 
ently soon to become effective, the 
State Motor Vehicle department 
will withhold action on a dealer re- 
placement application until such 
time as a decision is made as to 
whether there was an unfair can- 
cellation. The section would apply 
to new-car dealers only. 

Another section would delete the 
words “in this state” from the vari- 
ous existing statutory definitions of 
licensees in order that all those do- 
ing business in Wisconsin would 
definitely come under the jurisdic- 
tion of the Dealer Licensing Act. 

Another clause of the bill would 
increase the fee for motor vehicle 
dealer registration from three dol- 
lars to ten dollars. Higher admin- 
istrative costs of the regulatory 
program dictated the increase, the 
legislators were advised. 

The bill will also strengthen the 
bonding section of the statutes to 
offer more protection to the con- 
suming public. 


The discretionary bonding provi- 
sion for dealers would be increased 
to a minimum of $5,000 and a maxi- 
mum of $15,000. 

“With the value of automobiles 
increasing considerably and with 
many dealers holding substantial 
amounts for new cars this con- 
sumer protection is most neces- 
sary,” the WATA told the legisla- 
ture in a memorandum. 


—Prte WEMHOFF 
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AUTOMOTIVE 
B OUR FIELD DEFINED 


Automotive: Self-propelling, hence, of, pertaining 
to, or concerned with, vehicles or machines, as auto- 
mobiles, airplanes, or motorboats, that contain with- 
in themselves means of motion, control, & direction, 
as, automotive engineering.—Webster’s New Inter- 
national Dictionary. 











Let’s Re-Examine Gas Rationing 
Wis the cessation of hostilities in Europe, it would seem 
that this industry should promote a study of the gaso- 
line situation. Either we will continue to have a shortage in 
ordinary gas, which hardly seems likely, or rationing should 
be modified or completely lifted at once. 

Years ago, AUTOMOTIVE NEws pointed out that the un- 
known equation in curtailment of civilian automobile use 
was the number of miles which each vehicle was capable of 
giving without requiring new rubber or replacement of worn- 
out parts. The answer, of course has been that the average 
American motor vehicle was good for many more thousands 
of miles than the most optimistic statistician dared predict. 

Looking at the record today, AUTOMOTIVE NEws is of the 
opinion that providing there is, as we suspect, a surplus of 
ordinary gas for civilian use, the responsibility of where and 
when and how the automobile driving citizen should use up 
the remaining miles of service in his car and his tires should 
be left to his individual discretion. 

It is one thing to set up bureaucratic laws to protect the 
war effort, but quite another to continue them simply to 
satisfy the whims of the long-haired boys. 

If there is a shortage of ordinary gasoline which by one 
iota affects the war effort, no one would be foolish enough 
to question rationing, but if it is continued only to protect 
the car-owner against his own judgment in the use of his 
own property, we don’t believe in it. 

No American worth his salt asks for a paternalistic govern- 
ment to protect him from his ‘‘folly.” We think it is not too 
soon for this industry to speak for the 25 million car-owners 
who have a right to ask for a new study of the facts. 


Recognizing Job Well Done 
W PB not only compliments the automotive industry for 
the fine job it has done in providing weapons of war, but 
recognizes the extent to which the manufacturing plants in 
the industry were dismantled to do this outstanding job, by 
allocating $85,000,000 of the $102,000,000 of priority ratings 
that will be given all industry for immediate reconversion. 

In its announcement giving the automotive industry b 
far the greatest slice of the total allotment for 72 different 
industries that will have to do some retooling and construc- 
tion to get back into civilian manufacture, WPB states: 
(1) the auto industry was very heavily converted to war, 
and (2) its tools and equipment are costly. 

The $17,000,000 for the remaining 71 industries, says 
WPB, is not so disproportionate as would appear when it is 
remembered that for many industries the need covers only 
a few dollars worth of construction or tooling. 

The breakdown for automotive is $50,000,000 for tools and 
$35,000,000 for construction. 

WPB is giving due recognition to a stupendous job well 
done when it rates the automotive industry and its recon- 
version needs ahead of refrigeration (which also was barred 
from domestic production during the war, and which re- 
ceived an $11,000,000 allotment) , domestic cooking and heat- 
ing industry ($4,175,000), the laundry industry ($1,990,000). 





IF TO GO from New York to 
Chicago, you had to fly via New 
Orleans, you would be going about 
as far out of your way as we had to 
in flying from Merida, Yucatan, to 

Mexico City. Al- 


MEXICO though we had our 
CONTINUED reservations and 
mi tickets before the 


first of the year, 
and this was early March, they ex- 
plained that, unfortunately, a 14- 
place plane instead of the scheduled 
21-place had been sent on Saturday 
and we could not fly at noon to be 
in the capital that evening. From 
all appearances they felt as badly 
as we did to give us this bad news 
but, “Come Monday,” they said, 
“you will have first priority. You 
will fly. That is our sacred pledge!” 
Thus we discovered that Mexico 
has more politicos than a dog has 
fleas and, apparently, each one car- 
ries a priority in his hip pocket. 
Came Monday and the head waiter 
asked us at breakfast if we knew 
that the Mexican pilots had gone 
on strike at midnight and there 
were no planes flying direct to 
Mexico City. That strike lasted 10 
days, so it came about that we flew 
south to Guatemala City and, after 
two nights there, made a plane to 
Mexico City. This required new 
visas, etc., etc., etc. 

* Oe * 

ADDING ANOTHER central 
American country to our itinerary 
may have been a blessing in dis- 
guise. Guatemala City is one of the 
most delightful, modern and cer- 
tainly the cleanest city we have 
ever been in south of our own bor- 
der. That country, too, is prosper- 
ous; in fact expensive for Ameri- 
cans because their dollar is on a 
par with our own. The coffee bean 
is their principal product and 
superior (they say) to any grown 
elsewhere in the world. Certainly 
their airport buildings are the most 
attractive I have seen anywhere. 
They look not unlike one of our fine 
country clubs, and the green lawns 
between the long runways are as 
finely kept as a golf course. 

* * * 


LIKE THE Mexican capital, 
Guatemala City boasts of some of 
as fine and modern automobile 
sales and service buildings as you 
would find in any American city. 
All American passenger cars and 
trucks are represented there, and 
one is surprised at the number 
made by our so-called “independ- 
ents” which seem disproportionate 
in comparison with those manufac- 
tured by the “Big Three” in the 
States. At a swank nightclub one 
evening, the crowd seemed almost 
entirely American, and nine-tenths 
of the boys were in our Army and 
Navy uniforms. Most of them were 
accompanied by dark-eyed senor- 
itas who seem to adapt themselves 
nicely to all of the modern dance 
steps as taught by Arthur Murray. 
We merely sighed and wished we 
were 72 again! 

* * * 

TO LOOK over the possibility of 
increasing our circulation, we flew 
down to Acapulco which is, you 
know, the world-famous fisher- 
man’s heaven far south in Mexico 
on the Pacific side. We managed to 
get in a little fishing ourselves, and 
I was lucky enough not to have 
hooked the 256-pound Black Marlin 
which I saw “Gid” Herreshoff of 
Chrysler land in 57 minutes. No 
larger Marlin had been taken in 
those waters in seven previous 
months. Three of the sailfish we 


Y | landed were all over nine feet, any 


one of which would have broken 
the record on the Florida east coast 
this year. It took 75 minutes to fly 
to Acapulco but when we came 
back by car, we were glad to make 
it a two-day trip, spending a night 
at Taxco, the silver center. As a 
matter of fact, the entire trip is a 
hair-raising experience in mountain 
driving. Roy Peed of DeSoto was 
at the wheel and, although Roy 
boasts of starting in this business 
as a test driver, I never did get 
used to coming face to face with a 
giant bus or truck on practically 
every hairpin turn on the moun- 
tainside. 
* * oe 

I HAVE been tempted to expand 

my report on a month in Mexico 
(Continued on Page 12, Col. 4) 
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In This Corner 


Anonymous contributions will not 
observed upon request. 


Commercial Rents 


The following was addressed to 
NADA and Georgia Auto Dealers 
Assn. 

On March 14, and March 28, we 
wrote OPA, Washington, D. C., re- 
lative to commercial rent control. 
On Apr. 2, and Apr. 10, we received 
replies. Mr. Bowles, on March 1, 
1945, recommended to the Senate 
Banking and Currency committee 
that Congress pass legislation to 
control commercial rents. 

Has our association made any ef- 
fort to protect its 12,000 members 
from commercial rent inflation? If 
so, we have not been advised of it. 

We are one of the thousands of 
dealers, who are at the mercy of 
landlords. On July 1, 1945, our rent 
advances 40 percent, all repairs to 
premises to be made by us. And we 
feel very unhappy about it, con- 
sidering that our business activities 
have been 100 percent under OPA 
regulations during the emergency, 
and continue so. Why should any 
particular group be excepted from 
government control? 

Might we suggest that if this 
group is not legislated to come un- 
der OPA control, and thereby com- 
plete the picture, that NADA group 
be released 100 percent from OPA 
regulations. What do you think of 
this idea, is it fair or unfair? 

Unless commercial rents are con- 
trolled, does it not appear that the 
Lord of the Land is the “Special 
Privilege Citizen”? Isn’t this true 
of the feudal system of govern- 
ment? If any particular class or 
group is excepted and exempted 
from the regulations and controls 
of OPA, isn’t our government guilty 
of class legislation? Will you ap- 
peal to the legislators in Washing- 
ton to put aside their selfish inter- 
ests, and pass the commercial rent 
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‘Highway Robbery... . 


The views expressed in this column are those of our readers. 


Coxe, 
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{control bill? Or else do away with 
OPA entirely. 

Inflation may be inevitable. How- 
ever commercial rent control would 
be just another step by OPA in an 
effort to prevent it, and we feel 
that to stabilize rent will mean a 
great deal to the average “small 
business”, and will have a power- 
ful effect on holding prices down, 
particularly after reconversion, and 
when OPA is eliminated. The very 
idea of being “held up” by the land- 
lord will encourage profiteering, 
whereas the protection of rent con- 
trol will create a spirit to co-operate 
and make a fair profit only. 

Commercial rent, we believe, am- 
ounts to a great deal more in dollar 
sales than many other items, under 
OPA control. How did they happen 
to miss it? 

If you are interested in receiving 
copies of our file in connection with 
our appeal to OPA as to control of 
commercial rent, we shall upon re- 
quest be glad to mail same to you. 


—Leon Ferst, president, Eastern 
Motor Co. (Oldsmobile) Augusta, 
Ga. 


|... Years Ago | 


One Year Ago 
May 15-29, 1944—-Nash adds three 
zones. . . . Packard expands sales 
setup, adds dealer council. ... ACWP 
sees drive by unions to control 
plants. ... Jobbers warned of perils 
in postwar service battle at MEWA 
parley. ... NADA fights used-car 
ceiling. 
19 Years Ago 
May 14-27, 1926—Chevrolet plans 
$10,000,000 expansion. . . . Auto out- 
put increases 250 percent between 
1914 and 1923. .. . ICC plans rail- 
bus competition probe. . . . Used 
rubber discounted in tire output. 
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THAT QUESTION is uppermost with engineers 
and designers planning postwar products—and 
time after time the answer leads to plastics. One 
reason is the proving ground of war where 
plastics are giving brilliant proof of their abil- 
ity to reduce poundage while maintaining 
strength. Each ounce subtracted from the over- 
all weight of the soldier’s equipment contrib- 
utes to his comfort and efficiency. Every pound 
saved in transporting supplies adds up to more 
tonnage delivered at the front. 


Celanese Lumarith* Plastics are allocated to 
countless military applications where weight- 
saving is vital. For these cellulose-base mate- 
rials are not only light, but they pace the 
plastics field for toughness. 

For example, the paratrooper’s first-aid kit is 
protected by a transparent box made of light, 
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tough Lumarith. Kick-type ventilators on 
fighter planes, which are literally adjusted by a 
kick of the pilot’s foot, are molded of the same 
light, strong plastic. So are the ammunition 
rollers that speed the belts of bullets into the 
guns. The illuminated message carriers that are 
dropped from speeding planes have transparent 
Lumarith bumpers at both ends—not only 
light, but tough enough to withstand the im- 
pact of their plunge to earth. 

The use of plastic packaging materials has 
also reduced shipping weight in many ways, 
while contributing new efficiencies. Guns and 
rifles are shipped in plastic-combination wrap- 
pers that save weight, while protecting against 
rust and corrosion. Many foods, drugs and other 
military supplies are packaged in thin, light 
plastic containers. Portable army barracks and 
hospitals depend on plastics to reduce shipping 
weight with windows of Vimlite*, the Celanese 
plastic glazing that is non-shattering and far 
lighter than glass. 


The U. S. Service of Supply is constantly on 
the alert to make sure that all unnecessary 
weight is saved in producing and transporting 
equipment. This same objective is also one of 
the important keys to numerous improved civ- 
ilian products in store for after the war. 

Your postwar car will be lighter, easier to 
care for, more economical to operate thanks to 
plastic instrument panels, steering wheels, con- 
trol knobs and other uses of these light, tough 
synthetics. So will your postwar plane. 








From vacuum cleaners to telephones, from 
radios to bathroom scales, all kinds of house- 
hold servants are being designed to make therm 
lighter, easier to handle, more pleasing to the 
touch, more decorative as to color. Lumarith 
Plastics, in one of their many formulations, are 
the ideal materials to accomplish these ob- 
jectives. 


Celanese Corporation, with continuous re- 
search in all three basic fields of synthetics— 
textiles, plastics and chemicals—welcomes 
inquiries from manufacturers, engineers and 
designers who are interested in the merchan- 
dising advantages of making products lighter 
... of making them more attractive, more con- 
venient, more efficient, more saleable. Celanese 
Corporation of America, 180 Madison Ave- 
nue, New York 16, N. Y. 


TEXTILES 


Celanese "PLASTICS 


CHEMICALS 


... EVERY WEDNESDAY EVENING COLUMBIA NETWORK COAST TO COAST 


*Reg. U.S. Pat. Off. Copyright 1945, Celanese Corporation of America 


CELANESE CORPORATION OF AMERICA + 180 MADISON AVENUE :+: NEW YORK 16, N. Y. 


| 
“GREAT MOMENTS IN MUSIC”* PRESENTED BY CELANESE 
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WLB Wage Policy Laid Down... 





War Scale to Remain 
During Reconversion 


WASHINGTON. — Reconversion| going back in part to automo- 


wage rates must fit into the pre- 
vailing scale of war wages, George 
M. Taylor, WLB chairman, said last 
week in announcing a policy laid 
down by the board. 

Taylor said the WLB intends dur- 
ing this period to be as concerned 
about deflation through wage cuts 
as about inflation through wage in- 
creases. : 


Typical need for new wages, 
Taylor pointed out, is the case of 
the automobile factory which has 
been making tanks and is now 


Financing Value 
Drops in Canada, 


But Total Rises 


OTTAWA, Ont. — Financing of 
sales of new and used motor ve- 
hicles in Canada during March 
totaled 2,422 units with a financed 
value of $1,276,849, down 19 percent 
in number and up 5 percent in 
amount of financing from the 2,97 
vehicles financed in March, 1944, for 
$1,220,652, the dominion Bureau of 
Statistics reports. 

Included in the totals for March 
this year were 257 new vehicles 
financed to the extent of $376,680. 

Used vehicle financing declined 
24 percent in number and 13 percent 
in dollar volume in March of this 
year compared with 1944. All regions 
for which separate figures are com- 
piled recorded decreases with the 
exception of Quebec, where in- 
creases of 12 percent in number and 
68 percent in dollar volume were 
recorded. 

The highest increase in dollar 
volume over the number of units 
financed in Quebec reflects the in- 
clusion in the figures for March, 
1945, of a number of vehicles of 
high value consisting chiefly of 
buses rather than passenger models. 

There were 630 new vehicles fi- 
nanced in the first three months of 
1945, compared with 416 new ve- 
hicles financed in the corresponding 
period of 1944. Used vehicles financ- 
ed during the same three months 
totaled 5,025 in 1945 and 6,962 in 
1944. 





Test-Model Curbs 


Relaxed by WPB 
WASHINGTON. — Restrictions 
on the production of experimen- 
tal models were relaxed Friday 
by the WPB in line with the 
new reconversion program. 

WPB also lifted the ban on 
display of experimental models, 
but there was no _ indication 
manufacturers would start show- 
ing their models to the public. 

Previously, the experimental- 
model regulation (Priorities Reg- 
ulation 23) allowed manufacture 
of models of products which 
could not otherwise be made 
under existing WPB rules. It 
was also required to get WPB 
approval to spend more than 
$5,000 in a single plant in any 
month on experimental - model 
output. 





biles. 

Answering the question of what 
to pay upholsterers, who are not 
employed in tank manufacture, 


Taylor said, “The rule will be that; 


upholsterers shall be paid wages 
that fit into the current war scales 
and not wages based on the wages 
before the war.” 

New wage rates, when put into 
effect, must be filed with the WLB 
for review. 

Taylor emphasized that the 
new wage policy does not cover 
the problem of take-home pay, 
lowered hours and several other 
looming questions. “This is a first 
step to get things started, and we 
intend to work out the rest of the 
problems and issue statements 
later,” he said. 

The unions’ no-strike pledge will 
remain in full force during this re- 
conversion period and until 
Japanese war ends, according to 


Taylor. 
* ¢ *# 


Truman Urges Agreement 


On Reconversion Wages 
WASHINGTON.—President Tru- 
man is being urged by influential : 


members of Congress to force gov-| ' 


ernment agencies to agree, if pos- 
sible, on a reconversion wage policy 
so employers may plan intelligently 
for the future. 

Members of Congress studying 
the question declare that unnec- 
essary unemployment may result 
and the tempo of reconversion be 
slowed unless a definite policy is 
established. 

During the past week, R. J. 
Thomas, president of the United 
Automobile Workers, sought in- 
creased wage levels to offset work- 
week and production cutbacks. 
He asked WLB Chairman Taylor 
to call an immediate special ses- 
sion of the board to aid 140,000 
Ford Motor Co. workers whose 
work-week, he said, had been re- 
duced from 48 to 40 hours. 

Both President Truman and Ec- 
onomic Stabilization Director Davis, 
meanwhile, said the Little Steel 
formula must be maintained. 

While declaring that both wage 
and price ceilings must be main- 
tained during the reconversion 
period, Chairman Davis predicted 
that the Little Steel ceiling on 
general wage increases would be 
broken for industrial workers whose 
wages have not kept pace with the 
cost of living. 


Montana Dealers 


Seek 4% Slash 
In U. C. Prices 


HELENA, Mont.—A four percent 
reduction in used car ceilings effec- 
tive July 1 and abolishment of the 
certificate requirements on used '42 
models was recommended last week 
by directors of the Montana Auto- 
mobile Dealers Assn. 

The MADA board pointed out 
that a three -year interval use puts 
’42 models in the ’40 and ’41 class. 

The recommendations were made 
at a meeting of nine directors of 
the association and John J. Jewell, 
secretary-treasurer. 








DE SOTO-PLYMOUTH DEALERS in the Pittsburgh area, operating under 
R. E. Loughney Inc., distributor, attended a luncheon recently to discuss fur- 
ther improving owner’s service and parts availability under present conditions. 


Standing, left to right: J. R. 
L. Henry. 


Furlong, R, M. 


Rowland, BR. E, Loughney and 


ee ey 
the 
| 





Reveal Consumer Survey .. . 





MILWAUKEE JOURNAL detailed its Consumer Analysis to automotive agency 
officials at a luncheon in Detroit last week. Host was Robert K. Drew (left), 
advertising director of the Journal. Others present included, left to right, Reg- 
inald D. Brophy, national advertising manager, Detroit News; Herbert R. Bayle, 


media director, Brooke, Smith, French & 


media director, Maxon, Inc. 


CO-HOST AT THE Milwaukee Journal luncheon was 


orrance agency; and P. C. Beatty, 





Press Roberts (left), 


Detroit manager for O’Mara & Ormsbee, Inc., national representatives. Among 
other attendees were, left to right, Harold Middleton, media, Ruthrauf & Ryan, 


Inc.; J. H. 


Reilly, of Metropolitan Sunday Newspapers, Inc., and Elmer W. 


Froehlich, of MacManus, John & Adams, Inc. 





OTHERS PRESENT at the Milwaukee Journal’s luncheon in Detroit last week 
included, left to right, Harold H. Van Horn, of O’Mara & Ormsbee’s Detroit 
office; George Johnston, account executive, Brooke, Smith, French & Dorrance; 


John Burke, Detroit manager, 


Hearst Advertising Service, and Emmett J. 


Sweeney, automotive representative of the Journal. 





Dealer Shops in Lead 


Command 46.5 Percent of Major Repair Volume 
In Milwaukee, Journal Poll Shows 


MILWAUKEE.—Car owners here 
who need to make a major repair 
favor dealership shops for the job 
over independent garages or filling 
stations. 

The 1945 Consumer Analysis of 
the greater Milwaukee market by 
the Milwaukee Journal discloses 
that 46.5 percent, or 70,494 car own- 
ers, prefer dealers. This compares 
to 41.2 percent, or 62,459, who favor 
garages. 

A total of 20,314 owners, or 13.4 
percent, like super service or fill- 
ing stations. However, of the 
dealership total, 55,334, or 36.5 

percent use the dealership where 
the car was purchased for a major 
job, while 15,160, or 10 percent, 
go to another dealer. 

In the minor repair field, the 
super service stations hold a com- 
manding lead, however. Almost half 
of Milwaukee’s owners, 49.6 percent 

or 75,193, patronize gas stations for 
small repairs. 

Independent shops get 29.1 per- 
cent of the minor repair business, 
or 44,115 owners; dealers where the 
car was bought receive 17.8 percent, 
or 26,985, and other dealers get 5.1 
percent, or 7,732. 

The majority of Milwaukee 
families show signs of caution 
about purchasing new cars, the 
analysis revealed. A total of 57.2 
percent, or 88,928 families, plan 
to wait at least a year before 
purchasing a new car. 7 

Totals in this category represent 

but a slight decrease from the 
1944 figures. Last year 57.3 percent 
of the families indicated a desire to 
wait more than a year after new 
cars were available. 

Families planning to buy within 


30 days of the availability date 
totaled 6,530 this year, or 4.2 per- 
cent. This contrasts with 5,700 in 
1944, or 4.1 percent. 

Six months to a year is the 
reckoning time of 60,011 families, 
or 38.6 percent, against 52,276 
families last year, or 37.6 percent. 
Exactly 2/3 of the Milwaukee 
families own autos this year. The 
1945 mark, 151,599 families, is a 
decrease from last year’s total, 152,- 
142 families, or 67.3 percent. 


Pledge 


(Continued from Page 1) 


bring about complete victory over 
all of the nation’s enemies at the 


| earliest possible moment and at the 


least sacrifice to the people of our 
armed forces will continue to be the 
first order of business for this in- 
dustry until the last shot is fired. 

“However, the ending of the war 
in Europe does bring to the fore- 
front many vitally important prob- 
lems for government, industry and 
workers. 

“From now on, the automative 
and other industries face a dual 
task involving the maintenance of 
high production under continuing 
war contracts and simultaneously 
resuming civilian activities as speed- 
ily as possible at such levels as will 
not interfere with their primary 
work on war materiel. Only by so 
doing can unemployment for an 
indefinite period be minimized. 

“Management and workers of 
this industry are most acutely 
aware of the huge size and com- 
plexity of the problems involved 
in rearranging and rebuilding our 
manufacturing facilities for auto- 
motive production. 

“The task is made particularly 
difficult bv the sweening manner in 
which automotive plants were torn 
up and reorszanized in the early 
months of the war to enable this 
industry to handle the enormous 
war production load it has carried. 

“In preparation for partial re- 
sumntion of automotive production 
at the earliest possible moment, 
various government acencies_ re- 
cently authorized the industry to 
take some preliminary stens, such 
\s placing orders for machine tools 
and proceeding with plant recon- 
struction. Industry executives, too, 
are working vizorouslv to remove 
remainine obstacles which micht 
cause avoidable unemnlovment dur- 
ing the transition period.” 


Mbhituaries 





Waddell Kills Self 
DETROIT. — William R. Waddell 47, 
manavger of the service division of Fe7teral- 
Mogul Corn.. died here last wvek following 
a self-inflicted bullet wound. His wife could 
give no reason for his action. 
* * * 


Albert L. Barrett 
GREENVILI'E. N. C. — Albert L. Barrett. 
48. a partner in the firm of the B. & N. 
Motor Co. here. died at a hospital in Rich- 
mond, Va., wap 3. following an operation. 
* * 


Robert A. Abell Jr. 
CHESTER, S. C. — Services in memory 
of Lt. (ig) Robert A. Abell jr.. USNR. 
former manager of Abell Motors, Inc.. this 
city, were held May 6. Lt. Abell was killed 
in action on an undisclosed date in the 


Pacific area. 
* * 


Theron A. Bartlett 
LEWISTON. Id. — Theron A. Bartlett, 
79. an automobile dealer here from 1924 to 
1936, died at 7 home last week. 
* * 


Emil C. Traner 

ROCKFORD, Ill.—Emil C. Traner, 68, 
supervisory board chairman of Rockford 
Ctutch division, Borg-Warner, died at his 
home here May 7, after an extended ill- 
ness. Mr. Traner retired last November as 
president and general manager of Rockford 
Clutch, formerly Rockford Drilling Machine 
Co., which he joined as secretary in 1916. 

* * * 


Gerald P. Hopkins 

BALTIMORE.—Gerald P. Hopkins, vice- 
president of Commercial Credit Co., died at 
his home here following an extended period 
of ill health. Hopkins started s:his career 
with the firm as a junior clerk, 
after the founding of the company, 
rose to the vice-presidency in 1933. 


shortly 
and 





W. T. WRIGHT, San Francisco regional manager for Chrysler division, h 
over to Mayor Roger Lapham the keys to two cars donated by Chaveler ‘tie 


use of delegates to the United Nations Conference. The car in the fore 
a convertible sedan, was built in 1939 for the use of Grover Whalen, Beal of aes 


New York World’s Fair, in entertaining distinguished 3 
bles who used it at that time were 1M. x = 


} l Among the nota- 
King George VI and Queen Elizabeth 


of Great Britain. Originally this car was equipped with steel a i 
side panels and bulletproof glass to protect the passengers. .. = 


nished by Chrysler, 
background, 


a 1942 Crown Imperial sedan-limousine, is shown in the 


“When I say the Goodyear organization 
has worked out the details of retail dis- 
play and selling to the last dot, I speak 


from experience. 


“In planning to open my new store on 
York Boulevard, I made full use of 
the advice and assistance offered by 
Goodyear field men—and results show 
how well this pays off. From opening 
day on, my books show a decent profit, 
and I feel that this is already ‘a going 
concern, with excellent chances for 


growth. 


“Knowing I can count on Goodyear co- 
operation, I have full confidence that 
my store will continue to be a profit- 


able operation.” 


ofc 4 tees 


MOORE’S SERVICE 
Los Angeles, California 


GOOD, YEAR 





CO-OPERATING FOR PROGRESS 


419 dealers have flown the Goodyear flag for 
25 years or more. ..1269 for 20 years or more 
. . . 2594 for 15 years or more .. . 4268 for 10 
years or more. ..a record of long and success- 
ful association unmatched in the industry. 
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“ ., RESULTS SHOW THIS PAYS OFF...” 
zs ie OODF7YEAR 


MOORE'S SERVICE 


LR GREEN 
MM: stamps 
OD » SiMiean’s 


ONE of the reasons for the healthy 
growth of the Goodyear dealer organ- 
ization is Goodyear’s constant, active 
interest in all types of retail operations. 


The Goodyear line of tires, tubes, 
batteries and car and home supplies is 
so broad that it meets all the require- 
ments of any dealer set-up, from the 
smallest to the largest. Also, Goodyear’s 
store plans and systems are so flexible, 





so practical and so detailed that they 
fit the needs of any and every dealer, 
regardless of size or type. 

Today, Goodyear is known as the 
outstanding Dealer Company, working 
with many more independent dealers 
than any other tire company. Tomor- 
row as supplies become available, Good- 
year’s Complete Business Franchise will 
grow in value and importance. 


GOODFYEAR 


THE GREATEST NAME IN RUBBER 


7 
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Car Registration Declines 
In Canada: Trucks Gain 


OTTAWA, Ont.—There were 23,- 
123 fewer passenger motor vehicles 
registered in Canada in 1943 than 
in the preceding year and 85,709 
fewer than in 1941, according to the 
dominion Bureau of Statistics. 

An advance was recorded in the 
registration of commercial vehicles, 





Borg-Warner 


Adds New Unit 


CHICAGO.—Owatonna Tool Co., 
Owatonna, Minn., manufacturers 
of gear and bearing pulling equip- 
ment for automotive and industrial 
applications, as well as mainte- 
nance hand tools, has been added 
to the organizations whose products 
are marketed abroad by Borg- 
Warner International, it was an- 
nounced last week by J. L. Cunning- 
ham, general manager. 

Addition of the Minnesota concern 
brings to 16 the number of manu- 
facturers under the Chicago organi- 
zation. Nine of the number are 
Borg-Warner divisions. 


the increase over 1942 set at 10,237 
units and over 1941, 22,851 units. 
The total number of motor ve- 
hicles registered in 1943, including 
those belonging to the Department 
of National Defense on the public | 


highways, was 1,511,845, as com-! f 


pared with 1,524,153 in 1942 and/| 
1,572,784 in 1941. 

Passenger car registrations fell 
to 1,193,847 in 1943 from 1,216,950 in 
1942 and 1,279,536 in 1941, while 
commercial vehicle registrations in- 
creased to 301,622 from 291,385 in 
1942 and 278,771 in 1941. 

Motorcycles also increased, the 
registrations in 1943 totaling 16,396, 
as compared with 18,818 in 1942 and 
14,477 in 1941. 


Revenues from registrations of 
motor vehicles, drivers, etc., and 
provincial gasoline taxes in 1943 
aggregated $86,842,000, as compared 
with $85,323,000 in the preceding 
year. 

The revenues from vehicle reg- 
istrations, drivers, etc., totaled $29,- 


M. E. THOMPSON, executive secre- 
tary to Gov. Ellis Arnall, of Georgia, 
discussing the National Brake Safety 
campaign with Robert J. Burke (right), 


manager of Ford’s Atlanta branch. 
Thompson commended the program 
most highly. 





627,000, as compared with $26,974,000 
in 1942; from provincial gasoline 
taxes, $57,215,000, as compared with 
$56,824,000. 





To feel the pulse of the industry, con- 
sistent reading of Automotive News is a 
necessity. 





CONTROL makes short. 
work of TERMINATIONS 


$PO-TOOL CEPT, 


TERMINATION PROCEDURE FOLLOW-UP 


45 


CLAIM FILED 
10 “CLAIM FOLLOWED 


on War] INVENTORY DISPOSAL INSTRUSTIONS 


a 3 ee oT aad CLAIM APPROVED 
ee H 93 | CLAIM INVOICED 


| v4 | INV. DISPOSAL INST. ISSUED 


sinarantace aibewbder ier eet San toca 


SCRAP VALUATION—SALVAGE DEPT. i 3/ 15/45 i 


P.R. MALLORY & CO., INC. knows how to avoid delays, 
speed settlements... Key to their operation is effective 
use of KARDEX VISIBLE Record Control 


@ Precision electrical and electronic 
parts produced by P.R. Mallory & Co., 
Inc. of Indianapolis will play an enor- 
mous role in peace, as they do in war. 

But a first essential to peace-time 
operation is the settlement of termin- 
To eliminate lost 


ated ®ar contracts. 


a WARS A $6 TB ow Z 


gin the exact status 


low-up on the next 


time, protect assets and obtain early 


payments, P. R. Malloryemploysa very 
fine Kardex contract termination re- 
cord and procedure follow-up control. 

The follow-up record provides a 
history of the sixteen steps incident to 
each termination. On the visible mar- 





is revealed at a glance, each stop being 
checked off as it is accomplished. Fol- 


trolled by the colored signal on the 
1-to-31 day scale. Termination records 
for vendors follow each contract card, 


6) DATE PAYMENT RECEIVED 








Battle’s On . . . 


NADA Denies ‘Deal’ 


In Discount 


Fight 


(Continued from Page 1) 


doned plans for fighting any sug- 
gested change and were “negoti- 
ating” with OPA officials merely on 
the basis to be used in lowering 
discounts. 

The stories were promptly 
branded by NADA President Wil- 
liam Mallon as being absolutely 
without honest foundation. 

(Apparent basis for the reports 

was a bulletin issued last week by 
the Pennsylvania Automotive Assn., 
which charged that the “policy laid 
down by the NADA Executive com- 
mittee is not being followed strictly 
by the president of the NADA.”... 
In a telegram sent later to all 
directors and members of the exec- 
utive committee of NADA, Mallon 
emphatically denied the accuracy 
of the reports. NADA, he said, was 
proceeding in accordance with the 
wishes of congressional leaders that 
NADA try to ascertain from OPA 
in writing what discount changes, 


. 7? 


@ 


i, 
eee 


centralizing all data for ready reference 

and orderly procedure. 
Correspondence and other pertinent 

papers are wisely protected from fire 


in Remington Rand Safe-Files upon 


of any settlement 


operation is con- 


SYSTEMS DIVISION 


REMINGTON RAND 


which the Kardex Cabinets are placed, 
and are filed in our Follow-up Folders 
that operate as a double check. 

Our wide experience in furnishing 
effective contract termination controls 
will gladly be placed at your service 
through our nearest Branch Office. 









Buffalo 5, New York 


COPYRIGHT 1945, REMINGTON RAND INC, 


if any, it had in mind as relating 
directly to automobile dealers. Spe- 
cifically, he declared, there had 
been “no negotiations with OPA 
looking to any change in trade dis- 
counts on a basis of invested cap- 
ital or gross sales, nor has anyone 
connected with the staff so stated.” 

Mallon’s complete telegraphic 
statement follows: 

“Inaccurate reports on NADA 
trade discount activities now being 
circulated require correction. 
NADA is standing consistently by 
instructions of Executive commit- 
tee to oppose any changes by gov- 
ernment in historic dealer trade 
discount. At request of congres- 
sional leaders, NADA has been vig- 
orously seeking definite written 
statement from OPA on what, if 
any, trade discount changes it will 
propose. 

“Until that is obtained congres- 
sional leaders insist they cannot 
move intelligently. OPA promises 
required information this week. 
There have been no negotiations 
with OPA looking to any change 
in trade discount on a basis of 
either invested capital or gross 
sales, nor has anyone connected 
with staff so stated. NADA simply 
has been laying factual ground- 
work necessary to carry out Ex- 
ecutive committee instructions, 
legislatively or otherwise.” 

At the time this dispatch was 
written, OPA had not supplied the 
information requested by Mallon, 
but it was expected momentarily. 
On May 9, in response to a tele- 
graphic inquiry by Mallon, James 
F. Brownlee, deputy administrator 
in charge of price, OPA, said he 
would reply this week to a series 
of questions Mallon had propounded 
to him in connection with OPA 
plans. 

Legislatively, the OPA situation 
remains unchanged. The bill to ex- 
tend the life of OPA for one year 
after June 30, still is in the Senate 
Banking and Currency committee. 
The bill has not been introduced in 
the House. 

(Sen. Taft of Ohio, who has 
championed the dealers’ cause in 
congressional hearings, Thursday 
introduced an amendment to the 
OPA extension bill, calling for lift- 
ing of all government wage con- 
trols by Jan. 1 and removal of price 
controls from “luxury” goods. Taft’s 
amendment also would direct that 
after Dec. 31 prices fixed by OPA 
should allow “the same margin over 
cost” as in the years 1938, 1939 and 
1940.) 


* * * 


PAA Charges Compromise 


With OPA on Discounts 

HARRISBURG, Pa.—c. S. Klugh, 
manager of the Pennsylvania Auto- 
motive Assn., charged last week 
that NADA is not following the 
policy laid down by its Executive 
committee in its fight against re- 
duction of dealer discounts. 

“We hear,” said Klugh’s bulletin 
to members, “that rather than fight 
100 percent against any reduction 
in discount, thereby refusing to 
compromise our position, negotia- 
tions are being carried on with 
OPA as to whether the regulation 
of discount should be based upon 
a projected percentage return on 
dealers’ capital investment, or a 
percentage return on gross sales.” 

(The charge was emphatically de- 
nied by NADA President William 
Mallon; see story on page one.) 


“Does not such action weaken 
our position and play into the 
hands of those who are publicly or 
privately proposing a reduction of 
discount?” Klugh asked. 


Klugh’s bulletin pointed out that 
R. C. Jones, of Reading, first vice- 
president of NADA, was responsi- 
ble for the following motion adop- 
ted by the NADA Executive com- 
mittee March 7-8 in Washington: 

“On motion by Mr. Jones, sec- 
onded by Mr. Robertson (treasurer 
of NADA), it was voted: That it be 
the policy of NADA to oppose any 
attempt on the part of government 
to control profits.” 


Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
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Sales Co. 
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. D. Ee Ralston, 
Gcsorel Sales Manager ’ 
Oldsmobile ae ereeenle, 

neral Motors 
caamins Cus Michigan. 
































THe job of keeping America’s home front transportation 
Dear Mr- Ralston: - 


rolling grows more and more difficult—and more and more 
important—with each passing day of war. 
recognizes this fact. 
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We at Oldsmobile recognize it, too. That’s why we have 


devoted so much time and so much effort to activities in be- 
half of our wartime dealers. 







Men like Mr. Montgomery, 
whose letter is here reproduced, have been gratified to note 


that Oldsmobile dealer support has not only held up, it has 
actually increased, in the years since Pearl Harbor. 
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Such well known Oldsmobile programs as the Manpower 
Enlistment Drive, the All-Out Service Program, and the 


4-Unit Housing Plan have helped keep Oldsmobile dealers 
in business while there were no new cars to sell. 


These 
activities have also enabled Oldsmobile dealers to be of the 







de ship, I an 







greatest possible service to their country. Today, that means 
devoting their manpower, their equipment, and their ‘“‘know- 
how” to the job of keeping essential transportation rolling. 


Later on—in the not far distant future, 
we hope—it will mean not only provid- 
ing these same vital services, but also 
distributing a brand new line of Olds- 


mobile cars, to help put our war-crippled 
transportation system back on its feet. 


Dealers who benefit from Oldsmobile aid 
are quick to express their appreciation 


CHANUTE, KANSAS —“Our NEWTON, IOWA—“wWith 
Customer Labor, Parts and Ac- 
cessories sales have been built 


up to a profitable basis. 


the able assistance of the Olds- 
decided 


mobile Division . . . I have been 
This 


able to increase my service vol- 
increase, we feel, is ume approximately five hundred 
largely due to the fine co-opera- percent.” 
tion, sound and constructive sug- 


gestions we have received.’’ 


—GEORGE E. MILLER 
MILLER MOTOR CO. 


—DALE SCHLOTFELDT 


NASHVILLE, TENN.—“Our 
progress has been definitely im- 

proved by your regular meetings 
OAKLAND, CALIF.—“...Your With us, your service programs 
zone organization is, to a great fo o Your semetance i = drives 
extent, responsible for the good or manpower, your sensible -- 
profits enjoyed by Oldsmobile proach to the buying and selling 
dealers during the war period.’’ of used cars, and your help in 


abe 
—E. J. GIBSON ae proper expense 
LLOYD A. WISE P 


FOU CAN AL 


LY 


~—RALPH NICHOLS 


WAYS COUNT ON 


LDSMOB 





AMERICA’S OLDEST 
MOTOR CAR 
ORGANIZATION? 
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ABA Publishes 
Manual on Plane 


Sale Financing 


NEW YORK. — In anticipation 
of the postwar arrival of the air- 
plane as a popular privately owned 
vehicle to be merchandised in the 
manner of the automobile, the con- 
sumer credit committee of the 
American Bankers Assn has pub- 
lished a manual on “Aircraft Fi- 
nancing.” 

Although financing the retail sale 
of airplanes to private operators is 
strange to most banks, banking is 
not without experience in that field. 
A few institutions scattered around 
the country financed the purchase 
of airplanes before the war. 

With the enormous increase in 
the importance of the airplane as a 
normal means of travel, the great 
rise of public interest in airplanes 
resulting from the war, and the 
vast increase in capacity for air- 
plane production, many banks have 
become interested in the possibili- 
ties of the business of financing 
airplane sales and have been seek- 
ing information on the mechanics 
of handling this type of business 


More troops by air... 








SPENCER T. HONIG, president of the Nash Distributing Co., Los Angeles, 
was a week-end visitor to Nash in Detroit. Here he is pictured at the stick of 
the Nash-built R-6 helicopter. Left to right, H. C. Doss, vice-president and gen- 
eral sales manager of Nash; O. L. Arnold, western sales manager, Honig, and 
Harry Loomis, pilot. Honig recently announced the formation of the Nash Dis~ 
tributing Co., Los Angeles, to handle merchandising of Nash cars, parts and 
accessories in Southern California. Sixty-seven percent of the dealer points al- 
ready have been assigned, and they will absorb 81 percent of the new Nash 
automobiles allocated to California’s southland. 





when and as airplanes are put on | planes from dealers, including deal- 
the market for private purchase. |ers in planes made at the factory 

A section of financing by retail} to be flown away from the factory. 
sales via the dealer covers the pro- 


cedures under the purchase of new! gar Want Ad Dept., Inside Back Cove:| and Bushire, Iran, and Rafidyah, 





Assembly For Reds Ends 


Persian Gulf Command Finishes Work for Russians 
As Last Truck Plant Closes in Iran 


TEHERAN, Iran.—Assembly by 
the Persian Gulf Command of motor 
trucks for Russia—nearly 200,000 in 
less than two years for use by the 
Red army on the eastern front— 
ended as the U. S. Army closed its 
last and largest plant at Khorram- 
shahr, Iran. 

The two main assembly lines at 
the Khorramshahr plant previously 
had ceased operations, Brig. Gen. 
Donald P. Booth, commanding the 
PGC, announced. A smaller as- 
sembly line will be closed soon. 

Machinery and equipment—tools, 
cranes, hoists, spare parts and other 
material—will be shipped to the 
USSR, where Russia will make its 
own assemblies. 

In the 20 months of the Army’s 
operation of the plant, more than 
80,000 trucks of all types—from %- 
ton jeeps to 22%4-ton tractor-trailers 
— were assembled by ordnance 
troops and native workers with a 
minimum of powered tools. 


Assembly plants at Andimeshk 





































To the growing list of famous Boeing 
planes, another has been added — 
the C-97. 


A transport counterpart of the B-239, it 
exceeds all Army Air Force transports 
in range, payload, and size. The big 
ship is 110 feet long, has a wingspread 
of 141 feet, and is capable of carrying 
more than 100 fully-equipped troops at 
exceptionally high speeds. Though a 
military plane, the C-97 is really a peek 
into the future; for a luxury Boeing 
Stratocruiser, modeled after the C-97, 
will make its appearance when the sky- 
ways are again peaceways. 


Alloy steels by Bethlehem are among 
the vital materials in the C-97. Here, as 
in many other phases of the war effort, 


BETHLEHEM (G7 STEELS 


Bethlehem alloys have been important 
to the development of newer and better 
equipment for our armed forces. After 
victory, they will contribute greatly to 
better living and progress in the peace- 
time years ahead. 


Bethlehem’s continued research and 
experiment have meant better alloy 
steels. This research has been intensi- 
fied during the war period. The results 
are at your disposal if you are engaged 
in essential work and have a problem 
involving analysis, properties, heat- 
treating, or applications. 


Bethlehem Steel Company 
Bethlehem, Pa. 


Bethlehem Steel Export Corp., New York City 





Iraq, were closed some time ago. 
At Andimeshk, where operations 
were completed last December, 
more than 738,000 trucks were as- 
sembled for Russia. 

Approximately 6,600 trucks were 
assembled at Bushire, 20 miles south 
of Khorramshahr on the Persian 
Gulf, by the United Kingdom Com- 
mercial Corp. Some 15,000 were as- 
sembled by the British at Rafidyah. 


Bushire ceased operations in July, 
1943, and Rafidyah closed last Oc- 
tober. In addition to trucks for 
Russia, 9,000 trucks were assembled 
by the four plants for use by the 
PGC, the British and Iran. 

The PGC, established in late 
1942 to expedite the flow of vital 
war supplies through the Persian 
Corridor to the Red armies, took 
over operation of both the Khor- 
ramshahr and Andimeshk plants 
on July 1, 1948. The Khorramsh- 
ahr plant had been constructed 
and operated for the first six 
months of 1943 by General Motors. 

Despite adverse weather condi- 
tions—intense summer heat, dust 
storms and prolonged rains which 
at times turned the plant area into 
a sea of mud and caused power 
failures—the Khorramshahr plant 
exceeded all monthly quotas. 

Peak month was assembly in 
February of this year of 6,061 
trucks in 26 working days—one ve- 
hicle every two minutes—by 1,682 
native employes, assisted and su- 
pervised by troops of the 3455th 
and 3556th Ordnance Medium Auto- 
motive Maintenance companies. 


N. Y. Auto Club 
Demands U.S. 
End Use Tax 


NEW YORK. — Renewing its 
fight in Washington for repeal of 
the $5 stamp tax on motor vehicles, 
the Automobile Club of New York 
has sent telegrams protesting 
against the levy to the two New 
York state members of the Senate 
and to Senator Walter F. George, 
chairman of the Senate Finance 
committee, and Rep. Robert L. 
Doughton, chairman of the House 
Ways and Means committee. 

Signed by J. R. Crossley, vice- 
president of the club, the telegrams 
said: “Along with other changes in 
the federal tax structure planned 
for the coming fiscal year, the Auto- 
mobile Club of New York strongly 
urges the elimination of the $5 use 
tax for motor vehicles. 

“Under federal rationing of gaso- 
line, some groups of car owners are 
severely curtailed, while others are 
permitted unlimited mileage. Yet 
all are assessed alike under the use 
tax. 

“The tax is unsound in principle, 
has never had the support of public 
opinion, and is universally disliked. 
It should be repealed as of June 30, 
1945.” 

Crossley asserted that it was a 
matter of record that the Internal 
Revenue bureau did not want this 
tax and that it was well-known that 
“the postoffice did not want the job 
of handling it.” 


W. S. Bradley Gets 


Surplus Post 

WASHINGTON. — Appointment 
of William S. Bradley, of Dallas, 
Tex., as assistant to the secretary 
in charge of surplus property, under 
the executive supervision of the 
under secretary of commerce, was 
announced last week. 

The Office of Surplus Property 
was transferred from the Treasury 
department to the Department of 
Commerce by executive order on 
May 1. 

Bradley has been engaged in the 
banking and finance business for a 
number of years and at the present 
time is on leave of absence from 
his position as president of the 
General Mortgage Corp., Dallas. 






To feel the pulse of the industry, con- 
sistent reading of Automotive News is a 
necessity. 
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‘CHEVROLET DEALERS 


All signs deen | 


Cy re kY tS that Chevrolet dociers. 


in national sales are servicing more 
cars and trucks 


total in ten out SS 
of the last eleven . j 
peacetime years dealer organization 


Chevrolet dealers 
were first 


than is any other 





Chevrolet Dealers Everywhere Are First — 
in , Ss 
“Saving the Wheels that Serve ‘America 





te BUY MORE WAR BONDS—HELP SPEED THE VICTORY *& 


‘iw CHE Vv R O LET 3 
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250,000 Air Pumps 


Detroit Gear Reaches 


Wartime Mark 

DETROIT. — Production of the 
250,000th + aircraft vacuum pump 
manufactured since November, 1941, 
has been completed by the Detroit 
Gear division of Borg-Warner Corp., 
it is announced by Howard E. Blood, 
president. 

Blood also disclosed that during 
output of these pumps the company 
effected a 30 percent production cost 
reduction through improved manu- 
facturing techniques. 

The pumps are used by every 


American airplane manufacturer. 

ek ; ; NORMAN W. SECOR, retiring traffic supervisor of Plymouth, takes a practice 
sight on the 16-gauge shotgun presented him by the guests who attended his 
farewell banquet in the Detroit Leland hotel recently. Secor retired after spend- 
ing 45 years in traffic management work, 12 of them with Plymouth. Guests 
shown at the table with Secor are, left to right: Paul W. Gaebelein, vice- 
president and operating manager, Chrysler Motors of California; N. J. Brennan, 
director of traffic, Chrysler Corp.; O. M. Chase, Plymouth factory manager; D. 
S. Eddins, Ss of Plymouth; Secor; H. G. Moock, vice-president; A. H. 
Paterson, vice-president and general works manager; J. E. Bayne, general sales 
manager, and B. M. Bickford. 


New Wirebound Crates 

Developed for Spicer 
CHICAGO.—The Wirebound Box 

Manufacturers Assn. announces the 


development of new _  wirebound 
crates for Spicer Mfg. Corp., Toledo, 





‘|ness or the mere lure of “getting 








--a word in edgewise . . 


(Continued from Page 4) 


dar. The sun shines every day and 
the rains come only in the rainy 
season. This was just beginning 
when we left there the first of 
April. From then on it rains every 
day at a specified time with no al- 
lowances for overtime or Sundays. 
(3) The only way to go now is by 
plane. Of course if you can get your 
car to and across the border, there 
is no gasoline rationing, but I pre- 
sume most of us will have to wait 
for that luxury until after the war. 
Your first Mexican visit need not 
be a long one. I would think going 
both ways by air, and allowing 
three weeks for your first trip into 
Mexico might be ample. You cer- 
tainly can see more than you could 
pre-war on a six-week trip to Eur- 
ope by steamer. 
* * * 
























this winter because of the interest 
which Automotive News readers 
have shown both in letters and 
calls which I have received. I had 
no idea that there was so much in- 
terest among our readers in Mexico 
and the possibilities of making a trip 
there at this time, either for busi- 


away from it all.” The three most 
prevalent questions I have had are: 
(1) Can anyone go to Mexico now 
without priority? (2) What is the 
best season to go to Mexico? (3) 
Would you advise train or plane or 
driving your own car? My answers 
have been (1) No priorities are re- 
quired and you can take your fam- 
ily on a recreational or educational 
basis. To declare you have business 
reasons, means you must secure a 
special permit from the Mexican 


O. The crates are said to reduce 
the weight of containers by 40 per- 
cent and handling charges by 20 
percent. 

The new crates are engineered to 
pack transmissions weighing from a isetihacatatice 
300 to 680 pounds, as well as 
clutches, universal joints, propeller Balks on Road Plan 
shafts and axles and power take- Declining to follow Gov. Cald- 
offs. They combine relatively thin ' well’s recommendations for abolish- 


wood slats held in position with 
sturdy binding wire to effect lighter 
weight: and economical use of ship- 
ping space and lumber. 














315,354 


APRIL 1942 
284,809 





APRIL 1943 
275,059 


Figures shown are 
Average Net Paid Daily 
as published in The Chicago Sun 


National Representatives: THE BRANHAM COMPANY 
CHICAGO: 360 North Michigan Avenue + NEW YORK: 230 Park Avenue 


ing the salaries of State Road de-| COnsul. 


partment members he reappointed, 


and sent to the senate a bill to re- 
enact the present law giving mem- 
bers $200 monthly salaries and 


year. 







Despite severe rationing of newsprint, and an ever- 


available supply, the circulation of The Sun paradoxically 
continues to grow ...and some may wonder ‘How come?” 

The Chicago Sun feels that it is best serving its read- 
ers—and advertisers—by exercising a careful well-balanced 
control of circulation and of content—both editorial and 
advertising. 

Through intelligent space-saving in the handling of 
news and features, and the judicious control of advertising 
volume, the quality of the newspaper has been steadfastly 
maintained. 

The Sun's steady increase in circulation is the result 


of a natural, solid growth—where it will do advertisers 


the most good! 





400 West Madison Street, Chicago 6, Illinois 


250 Park Avenue, New York 17, N.Y. 


Atlanta + Charlotte + Dallas + Detroit + Kansas City + Los Angeles « Memphis + St. Louis + San Francisco 


(2) According to those I 
asked in Mexico, you can go at any 


ee . season of the year and Mexico City, 
Florida's house instead has passed!) cause of its altitude (9,000 feet), 


is cool and comfortable. The low- 
lying ports on both coasts are hot 


expenses, and raising the pay of the] 4t all seasons of the year. Unlike 
chairman from $6,000 to $8,000 ajour North country, weather down 
here is as dependable as the calen- 


APRIL 1945 
354,330 


growing demand for The Chicago Sun far in excess of the , 


PERHAPS I should add also that, 
although travel expense there is 
higher than it was a couple of years 
ago, still it is not much more than 
half what it costs up here because 
of the exchange which, when I left, 
was just under five pesos to the 
American dollar. Rental cars with 
Mexican drivers are not expensive 
and are available everywhere by 
the day, week or month. Of course, 
that is the way to see any country 
and we all agreed that once the 
travel bans were lifted on Ameri- 
can motorists, they would go down 
in such numbers that even the 
present modern highways south of 
the border will be congested with 
cars bearing license tags from 
every state in the Union. Mexico is 
a “natural” for the American tour- 
ist and the only truly foreign coun- 
try which we can reach so quickly 
and pleasantly from any locality in 
the States. 












* * * 


IF I HAD a boy or girl in high 
school, or even in college, I would 
insist on their studying Spanish. I 
mentioned earlier in this series that 
the one definite conclusion we 
Americans arrived at was that a 
knowledge of conversational and 
written Spanish should be in the 
curriculum of every high school in 
this country. That the comparative- 
ly small amount of federal support 
necessary for such a _ program 
would, in the years to come, streng- 
then our “Good Neighbor” policy 
more than any one thing our gov- 
ernment could do. I have had one 
or two letters indicating that even 
in some small city high schools, 
Spanish is already being taught. I 
am glad to know this but it should 
be universal and one of our govern- 
ment’s major postwar plans. By the 
way, if you are even thinking of 
going to Mexico, get from your 
book seller, “Terry’s Guide to Mex- 
ico,” priced at $3.50, which contains 
more practical information than I 
have found elsewhere. Then when 
you get back, tell me how you liked 
the trip!—G.M.S. 


Metal Fastener 


Wins AAF Rating 


BURBANK, Calif.—Stalock, new- 
type, self-locking sheet metal fas- 
tener, has been awarded AAF rat- 
ing, and also has been approved for 
listing by the Civil Aeronautics Ad- 
ministration, according to an an- 
nouncement received from the 
manufacturer, Adel Precision Prod- 
ucts Corp., of Burbank and Hunt- 
ington, W. Va. 

The AAF rating has been re- 
ceived on all types submitted to 
date. Manufacturer states that no 
lock washers or bearing washers 
are required. Other advantages: 
speeds assembly time, reduces costs, 
saves weight, re-usable. The new 
nut is available in a variety of 
types and sizes for sheet metal 
screws and also may be formed as 
an integral part of assemblies. 


Schenuit Rubber to Build 


Airplane Tire Annex 


BALTIMORE. — (UTPS) — Con- 
struction work of an extension of 
the Woodberry plant of the Frank 
G. Schenuit Rubber Co. will get 
underway soon, a company spokes- 
man said. The annex will increase 
production of airplane tires and 
tubes by 25 percent, he added. 





It costs you about a penny-a-day to 
keep abreast of the automotive news—net- 
ter renew NOW! 
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HAROLD D. SMITH, Director, 
U. S. Bureau of the Budget, Helps Clarify 
Our Thinking on the National Debt. . . 
America’s Most Pressing Post-War Problem 





@ Our national debt is the most serious financial 
problem this nation has ever faced. The debt breaks 
down to more than $2,000 for every man, woman, 
and child in America. Can we ever hope to pay 
it off? Should we? And if so, how? Economists dis- 





Sp 


me ate 5 


ANNOUNCING THE AMERICAN MAGAZINE’S 
MONTHLY POLL OF EXPERTS 






agree violently over the answers. This article, in the 
June issue of The American Magazine, presents the 


Administration’s viewpoint, and it is open to the Conducted by Arthur Kornhauser, Ph.D., of the Bureav 
of Applied Social Research, Columbia University 

widest controversy. But, even if you quarrel with the ini: walk dates det Gl Willitha taihnd, ek alll 
Budget Director’s conclusions, you'll find he presents now there has been no poll designed to provide the 
public with the solid judgments of experts on im- 

facts which will help clarify your thinking on a portant questions of the day. Here, for the first time, 
: : 7 ; y is such a poll... The American Magazine Monthly 
subject that is vitally important to every American. Poll of Experts . . . reflecting not the views of The 


American Magazine or Columbia University’s Re- 
search Bureau, but the conclusions of experts 
throughout the nation. The first poll report, in the 
June issue of The American Magazine, will be on 
Compulsory Post-War Military Training. 







It is our plan to present to our readers each month 
hereafter the conclusions of leading authorities on 
such significant subjects. These polls will be more 
than mere personal opinion. They will reflect the 
voices of authority. In presenting these conclusions, 
we believe that they will provide the American 
public with a firm foundation upon which to base 
sound independent opinion. 





Whe | (41 At . 





Share your American Magazine, then save it 
for the Government's waste paper drive. 


BUD SCHIRMER, DETROIT MANAGER GENERAL MOTORS BLDG., DETROIT 2, MICHIGAN 


PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER'S, AND WOMAN'S HOME COMPANION 





14 


AUTOMOTIVE NEWS, MAY 14, 1945 





Many Automotive Bills 
Revised in South Carolina 


COLUMBIA, 8S. C.—A number of 
bills of automotive interest were 
enacted by the South Carolina leg- 
islature during its now-adjourned 
1945 session. 

One of the most important meas- 
ures given approval increases per- 
missible truck lengths from 45 to 
50 feet and weights from 40,000 to 
50,000 pounds. 

With postwar highway construc- 
tion in mind, the legislature set the 
maximum annual expenditure on 
construction of highways in munic- 
ipalities at $500,000, instead of the 

* $200,000 annual level in effect here- 
tofore. 

The State Highway department 
also was instructed to take over 
15 percent of the state’s 31,000 miles 
of county roads during the next 
three years, although a bill to have 
the department take over the entire 
county road system failed to pass. 

To encourage farmers to use 
more mechanical equipment, espe- 
cially tractors, the legislature au- 


thorized a rebate of 5 cents of the 
state’s 6-cents-a-gallon gasoline tax 
for all gasoline used in farm ma- 
chinery. This measure became law 
over the governor’s veto. 


Funds were made available by 
the state to pay the entire cost of 
school bus operation. 

A $4,000,000 toll bridge, the Cooper 
River span at Charleston, was pur- 
chased by the state, to be freed of 
tolls by July 1, 1946. 


Unemployment compensation 
weekly benefits were advanced to 
$18, from their present $15-a-week 
maximum. 


Calif. Insurance Bill 

Automobile drivers would be re- 
quired to carry accident insurance 
under provisions of a bill now be- 
fore the California senate financial 
institutions committee. It would 
authorize the state to refuse issu- 
ance of driver’s licenses to motorists 
who do not have automobile ac- 
cident insurance. 








Dealers tell me 











By 
John O. Munn 





(Continued from Page 3) 


supply of the new Warranty Forms 
which must now be used. Destroy 
all the old forms which you have 
been using and write us when this 
supply is exhausted. 

“It is important to be sure to 
have the purchaser’s signature on 
the line marked ‘Name of Pur- 
chaser’.” 

And the enclosure was a regular 
government 1 cent postal card ad- 
dressed to the OPA District office in 
Concord, with the following blank 
on the reverse side: 

License No. ......... 
We offered $....“AS IS” ceiling for 


Be ob stnascves car bearing the above 
tag. We could not buy it. 
PROMOTION of William H. Wan! Date offer made........ Type offer 
— ~ of “Ey from -~ pen, of rey Model...... Type.... 
captain to major, is announce aj. 
Gen. R. B. McClure, commander "od the | Radio...... Heater...... Other Ex- 
Chinese Combat Command. at. a SEs cs cescns Serial No....... Engine 
oan, Who is serving as a 58S omecer . 
fon Aeeieen Gomes betlien Gf Ge | 2t®-........ Registered Owner:..... 
C0, ~. prior ase | Fe into the} ...... EEO 0 0.8 6 Ne 50% Present lo- 
rmy in ay > r orial manager 
for the General Motors Acooptance GHEIOT GE GOP. oc csccccccccccccccces 
Corp. in Buffalo and Albany. TIE wee dundoiine avis ccces 


For America’s Future—For Your Future 
—BUY WAR BONDS. 





Pair of nylons.. -Superfortress size 





BOEING SUPERFORTRESS lands on 
Aus nylon to make 4,000 pairs 
of stockings. There are six tires—four 
like those above; and two others, slightly 
smaller, that hold up the nose. All have 
to be stronger than tires ever were before. 
For sometimes seventy tons of B-29 come 
down a little too fast, or hit a bump 
during a bomb-heavy take-off. Too bad 


if the tires couldn’t take terrific loads. 


So B. F. Goodrich builds B-29 tires 
reinforced with nylon. 


Any woman can understand why. Ny- 
lon made stronger stockings than ever 
before, and it worked the same way with 
tires. Nylon plies doubled the strength of 


B. F. Goodrich airplane Silvertowns; re- 
sistance to bruising was also greatly in- 
creased. And all without adding weight. 


B. F. Goodrich development work with 
special materials and with natural and 
synthetic rubbers has brought about many 
improvements in airplane tires... and 
many B. F. Goodrich “firsts” important 
to car owners. 

Typical was the lead B. F. Goodrich 
took in making and selling synthetic rub- 
ber tires. Long before Pearl Harbor, and 
three full years before any other company, 
B. F. Goodrich sold automobile tires con- 
taining synthetic rubber. They learned a 
lot from making and testing them. 


Today, your B. F. Goodrich dealer sells 
the one synthetic tire that’s three years 
ahead of all others! The extra experi- 
ence behind it is showing up in extra 
mileage, extra safety for car owners. The 
B. F. Goodrich Company, Akron, Ohio. 


ST ast hsbc ha A 
B.E Goodrich 


FIRST IN RUBBER 











Address 
(Dealer need not sign this unless 
he wishes) 

(To be filled out only where “AS IS” 
ceiling is bid and car is not pur- 
chased.) 


* * * 


Cooperation 


Very Successful 

HIS cooperation has been suc- 

cessful in running a good many 
out-of-state buyers out of the state. 
It obtained prosecutions in a num- 
ber of individual sales in which the 
defendants were given both fines 
and prison sentences. 


Dealers are pretty thoroughly 
organized, and I suggest that this 
organization be used in this im- 
portant current ramification of 
the business. The secretaries are 
always good organizers. There are 
expert liaison officers to represent 
the trade in contacting govern- 
ment agencies. While government 
agencies have their headquarters 
in Washington, their field and 
operations headquarters are right 
in the territory where you live. 
Contact them. Understand them. 
Cooperate with them. It is far 
easier to criticize than to cooper- 
ate. It is only through cooperation 
that the benefits, which are avail- 
able in these regulations, become 
of use to the trade and other 
citizens. This liaison between the 
War Price and Rationing Board 
and the District Offices and the 
trade is not just a one-way affair. 
The trade can cooperate in carry- 
ing out the regulations, but at the 
same time they set up the ma- 
chinery to advise OPA direct of 
any criticisms or suggestions for 
improvement, either in the regula- 
tion itself, or the manner in which 
it is administered. 


Understanding, instead of com- 
plaint; cooperation, instead of criti- 
cism, have obtained results. When 
the agency and the trade have fre- 
quent personal contact, understand- 
ing and better adherence are sure to 
follow. Try it—nothing can be lost 
—much can be gained. 


Rowold Appointed 
Mack Coast Chief 


NEW YORK.—J. C. Rowold, vice- 
president of Mack - International 
Motor Truck Corp., has been ap- 
pointed manager 
of Mack’s Pacific 
Coast division, ac- 
cording to A. C. 
Fetzer, Mack vice- 
president. 

Rowold replaces 
J. A. Stoner, who 
has retired after 
28 years with 
Mack. 

Rowold joined 
the general sales 
department of 
Mack in 1917. He 
was named manager of the south- 
ern division and elected vice-presi- 
dent of the company in 1934. 





J.C. Rowold 


Application Period On 

For Traffic Police Class 
EVANSTON, Ill.—Applications for 

the 1945 fall course in traffic police 

administration are now being re- 

ceived by the Northwestern univer- 


sity Traffic institute, according to 
Robert E. Raleigh, acting director. 


Municipal, state, provincial and 
county police officers in the United 
States and its dependencies and 
Canada are eligible to compete for 
fellowship and scholarship grants 
for the course, to be conducted 
from Sept. 10 to Jan. 26. Applica- 
tions must reach the institute by 
June 20. 





New Civilian Planes 


Are Expected Soon 

WASHINGTON.—Following 
meetings here last week, produc- 
tion of small “personal” air- 
planes for civilians and larger 
commercial aircraft is expected 
* be under way by midsummer. 

One manufacturer already has 
been given a tentative go-ahead 
by WPB for limited production 
of airliners. 
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f ene ARE many good reasons why Hudson, 
after the war, is going to get a substantially 


oO 


larger share of the automobile business. 


First, there is the splendid record of reliability, 
performance and endurance made by the cars 
themselves since Pearl Harbor—and the uniformly 
fine service given owners, under Hudson’s ex- 


panded parts merchandising program. 


at ae : Then, there is the aggressive spirit of a strong 
ge =) oo "ne * =—_ and steadily growing distributor-dealer organiza- 
tion, whose new building and remodeling plans 


are aimed at big volume business the country over. 


Back of these things, there is a product program 
which will deliver a highly competitive line of fine 
automobiles, built in plants that have the capacity. 
the engineering and the experience required for 


the job. 


From coast to coast, this opportunity is attract- 
ing strong, able, well financed business men to 
Hudson—one of the industry’s eight oldest names. 


HUDSON 





HUDSON 


HUDSON MOTOR CAR COMPANY 
DETROIT 14, MICHIGAN 







35 Years of Precision Manufacture 


When new cars can be built again, the 
Hudson Triangle, long a symbol of 
craftsmanship and quality, will iden- 
tify outstanding Hudsons—product of 
the combined war and peacetime ex- 
perience of this veteran organization. 





Hutchinson Motor Car Co., Distributor, Hutchinson, Kansas (Below) Welty Motor Car Co., Distributor, Houston, Texas 
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AN INDICATION that advertisers and dealers may have 
to do a real selling job on new cars in the first year they be- 


—Auto Advertising 


Public Will Have to Be Sold 
On First Cars, Survey Shows 
By Robert M. Finlay 
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come available, was given last week at a Milwaukee Journal |in volume. 


luncheon in Detroit to present that paper’s 1945 consumer 


analysis of the Milwaukee market. 
According to the analysis, 
57.2 percent of Milwaukee 


families intend to wait more 
than a year before buying new cars 
after they hit the market. 


models would involve changes 





70% OUNG voices, fresh and 
WAY savusal, making the old 
songs live again — is there anything 
sweeter? 


When they come to the last few bars 
of “America The Beautiful” — there’ll 
be many in the audience dabbing at 
their eyes with handkerchiefs. 


Children like these will be singing to- 
gether, playing together, working 
together for years. That’s why they 
will fit so well into the teamwork of 
American life. 


The interlocking American system of 
production is also built on teamwork. 
It is the key both to our peacetime 
output and to the immense produc- 
tion that is helping to win this war. 


greater than those of many model 
years of the past. Previously, it 
was felt, the public had been given 
the idea that the new cars would 
Only 4.2 percent plan to buy with-| be so much like 1942 models that 
in 30 days after cars become avail-| their value would be lessened. 
able, while 38.6 percent said they! However, in spite of the better 
would wait six months to a year. | sales job, the Milwaukee Journal 
This in spite of the fact that | analysis showed little change from 
the sales departments of the auto | 1944, when the figures were 4.1 per- 


companies have tried to do & | cent to buy within 30 days, 37.6| tee? | : 
better selling job in the last year, | percent six months to a year and| Tied its full-page victory salute on 


pointing out that their 194X | 58.3 percent more than a year. 


Your own General Motors car is a 
good example. No single person 
master-minded it. Many different 
groups combined to bring it to its 
high state of efficiency. 


Engineers and research men helped 
design it. Specialists in springing 
smoothed its ride. Expert designers 
patterned its steel body — workers 
lent their skill to producing it ~ many 
businesses, large and small, provided 
such vital items as tires, carburetors, 
safety glass and the like. 


This system of teamwork will shape 
the future to new and better forms 
as it now shapes present war products 
for the purposes of Victory. 


No one knows what the homes, cars, 


Preston Roberts, Detroit represent- 
ative of O’Mara & Ormsbee. 


V-E Day Switch? 

Arrival of V-E Day is expected 
to bring few if any major changes 
in the tone of advertising of auto 
companies. Most of them have been 
doing a good job in keeping the 
names of their cars before the public 
as well as stressing quality of the 
product. Many feel, too, that the 
service job will become even more 
important for some time past the 
day when new cars can be produced 


V-E Day was more or less antici- many years spe- 
pated by many companies. In recent| cialized in the 
months their advertising gave at] psychological as- 
least a vague hint that they had| pects of consumer 
made cars in the past and sorta| research. 
planned on doing so in the future. 


Timed to Victory 

Under plans made a year ago, 
New Departure, division of General analysis of both 
Motors got an advertising scoop in prewar and post- 
its salute to our fighting men on 
the day of Victory in Europe. Thir- 
teen metropolitan newspapers car-| ahead. 

Also announced was the appoint- 
ment of John B. McClintock to the 
writing staff; Clarence Kerby is a 


V-E Day. Carleton Beckwith, ad- 
The luncheon was arranged by! vertising manager, released to 3,000 


Ross Roy mapenes 
Organizing fo 


pansion. 


uct research. A 
graduate of Har- 
vard, he has for 


Commenting on 
Dr. Tisdale’s ap- 
pointment, Presi- 
dent Ross Roy said 
a truly scientific 


‘AV TCL Ve 


or refrigerators of tomorrow will be 
like. But if we profit by the experience 
of the past, and hold to the principles 
that made America great, we may 
fairly count the years ahead as our 
country’s richest and most productive. 


And General Motors, long dedicated 
to making “more and better things 
for more people,” may be relied on 
to play its part to the fullest. 


Genera Motors 


“VICTORY IS OUR BUSINESS” 


CHEVROLET ¢ PONTIAC ¢ OLDSMOBILE ¢ BUICK 
CADILLAC « BODY BY FISHER « FRIGIDAIRE 
GMC TRUCK AND COACH « GM DIESEL 


Every Sunday Afternoon 
GENERAL MOTORS SYMPHONY OF THE AIR 
NBC Network 


r increased compe- 
tition in selling consumer products 
after the war, Ross Roy, Inc., De- 
troit advertising agency, has an- 
nounced the addition of new per- 
sonnel and plans for further ex- 


Dr. E. N. Tisdale, of Washington, 
has been named to direct all activi- 
ties in the field of market and prod- 





E. N. Tisdale 





war markets is essential for success 
in the highly competitive years just 











big customers preprints of this ad|new art director; Paul Sutton has 
two days prior to V-E Day. 


joined the writing staff. He and H. 
P. (Pat) Brigham have just return- 
ed to the company to direct the 
agency’s campaigns on both indus- 
trial and consumer products for 
Hewitt Rubber Corp. Roy announces 
the next move in company expan- 
sion will include additional person- 
nel in the public relations depart- 
ment headed by Robert Johnson. 


Intentions: Honorable 

William Phillips general manager 
of the Philadelphia Automobile 
Trade Assn., writes that our recent 
story on the curbing of misleading 
automobile advertising in Phila- 
delphia newspapers gives the im- 
pression that the Record and In- 
quirer were forced by OPA to dis- 
continue certain types of advertise- 
ments. We had no such intention 
and our story says “the papers are 
urged to...,” but we are none-the- 
less glad to quote Phillips: “All 
Philadelphia newspapers have been 
most cooperative at all times.” 


Happy Birthday 

MacManus, John & Adams, Inc., 
marked the eleventh anniversary 
of its founding May 11. 


Names 

W. O. Thorniley has resigned as 
advertising manager of the Black 
Ball (ferry) line, to accept a posi- 
tion with J. Walter Thompson Co., 
Seattle offices. He will handle prin- 
cipally the Ford Motor Co. account. 
Thompson Co. recently moved offi- 
ces from the Hoge building to 505 
White Building. 


Walter Frank Bomar has been 
appointed an associate art director 
of Geyer, Cornell & Newell, Inc., H. 
W. Newell, executive vice-president 
has announced. Bomar was formerly 
an art director with Foote, Cone & 
Belding, and previously served in 
the same capacity with Ruthrauff & 
Ryan, Inc. 


Philip Kobbe vice-president of 
United States News in charge of 
promotion and development has an- 
nounced appoint- 
ment of H. W. 
Fortey as promo- 
tion manager. 

Fortey resigned 
as director of pub- 
lic relations of the 
American Hotel 
Assn., New York. 
Previously he was 
with De Walt 
Products Corp. 
and Warner and 
Swasey Co. 


George W. Stout, Perfect Circle 
advertising and publicity manager, 
has been named a member of the 
industrial advertising committee of 
the Assn. of National Advertisers. 





H. W. Fortey 


J. H. Devins, formerly of Bendix 
Aviation public relations and the J. 
Stirling Getchell agency, has joined 
the Detroit staff of Grant Advertis- 
ing, Inc., in a public relations ca- 
pacity, it was announced by Edward 
R. Grace, vice-president of Grant. 


Lee Boylan has joined the sales 
staff of Metropolitan Sunday News- 
papers’ Detroit Office. Formerly 
with Parade and Crowell-Collier, 
he will handle both Metropolitan 
Gravure and Metropolitan Comics 
advertising. 


C. T. Williams, advertising promo- 
tion manager of the Chicago Sun, 
announces the appointment of 
Ernest Butt to create and write 
special promotion material for the 
Sun. Butt was for many years as- 
sociated with L. E. McGivena & Co., 
Inc., and more recently advertising 
promotion manager of Newsweek. 


Ray J. Weaver, formerly field rep- 
resentative and technical writer for 
Smith-Hinchman & Grylls, Inc., 
Detroit architects, has joined Visual 
Training Corp., also of Detroit, as a 
writer in the preparation of stand- 
ard nomenclature lists for the U. S. 
Ordnance department. 


C. W. (Ted) Grange has joined 
MacFarland, Aveyard & Co. as edi- 
torial director of the public rela- 
tions department, it is announced 
by Harry M. Coleman, vice presi- 
dent in charge of public relations. 
Grange, most recently advertising 
and public relations director of 
Stewart-Warner Corporation, has a 
background of more than 25 years 
in newspaper and magazine editorial 
and advertising work. 


tar Want Ad Dept., Inside Back Cover 
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BUFFALO.—Details of the pro- 
posed 486-mile thruway which the 
state is planning to construct after 
the war at a cost of $202,000,000, 
and which will run from the New 
Jersey line up the west bank of the 
Hudson River, through the Mohawk 
Valley to Buffalo, were revealed by 
Bertram D. Tallamy of Buffalo, 
deputy state superintendent of pub- 
lic works. 

The new thruway will have two 
divided arteries of traffic, each 
with an ultimate width of three 
lanes. All crossings at grade will 
be eliminated, irrespective of 
whether they are highway, rail- 
road or private crossings. 

“In that respect,” Tallamy said, 
“the thruway or expressway will be 
superior to a railroad. It will start 
at the northern New Jersey line 
where it will draw traffic from 
high-capacity arterial connections 
with the New York City and north- 
ern New Jersey industrial areas. It 
will extend northerly along the 
west shore of the Hudson to Albany 
and thence westerly along the Mo- 
hawk Valley, passing close to Utica, 
Syracuse, Rochester and Buffalo, 
and extending southwesterly along 
the Lake Erie plain to the Pennsyl- 
vania line. 

“Between 80 and 90 percent of the 
population of the state lives within 
that area. The bulk of our industry 
is located there and it is along that 





Ford Continues 
St. Louis Plans 


ST. LOUIS.—Details of the pro- 
posed assembly plant for the Ford 
Motor Co. in St. Louis County, just 
south of here, were discussed last 
week by engineers and architects 
from the Detroit headquarters and 
the judges of the St. Louis County 
Court. The company owns a 374- 
acre tract near the confluence of 
the Meramec and Mississippi rivers 
and last November it was an- 
nounced that more than $8,000,000 
had been earmarked for the plant 
construction, possibly before the 
end of the war with Japan. 

Presiding Judge Luman F. Mat- 
thews said he understood the cost 
would approximate $9,000,000 and 
employ a minimum of 4,500 persons. 
After asserting that the matters 
discussed with the Ford representa- 
tives were not to be divulged at this 
time, Judge Matthews said “it will 
be a beautiful project if it develops, 
and it will be settled within 30 
days.” 


Conversion Feat 


Pontiac Plant Switches to 
Rockets in 75 Days 

PONTIAC, Mich. — Pontiac Mo- 
tor within 75 days has accomplished 
a major reconversion and tooling 
job and begun production of five- 
inch, high-velocity assault rockets 
for the Navy, H. J. Klingler, general 
manager of the division reports. 

Pontiac Motor’s Plant Four pro- 
duced its last Oerlikon gun on Dec. 
31. Reconversion of the plant was 
begun immediately and entailed 
the dismantling and removal of 
more than 1,000 gun-making ma- 
chines. 

Rocket-making equipment, includ- 
ing huge presses, furnaces and con- 
veyor lines, then was installed as 
received. 


Delco-Remy Buys 
N. J. Plant Site 


ANDERSON, Ind.-— Announce- 
ment that a _ twenty - seven - acre 
tract of Jand has been purchased in 
New Brunswick, N. J., by the Delco- 
Remy division of General Motors 
as a site for a new storage battery 
manufacturing plant has been made 
by O. V. Badgley, general manager 
of the division, here. 

Building and operation of the 
new plant will be under the direc- 
tion of B. A. Dollens, manager of 
Delco-Remy battery operations. The 
unit is planned as a postwar opera- 
tion and will supplement the pro- 
duction facilities of the division’s , 
battery plant at Muncie, Ind. 


New York Expressway 


486-Mile Superhighway to Cost 202 Million; 
Seen Superior to Railroads 
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AC Division Completes 


RAF Bombsight Order 


FLINT, Mich. — AC Spark Plug| built by AC. They were the bomb- 


so-called sea-level route that most 
of our commerce flows,” Tallamy 
said. 

Tallamy pointed out that the 
thruway, which virtually runs down 
the center of that vital section of 
the state, will offer a new and 
greater opportunity for rapid ve- 
hicular transportation. 

“The horizons of commercial 
opportunities afforded by thru- 
way are limitless,” Tallamy said. 
“One can almost say the same 
thing about its recreational ad- 
vantages. Locally and on a state- 
wide basis the thruway will be 
integrated with the state park- 
way system. 

“Comfortable, pleasant and safe 
travel for recreational purposes will 
be extended three-fold as a result 
of the thruway. What used to be 
an unsafe, 11-hour trip from Buf- 
falo to New York by way of 
Schenectady and Albany will be- 
come a safe and pleasant seven- 
hour trip,” Tallamy concluded. 


PIONEERIN 


it was a plane ahead of its day. 


The world had never before seen a plane that com- 
bined in its design an enclosed cabin, wheel brakes, 









“Let’s not sell the last one. Let’s 
keep it for old time’s sake!” 





ODT Stresses Need 


To Control Speeds 
WASHINGTON.—To aid in 
conserving the nation’s critically 
limited tire supply, Col. J. Monroe 
Johnson, director of ODT, last 
week called upon all state gov- 
ernors to stress with their state 
and local enforcement organiza- 
tions the importance of control- 
ling highway motor vehicle 






electric starter, and a cabin heater. 


Into this new plane “Eddie” Stinson had also built 
another important “first””—an inherent stability that 
has been a characteristic of every Stinson plane built in 


the intervening years. 


Constant improvements in design and performance 





PROVED IN WA 


liaison planes built by Stinson are again proving their 
utility and reliability—this time under the toughest fly- 
ing conditions ever met by planes of this size and power. 


When the first Stinson plane 
took to the air, back in 1926, 


On fighting fronts 
around the globe, 


division of General Motors com- 
pleted its contract to supply Mark 
XIV Bombsights for British Royal 
Air Force planes when the last T-1, 
as the instrument is designated, 
came off the assembly line at AC 
last week. 


Coincident with completion of the 
AC-made Bombsight was a message 
to George Mann jr., AC general 
manager, from Col. Sir Vivian 
Gabriel, of the British air commis- 
sion in Washington. 

The message reads as follows: 

“Sir Richard Fairey and the 
British air commission know very 
well the great part AC Spark Plug 
division of General Motors has 
taken, and is still taking in the war, 
and greatly appreciate the generous 
and effective cooperation of AC 
Spark Plug workers on the British 
side of this great common effort. 

“The production of a T-1 Bomb- 
sight is one of the most outstanding 
contributions to the Allied cause.” 

More than 23,000 Bombsights were 


ing instruments that the RAF, in 
co-operation with the Army Air 
Forces, relied upon to plaster Ber- 
lin, Hamburg, Cologne and other 
German cities. 

The AC-built bombsight is used 
by such RAF planes as Wellingtons, 
Lancasters and Mosquitoes, and by 
the American lend-lease B-24 Lib- 
erator, B-17 Flying Fortress, B-25 
Mitchell and B-26 Martin Marauder. 


Stewart Division 


Wins Third Star 


CHICAGO. — A three-star Army- 
Navy E award has been granted 
division one of Stewart-Warner 
Corp. 

This is the ninth E award to be 
received by a plant of Stewart- 
Warner, and the fourth by division 
one. Division one, the Diversey 
plant, produces shell fuses, radio 
and communications equipment, in- 
struments and lubricating equip- 
ment. 


have enabled Stinson planes to show an enviable record 
of performance in the 19 years of Stinson history. 


Stinson “Firsts”? 


FIRST to fly from Detroit to Tokyo. 
FIRST to fly from New York to Bermuda. 


FIRST to carry government air mail in China. 


FIRST to carry government mail in Mexico . . . 
the Philippines. 
FIRST to explore the Greenland route to Europe, the 


and in 


present-day route of the North AtlanticAir Ferry. 


shell-pitted air-strip. 


FIRST to provide air-mail pick-up service. 


Marines call for “air eyes” to help them push forward 
on a hard-won beachhead. So a Stinson “Flying Jeep” 
—the Sentinel L-5—scurries across the deck of a carrier 
to take the air and land in the midst of battle on a 











WASHINGTON. — Use of large 
quantities of light metals in the 
construction of truck bodies and 
buses will become widespread after 
the war, saving fuel and permitting 
an increase in size and speed. 


This was predicted by Henry J. 
Kaiser, president of Kaiser Ship- 
yards, Inc., in a talk on the future 
of light metals and the policies for 
the disposal of government-owned 
plants before the Senate Small 
Business Committee. 


Kaiser said that his organization 
has already reduced freight haulage 
costs by the use of aluminum and 
magnesium in trucks and buses. As 
an example, he cited the Kaiser 
fleet of trailer-trucks which hauls 
Permanente cement along’ the 
West Coast. 

“When aluminum and magne- 
sium become available,” Kaiser 
told the committee, “I predict 

that many others will take ad- 
vantage of similar savings on 
freight hauling costs.” 


Medical corpsmen urgently need transportation for 
desperately wounded men lying in a field rimmed by 
mortar fire. And Stinson “Flying Jeeps” land alongside 
to take them swiftly and surely to the rear. 


Here at home, another Stinson plane—the Voyager— 
has carried out 65 per cent of the operations of the Civil 


Lighter Trucks? 


Kaiser Looks for Increasing Postwar Use 
Of Aluminum and Magnesium 





Kaiser forecast extensive em- 
ployment of light metals in build- 
ing aircraft and aircraft accessor- 
ies, naval combat ships, merchant 
ships and terminal shipping facili- 
ties. In all the potential peacetime 
uses of aluminum and magnesium, 
Kaiser stressed the vast savings 
that the lightness of the metals is 
expected to bring about. 

“These five uses are typical, but 
by no means exclusive,” Kaiser de- 
clared. “The potentialities for mag- 
nesium and aluminum are enor- 
mous, but they cannot be fully 
achieved unless we really take off 
our coats and go to work.” 


Turning to the disposition of 
government-owned plants, Kai- 
ser asserted that these facilities 
should be operated by industry 
for the creation of jobs “without 
which we can have neither peace 
nor prosperity.” 

Kaiser outlined his views on fac- 
tory disposal as follows: 
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ment-owned plants should be oper- 
ated as soon as the war is over for 
the benefit and the prosperity of 
our people. 

“2. I believe they should be oper- 
ated by American industry on 
either a lease or purchase basis, 
which will be equitable for the es- 
tablished private enterprises which 
have investments in comparable 
plants, and at the same time stimu- 
late and encourage competition. 

“3. Until such time as the gov- 
ernment can properly determine the 
effect of these plants on employ- 
ment, they should be disposed of 
on terms which would give every 
operator a fair and equitable op- 
portunity to demonstrate his ability 
to operate them for employment 
and not to close them down.” 


American Chain 


Promotes Hall 


BRIDGEPORT, CONN. — Alton 
P. Hall has been appointed general 
manager of sales of American 
Chain & Cable Co., Inc. 

Hall joined the company about 
a year ago as assistant general 
manager of sales after having been 
with Bethlehem Steel Co. for 22 


“1. I believe that these govern-| years. 






WASHINGTON. — The past five 
years have been golden years for 
most state treasuries, a survey by 
the Federation of Tax Administra- 
tors of state tax revenues for the 
1940-44 period reveals. 


Total state revenues rose from 
$3,300,000,000 in fiscal 1940 to $4,100,- 
000,000 in fiscal 1944, excluding un- 
employment compensation contri- 
butions, under the impact of de- 
fense and war spending which more 
than doubled the national income 
from about $80,000,000,000 in calen- 
dar 1940 to $160,700,000,000 in calen- 
dar 1944. 


Income taxes, especially those 
on corporations, and general sales 
taxes provided the lion’s share of 
the 24.2 percent increase. Total 
state tax collections would have 
increased even more if commodity 
shortages and rationing had not 
brought about declines in revenue 
from several important excises, 
especially motor fuel taxes. 


Revenues from _ general sales 


Air Patrol. CAA records show that the Stinson Voyager 
is the safest personal plane ever produced in quantity. 


The Stinson Reliant AT-19 is widely used by the 
British as a navigational trainer. And almost every air- 
line in the United States uses Stinson planes to train 
and check their pilots. 





THE VOYAGER 12 


Stinson for future mass production is the Voyager 125. 


The Voyager 125 is a product of Stinson engineering, 
designing, and production skill gained in our 19 years 
of experience in building quality personal planes—first 
for safe peacetime flying and then for tough battle flying. 


The first plane 
designed by 


Michigan. 


The Stinson Voyager 125 is a family plane that 


carries the pilot and three passengers, with plenty of 
luggage space beneath the back seat. Powered by a 125- 
h.p. engine, it has a cruising range of 580 miles, a rate 
of climb of 670 feet per minute at sea level, and service 
ceiling of 14,000 feet. It has a maximum speed of 128 
m.p.h. and a cruising speed of 116 m.p-h. It takes off, 
with flaps down, after a run of 550 feet, lands with a 


roll of 280 feet. 


finson 


We welcome inquiries about the Stinson Voyager 125 
and about our plans. The Voyager 125 will be coming 
off the assembly line 90 days after the time when the 
necessity no longer exists for allocation of all manufac- 
turing facilities to production of airplanes for the Armed 
Services. Write to Private Sales Director, Stinson Di- 
vision, Consolidated Vultee Aircraft Corporation, Wayne, 


Here’s news for owners 


of Stinson planes 


The Aircraft Standard of the World 


DIVISION—CONSOLIDATED VULTEE AIRCRAFT CORPORATION 
WAYNE, MICHIGAN 


You can obtain parts for your Stinson plane 
through your local Stinson Distributor, or 
direct from the factory. Stinson service will 
help keep your plane in the air! 





Treasury Harvest 


Corporation Taxes Provide Lion’s Share 
of 24% Boost in State Revenues 
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taxes, motor fuel, alcoholic beverage 
and tobacco taxes totaled $1,730,- 
000,000 in 1940, followed by a sharp 
rise of 14.2 percent in 1941 to boost 
collections for these major excises 
to an all-time high of $1,970,000,000. 

A slight decrease of 1.7 percent 
occurred in 1942, due to a decline in 
motor fuel tax revenues by $113,- 
000,000, or 11.3 percent, which could 
not be offset fully by increases from 
other excises. By 1943 the downward 
trend was accelerated; collections 
from the major excises dropped to 
$1,820,000,000, or 6.1 percent below 
the 1942 level. 

The motor fuel tax produced 
the largest gross yields of any 
state tax in 1940 and 1941, more 
than all other major excises com- 
bined. By 1944 motor fuel rev- 
enues, though $28,000,000 above 
1948 collections, were down to 
$747,600,000, a decrease of 25.6 per- 
cent below the all-time high of 
on and of 18.2 percent below 


A tendency toward new or higher 
taxes appears to prevail with regard 
to excises. Motor fuel taxes were 
increased in three states, Idaho, 
Iowa and Oklahoma; cigarette taxes 
were adopted in Idaho, and subject 
to referendum in Oregon. Indiana 
and Utah increased their beer taxes, 
while Oklahoma raised its soft drink 
tax. New sales taxes, under con- 
sideration in at least four states, 
do not seem to be assured of pas- 
sage, however. At least eight states 
have amended their insurance tax 
laws this year to remove discrimina- 
tion against out-of-state insurers. 

Among other significant enact- 
ments are the amendments of the 
corporation franchise tax laws of 
New York and New Jersey, and 
New Jersey’s law forbidding local 
taxation of intangibles. 





Western Auto 
Maps Expansion 


In Missouri 


ST. LOUIS.—Major concentration 
in the hard goods and automotive 
fields is listed as one of the post- 
war decisions of Western Auto 
Supply Co. of Missouri in a state- 
ment released by Lester Hutchings, 
president. 

That the company will become 
even a larger factor in all hard 
goods distribution is indicated in 
the contemplated doubling of com- 
pany-owned stores, and trebling of 
dealers outlets called Western Auto 
home-owned associate stores. 

The expansion plan calls for the 
following goals as well as others 
regarded as confidential: 

1. Increase in company-owned re- 
tail stores from the present 240 to 
about 500 east of the Rockies. 

2. Increase in dealer retail out- 
lets (known as Western Auto Asso- 
ciate Stores) from the present 1,481 
to about 5,000. 

3. Greatly enlarged advertising 
program with main emphasis on 
newspaper advertising. 

4. Increase in company employes 
from present 4,508 to about 12,300, 
and increase in jobs in home-owned 
associate stores from the present 
6,000 to about 20,000, for a total of 
32,300 jobs, of which about 21,000 
will be an increase. Included in this 
number are owners and employes 
of home-owned Western Auto As- 
sociate Stores, for which the com- 
pany acts only as a wholesaler and 
a marketing consultant. 

5. Five-year streamlining and en- 
largement program for the present 
240 company-owned retail stores. 
New fronts, new fixtures and new 
lighting are included. 

6. Establishment of additional 
wholesale houses, an increase from 
the present 13 to 17 or more. 

7. Expansion into certain foreign 
markets. 

8. Expansion in home appliances 
and men’s work and sportswear. 

9. Major concentration in the 
hard goods and automotive fields. 

Western Auto not only will need 
and welcome the return of almost 
2,000 employes now in the armed 
forces, but also will require the ser- 
vices of added thousands, says 
Hutchings. Personnel plans for the 
employment, training and proper 
placing of these new workers are 
well under way. 








20 





WASHINGTON —Milwaukee 
topped the largest cities in the 
country, and Connecticut and Min- 
nesota tied for first place among 
states, for the best pedestrian traf- 
fic accident programs and records 
in 1944, it was announced when the 
American Automobile Assn. released 
the names of winners in the Sixth 
National Pedestrian Protection con- 
test. 

Entries in the competition came 
from 1,159 cities and all 48 states. 

In naming winners in each of the 
seven groups under which each a 
contesting city or state is classified, 
H. J. Brunnier, president of the 
national motoring body, pointed out 
that more cities than ever before 
had participated in the 1944 con- 
test. 

Awards, determined on a point- 
system basis that includes consid- 
eration of both accident records 
and pedestrian protection pro- 
grams, are in the form of sculp- 


Safety First Awards 


Milwaukee Tops Big Cities; Conn. and Minn. 
Tie Among States in AAA Contest 
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tured bas-relief plaques mounted 
on wood. 

Milwaukee, which placed first 
among cities of over 500,000 in pop- 
ulation, showed a reduction of 39 
percent in the number of pedestrian 
deaths in 1944 compared to the 
average of 1942 and 1943. Pittsburgh 
was second, while Cleveland, De- 
troit and Washington were awarded 
honorable mention. 

Connecticut and Minnesota were 
so close, Brunnier said, that a tie 
was declared. Wisconsin won hon- 
orable mention and both North 
Dakota and Louisiana were cited 
for their low pedestrian accident 
records. 

Fort Wayne, Ind., placed high- 
est among cities having a popula- 
tion of 100,000-500,000. Cincinnati 
was second, and Portland, Ore., 
third. Honorable mention was 
given to Rochester, N. Y., Bridge- 
port, Conn., Richmond and Wich- 
ita, Kan. 

Other winners were Corpus 





Year’s End Event 


Nylon Hose 






Christi, Tex, and New Britain, 
Conn., which were first and second 
in the 50,000-100,000 population 
group. Waterloo, Ia., Pasadena, 
Calif.. and Roanoke, Va., received 
honorable mention. 

In cities of 25,000 to 50,000 in- 
habitants there was a tie for top 
place between Aurora, Ill. and 
Rochester, Minn. No second or 
third awards were made, but five 
cities won honorable mention, in- 
cluding Lynchburg, Va., Belleville, 
Ill., Greenwich, Conn., and Apple- 
ton and Eau Claire, Wis. 

Albert Lea, Minn., captured the 
top award among cities of 10,000- 
25,000, followed by University Park, 
Tex., and Middletown, N. Y. Aber- 
deen, S. D., Mitchell, S. D. and 
Stillwater, Okla., copped honorable 
mention. 

Among the large number of en- 
tries from places of under 10,000 in 
population, Detroit Lakes, Minn., 
was first, followed by Wood River, 
Ill., and Alexandria, Minn. 


“THIS IS TO ADVISE that we have sol 
our parts bins and do not wish to have 
the ad run anymore.’’—Alden MacLellan. 
Allentown, Pa. 


aa7 Want Ad Dept., Inside Back Coves 





$18 000 000° We’re fooling about the nylons, of course—but the figures aren't far off 
? ’ the limb that Philadelphia ladies put into hosiery every year. 


We're also pretty accurate in saying that The Bulletin—read daily by 
nearly 4 out of 5 Philadelphians—helps influence 4/5 of the city’s total 


effective buying power. And that is a very large chunk of an annual 
Philadelphia area buying power of $2,149,036,000.* 


That’s why we say that for all practical purposes, including automotive 
advertising, ONE DOES IT in Philadelphia. Which ONE? The ONE news- 
paper with circulation over 600,000, the largest evening circulation in 


America . . . The Evening Bulletin. 


*U.S. Census of Distribution, Philadelphia Area figures. 


In Philadelphia—nearly everybody reads The Bulletin 


Truck of Tomorrow? .. . 





TRUCK OF TOMORROW with steering dual-front wheel by 


Differential 


Wheel Co., allows equal weight distribution of all axles for first time, it is said. 
This unit can carry in excess of 48,000 pounds payload without exceeding most 


state axle load regulations, it is said. 





FIFTH WHEEL AND AXLES are relocated in Differential Wheel equipped 


tractor with steering dual-front wheels. 


Tractor above is Dodge that has been 


converted to dual-wheel installation. Can be driven less trailer same as con- 


ventional tractor. 


Nineteen Gas Retailers 


Suspended in Maryland 


BALTIMORE. — (UTPS)—Nine- 
teen Maryland dealers have been 
suspended by the OPA from the 
right to deal in rationed gasoline, 
fuel oil or automobiles from periods 
ranging from a few days to the dur- 
ation, it was announced by Clifford 
R. Snider, OPA hearing commission- 
er. 

Ten dealers received duration sus- 
pensions. The dealers and their sus- 
pensions: 

Peraol Corp., Annapolis, two 
weeks; Dayid Apple, Baltimore, dur- 
ation; Rocco Citro, Baltimore, dur- 
ation; Edward Ellis, duration; Hen- 
ry Fischer, duration; Sol Neuman, 


duration; Hyman Singer, three 
months; Herbert V. Tyson, three 
months; Werrer’s Texaco station, 


Denver Dealer Faces 


3 Charges in OPA Suit 


DENVER. — Evan L. Blaine, 
proprietor of Security Motor Sales 
here, was charged last week by the 
OPA in a suit filed in U. S. District 
court with selling automobiles in 
excess of ceiling prices, failing to 
file required reports on used cars 
and failing to keep records avail- 
able for OPA. 


Serene 


Feature AMALIE — the straight-run 
_Pennsyivenia Motor Oil that is 20% 
- Oilier by actual test. Stands up longer 

_,..'with minimum carbon, sludge, vor- 
~ nish. AMALIE Motor Oils and Lubricants 
gre backed by planned, consistent mer- 

chandising which means year-round 
. sales and profit opportunities for you. 





Back AMALIE prodects. 





ite Dept. AN. ‘ 


See your nearest AMALIE Distributor, © 


three months; Charles P. Houlihan, 
Berwyn, duration. 

Also, E. F. Holloway, Conowingo, 
30 days; William H. Schindler, 
Hagerstown, duration; Roy Sharp, 
duration; John M. Harvey, Mason 
Springs, three months; Frank R. 
Lambert, Middle River, duration; 
Herman L. Gray, North East, 30 
days; William Ira Bryan, Port De- 
posit, 30 days; Chester W. Har- 
baugh, 30 days, and H. G. Shockley, 
Salisbury, duration. 


S pring Suspensions 
For Trailers Near 


DETROIT. — Spring suspensions 
for truck-trailers that provide the 
proper flexibility despite the load 
are being rapidly developed, ac- 
cording to F. Malcolm Reid, chief 
engineer of Fruehauf Trailer Co. 

Reid said that the new springs 
will “be easier on the load, the road, 
the vehicle and the driver because 
they will automatically adjust their 
action to meet the requirements of 
the loads carried.” 


It costs you about a penny-a-day tu 
keep abreast of the automotive news—net- 
ter renew NOW! 















AMALIE DIVISION 


L. SONNEBORN SONS, INC. 


88 Lexington Avenue, New York 16, N. Y. 


Refineries: Petrolia and Franklin, Pa., Plant: Nutley, N. J 


In the Southwest: SONNEBORN BROS., Dallas 1, Texas 
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No wage is “too high” 


that 1s earned! 


Ww OF THE wages of the future? This 
question is bound to come up in any discus- 


sion of post-war planning. 


On this, our attitude is clear. No wages are 
high that are earned. Fifty dollars a day earned 
is none too high. But a dollar a day unearned is 


much too high. 


More Productive Methods 


Wages are a part of the product. They are not the 
result of the employer’s generosity, nor the em- 
ployee’s ability to bring pressure to bear. 


American Industry has continuously developed 
methods whereby a man receives more pay for 
fewer hours but still increases production. And 


so it will continue to be. 


But wages are only one of Industry’s problems. 


A Better World Must Come 


Millions of young men and women have been 
withdrawn from their homes and careers. Busi- 
ness is shorthanded. Many industries have been 
seriously disrupted. Public debt and the casualty 
lists mount higher every hour. 

Victory, therefore, is the greatest concern of 
everybody. After Victory, all of us must strive 
to build a better world ...a world in which such 


misfortune can never happen again. 


Material things . . . radar and plastics and 


‘\ 


television and giant planes... will contribute 
much toward building a better and stronger 
American people. But these alone are not enough. 


Confidence is the first need’, . . confidence that 
work brings reward. Such confidence cultivated 


in a people generates enterprise and effort. 


Industry, being part of the people, responds to 
the same stimulus. ..and is ready to initiate and 
work and invest all for the treasure of life in 


America. 


Youth Must Have Opportunity 


The way must be kept clear for independence in 
business . . . and for young men to start new 
businesses. Vigorous competition and initiative 


have carried our country safely and far. 


American business is not performing its com- 
plete function unless it makes available to every 
family traditional American standards of living. 
American business also must serve social order 
and social advance. There is little room for racial 
or religious prejudice or class distinction when a 


country is alive with energy and is working. 


These are some of the thoughts we hold as we 
look toward the day when wages will again be 


earned by building the goods of peace. 
Bamiy Ford 


FORD MOTOR COMPANY 


This message was released for publication in 


every daily newspaper in the United States. 
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product. As of the middle of this | unemployment will become a seri- 


AUTOMOTIVE WASHINGTON 


Full Employment Held 


Major Truman Aim 


By William Ullman 


Washington Correspondent 


PRESIDENT TRUMAN will favor enactment of the Mur- 
ray full-employment bill or some similar proposal, but he 
will insist that the legislation give the greatest possible en- 
couragement and incentive to private industry to provide a 


maximum number of jobs. 
This is the opinion of the 
new President’s close friends 


in the Senate who are spon- 
soring the full employment bill, on 
which public hearings are sched- 
uled to begin in June before the 
Senate Banking and Currency com- 
mittee. 

The President, they point out, al- 
ready has referred to full employ- 
ment as the major domestic prob- 
lem of his administration. The 
yardstick by which he will meas- 
ure the success of all reconversion 
and postwar projects is whether 








Ullman 


they will aid in 
providing a job 
for every citizen 
who wants to 
work. 

Truman has 
made it clear that 
the American peo- 
ple can tell what 
he will do as Pres- 
ident by studying 
his record as a 
senator. 

Therefore, sup- 
porters of the 


full employment legislation re- 
gard his views on what the fed- 
eral government should do about 
making jobs available during re- 
conversion and in the postwar pe- 
riod as most significant. 

In a report submitted to the Sen- 
ate on Dec. 18, 1944, just about 30 
days before he was sworn in as 
vice-president, Truman had this to 
say about full employment: 

“The fight for full employment is 
a two-fold battle. 

“On the one hand, the govern- 
ment must do everything in its 
power to stimulate increased oppor- 
tunities for employment in private 
enterprise. This is the major front. 

“On the other hand, to the ex- 
tent that private enterprise cannot 
itself assure full employment, the 
government must take such meas- 
ures as may be necessary to fill the 
gap. * *€ * 


High U. S. ‘Product 


Seen As Essential 

“A MORE precise way to de- 
scribe the relationship between pri- 
vate and public activity is by ex- 
amining the various types of in- 
vestment and other expenditures 
that make up our total production 
of goods and services—technically 
referred to as the gross national 


year (1944), the gross national 
product, or total expenditures, 
amount to 196 billion dollars. 

“If the gross national product is 
high enough after the war—in 
other words, if there is enough 
productive economic activity—there 
will be enough jobs for everyone. 
If the gross national product is too 
low, we shall have unemployment.” 

Truman added that if we are to 

achieve full employment in the 
postwar period, the government 
must assume the. responsibility of 
seeing to it that the gross na- 
tional product is maintained at a 
high level. 

“We believe that the government 
should give full and complete op- 
portunity for an expansion of busi- 
ness investment and that it should 
promote increased consumer ex- 
penditures,” he continued. 

“We believe that, to the extent 
that non-federal expenditures do 
not provide the necessary total, the 
government must develop an in- 
vestment and expenditure program 
to make up the deficiency.” 

* * * 


Record Jobless Total 


Feared in Failure 
UNLESS an economic substitute 
is found for war contracts, mass 





“Mighty good prescription 
for better lube profits... 






YOU CAN MAKE MORE 











MARFAK gets em in 


and brings ‘em back” 


CaR OWNERS know that only the best in lubrication will keep 
their aging cars running for the duration. That’s why more 
and more insist on Marfak, the special Texaco chassis lubricant 
that sticks to its job. 
Alert dealers everywhere are cashing in on this demand — 
by offering Marfak and building a steady, profitable lube 
business. 


Motorists learn about Marfak from the color ads in leading 
magazines — by listening to the popular Texaco Star Theatre 


Speer 


TEXACO © 
MARFAK | 


4 money with MARFAK 






to The 





radio program on Sunday nights — by recommendation of 
satisfied friends. 


A simple demonstration shows them why Marfak is superior. 
Once they’re sold, they stay sold and they become regular cus- 
tomers for Marfak lubrication and your other profitable items. 


Talk to your Texaco man today — 
telephone the nearest of 2300 
whalesale supply points — or write 


Texas Company, 135 E. 


42nd Street, New York 17, N. Y. 





ous threat, and the number of un- 
employed men and women in this 
country will easily surpass any- 
thing that was dreamed of during 
the last depression, Truman believes. 


“As yet, unfortunately, we do not 
have in America an ‘adequate pro- 
gram’ to provide 60,000,000 produc- 
tive jobs,” he explains. “Nor will such 
a program develop out of thin air. 


“The right to a job is not self- 
enforceable. It can be translated 
into reality only through the joint 
action of the people of our country 
—business, labor, agriculture and 
all other groups—acting through 
the medium of their duly-elected 
government. 


“In short, the so-called right to 
a job is a meaningless figure of 
speech unless our government as- 
sumes responsibility for the ex- 
pansion of our peacetime econ- 
omy so that it will be capable of 
assuring full employment.” 

President Truman does not say 
the Murray bill in its present form 
is perfect. But he believes that it 
“merits the most careful analysis 
by Congress and the general pub- 
lic.” 

* * * 


Postwar Safety 
Planning Begins 


SAFETY AND freedom from fu- 
ture traffic jams keynote prepara- 
tions in progress to overcome post- 
war motor-use problems. 


The brake-emphasis program, 
now being conducted by the Inter- 
national Police Chiefs Assn. and 
cooperating organizations, opens an 
all-out campaign for traffic safety. 
Crying need for this lies in a rec- 
ord of more deaths on our streets 
and highways in the last 25 years 
than among our fighting forces in 
World War I plus World War II to 
date—nearly 700,000 in traffic acci- 
dents and 300,000 on the battlefields. 

A broad program proposed by a 
committee representing many na- 
tional organizations urges these 
steps: 

1. Build safety into all new high- 
ways and improvements. 


2. Provide competent traffic engi- 
neering services in every state and 
city. 

3. Rebuild depleted police forces 
and train their personnel. 


4, Inspect all vehicles periodically 
at official inspection stations. 

5. Provide specialized handling of 
traffic cases in court. 

6. Keep dangerous drivers off the 
road through driver license exam- 
inations -and improvement pro- 
grams. 

7. Get the facts, through accident 
reporting and analysis. 

8. Teach safety, including safe 
driving in all schools. 

9. Inform and instruct all adult 
drivers and pedestrians. 

10. Enact and enforce uniform, 
modern traffic laws. 

The stage is well set for this 
many-sided program. Attention di- 
rected toward abnormal war prob- 
lems the last four years is turning 
to preparation for the tremendous 
traffic increase certain to come 
after the war. 

* * * 


‘Fringe’ Wage Order 
Amended by Davis 


OES DIRECTOR DAVIS has 
issued an order amending the 
March 8 directive of his predeces- 
sor relative to the authority of 
WLB to order or approve “fringe” 
wage issues. 

The amended order, considerably 
more flexible than the Vinson di- 
rective, authorizes WLB to order 
or approve vacation provisions and 
shift differentials higher or lower 
than previous limitations if the 
board finds “in accordance with 
past practice” that: (A) such ad- 
justments are established by a 
“clear and well-defined practice” in 
the area or industry, and would not 
be unstabilizing to the area or in- 
dustry; and (B) it would be fair 
and equitable to the parties under 
all the circumstances. 

In industries where “continu- 
ous” operations are necessary, 

is now authorized to order 

shift differentials of four and six 
cents. The board is further au- 
thorized to order or approve 
“other non-basic wage adjust- 
ments” in accordance with “sub- 
stantial” and unstabilizing “prac- 
tice in the industry or the area” 
or if required to meet “special or 
unique” situations within a com- 
pany or industry. 
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“Its arrival,” a soldier writes ...“always was cause for a ‘battle’ as 


A) " to who was to get first crack at it.” 
he a e eve He’s talking about ‘Battle Baby’... NEWSWEEK’S special, light- 
paper edition for the armed forces overseas. 


‘Battle Baby’ — as we get the story from abroad — apparently 

e e rates pretty close to a letter from home. One G.I. letter says: “the 

advertising m an should copy sent me has already, within one day, been read by twenty 
others...and twenty more have put in their bids to get it.” 

If you have ever been cut off from your world ... you know how 

men can hunger for news. You know that news can somehow take 

know ab out saa you home in mind and emotion. And if you were in the last war, 

you can understand how much it means to get truth instead of 

rumor, current, impartial and complete information instead of 

stale fragments. 

Nearly half a million copies of ‘Battle Baby’ go into circulation 
each week. And we mean into circulation! For each copy is read 
dog-eared by probably at least ten men per copy. 

That adds up to something more than half our armed forces 
overseas ...the men who will play so large a part in the building 
of our peacetime America. A very important fact to keep in mind 
for your post-war advertising plans! 


> OVERSEAS EDITIONS OF NEWSWEEK reach U.S. commands everywhere the 
flag flies. We went to press in Manila on a regular basis while the battle 
still raged. We also print editions in Hawaii and Australia. The Army 
publishes and distributes editions in India and Iran. From Lowell, Mass., 
‘Battle Baby’ goes into Army hands for distribution in the European 
theater, Alaska, the Aleutians . . . and to the Marines to catch up with 
leathernecks everywhere . . . and to all Navy V-Mail stations in the 
Atlantic and the Pacific for special ‘Battle Baby’ V-Mail editions. 


ADVERTISING OFFICES: NEW YORK e BOSTON e PHILADELPHIA 
CLEVELAND e DETROIT * CHICAGO e¢ LOS ANGELES 
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Plant and Lab Started .. . 





U. S. Oil Shale Projects 


Under Way 


DENVER. — The federal govern- 
ment’s $5,000,000 research program 
for the development of oil shale 
resources in Colorado and the West 
moved ahead last week with the 
announcement by the Bureau of 
Mines that preliminary work on a 
$1,500,000 demonstration plant near 
Rifle, Colo., is under way. 

A contract has been let for con- 
struction at Wyoming university in 
Laramie of a $534,000 shale labora- 
tory. 

The laboratory, which is to be 
completed by Dec. 31, will house 70 
technical and administrative offi- 
cials of the oil shale development 
program and their research equip- 
ment, some of which already has 
been ordered. 

Pending erection of the labora- 
tory, temporary offices and labora- 
tories have been established on the 
campus. Some preliminary studies 
are being carried out now. 

Since the design and equipment 


t — €ven 


war cars, frie 


job is going 


in Colorado 


of the Rifle plant will depend largely 
upon the results of the Laramie 
experiments, completion of the plant 
must necessarily await laboratory 
findings. The plant site is on U.S. 
naval oil-shale reserve land. 

The successful bidder on the lab- 
oratory at Laramie is E. C. Nickle, 
of Arcadia, Calif. Plans for the 
building have been completed by F. 
H. Porter, Cheyenne (Wyo.) archi- 
tect. 


Ford Canada Net 


e = 

Declines in Year 

MONTREAL. — Ford of Canada, 
Ltd., reports net income of $3,144- 
516 for 1944, equivalent to $1.89 per 
share and 2 percent of sales. This 
compares with $3,361,958 in 1943, 
or $2.02 a share. 

Automotive units shipped totaled 
65,528, compared with 79,602 in 


with the pent-up demand for post 
nds in the industry tell us that the 


to call for plenty of hard selling. 


Initial production will probably be limited, 


and that calls for “smart dollars” that do more 


advertising work for less money. 


Consider the NATIONAL SHOW FOR ONLY 


$37,200 A YEAR offered you by REDBOOK MAG- 


AZINE. Here 


is a cohesive, important packaged 


audience of 1,500,000 families who happen to 
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ao 
“It’s the only water pump I could 
get my hands on!” 


1943. Shipments of commercial ve- 
hicles and tractors for essential 
civilian requirements increased to 
5,980 in 1944 from 3,511 the previous 
year. The number of vehicles for 
military requirements was 16,543 
less than in 1943. 

Net income of subsidiaries in Au- 
stralia, India, South Africa and 
New Zealand declined to an ag- 
gregate of $1,342,621, in comparison 
with $1,606,865 in 1943. 


like fine fiction... 


Clarification is Sought 


On Job Rights 


NEW YORK.—Spokesmen for 
both labor and management, par- 
ticipating in a personnel confer- 
ence sponsored here by the Ameri- 
can Management Assn., called last 
week for further clarification and 
perhaps amendment of the Selec- 
tive Service Act with its interpre- 
tative memoranda on the re-em- 
ployment of veterans in an effort 
to avoid court action on service- 
men’s seniority rights: 

Criticism was directed chiefly 
at Selective Service Memorandum 
190-A, which establishes “super- 
seniority” for discharged veterans 
and provides for their reinstate- 
ment in their customary type of 
work as long as that type of work 
continued with the original em- 
ployer although such reinstate- 
ment may entail discharge of an- 
other employe of longer service 
or job experience. 

It was pointed out by D. M. 
Mason, of the personnel depart- 
ment of Armstrong Cork Co., that 
the legislation speaks of seniority 
as attaching to a position a mean- 





the proof and criterion of 


their way of life . . . their preference for fine cars. 


@ REDBOOK buyers pay 25¢ an issue—bwy to read. 


@ High editorial percentage helps create cover- 


to-cover interest. 


@ Monthly issues guarantee longer life. 


@ Reader Research assures constant appeal. 


With cold fact and simple logic, consider a 


NATIONAL SHOW for $37,200 A YEAR COMPLETE 


—a full page in every issue of REDBOOK. 


Nearly 1/5 of America 
Your Audience 


Redbook, Cosmopolitan and American, 
THE 6 MILLION GROUP, reach six mil- 
lion families — approximately one out 
of every 5 in the United States. And 
a full page in every issue of all 3 
magazines costs only $160,000 a year! 





of Vets 


ing apparently synonymous with 
“job right,” whereas in industrial 
usage seniority attaches to an in- 
dividual and is recognized not as a 
job right but as a relative job 
claim. 


Mason said that because unions 
consider 190-A only as an advisory 
order, while employers in devising 
veteran policy must pay heed to 
the legal obligation upon them for 
veteran re-employment, the latter 
are placed “in the middle.” In open 
conflict, he added, “the employer's 
only exit is to the courts for a test 
of Selective Service interpretations. 
But in such event it is the employer 
who is the defendant and whether 
the court case is won or lost the 
battle of publicity is surely lost.” 

In view of this situation, he ad- 

vised employers to set up veteran 
re-employment policies that are 
generally acceptable to unions 
now and that include procedures 
by which exceptions to these poli- 
cies can be made when Selective 
Service contends that any partic- 
ular veteran’s rights extend be- 
yond those conferred by the pol- 
icies. 

Ted F. Silvey, chairman of the 
CIO Reconversion Committee, de- 
clared in a paper read for him 
that under the provisions of 190-A, 
war workers will lose their job se- 
curity and will be displaced to make 
room for veterans of this war while 
employers will be faced with “im- 
possible” administrative problems. 
He recommended reinstatement on 
a basis of accrued seniority includ- 
ing both time spent in military ser- 
vice and previous employment. 
“Congress,” he contended, “intended 
reinstatement on that basis.” 

Industry was urged by Howard 
M. Dirks, director of industrial re- 
lations, Perfect Circle Co., Hagers- 
town, Ind., to press for a “clearer, 
more practical interpretation of the 
law, or possibly for an amended 
law to insure uniformity and fair- 
ness of treatment to veterans as 
well as civilian workers.” 


Washington Folk 
Would Like About 
120,000 New Cars 


WASHINGTON. — Folks here- 
abouts will be in the market for 
around 120,000 new cars in the first 
two years after they start rolling 
off production lines, according to a 
survey conducted recently for the 
postwar planning committee of the 
Washington board of trade. 

It was also shown that only 80,000 
of those who intend to buy will have 
old cars to trade in, a note of en- 
couragement to dealers who expect 
the bottom to fall out of the used- 
car market. 


The survey, taken by the Opinion 
Research Corp., also indicated one 
fourth of the prospective buyers are 
people who do not own cars. Two 
percent intend to keep their present 
vehicles while another two percent 
have not reached a decision about 
what they will do about the car they 
have on hand. 


Whether there will be 120,000 new 
cars available for the Washington 
area within two years after the day 
they start rolling off the line is 
something the survey failed to show. 
The sellers as well as the buyers 
would like to know that, so they 
say. 


High Court Denies 
Stant Patent Plea 


WASHINGTON. — The Supreme 
court has refused to review a Cir- 
cuit decision requiring Stant Manu- 
facturing Corp. to pay full patent 
royalties to Container Patents 
Corp., denying Stant’s appeal of an 
earlier ruling. 

Stant had challenged the validity 
of a license to manufacture radi- 
ator caps which it has held since 
1927 with Container. The plaintiff's 
lawyers charged that Stant had re- 
fused to pay earned royalties under 
the patent contract, and had paid 
only minimum royalties from the 
beginning of the license. 

The courts ruled Stant liable un- 
der the full obligations of the li- 
cense. 
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CHICAGO'S ADVERTISING 


Why is the Chicago Daily News basic to your selling plans in this 
rich Mid-West market? Because it has selected mass circulation—meaning 
preferred coverage—in the most productive proportions—as related to the 

buying potentials of Chicago’s various residental districts. 
Why do advertisers in the Daily News have such a high expectancy 
of response? Because the Daily News has more than a million reader-friends 
among substantial families who are HOME readers of this newspaper. 
Why, for 44 consecutive years, have advertisers placed more Total 
Display linage in the Daily News than in any other Chicago newspaper— 


morning, evening or Sunday?* In answer to this question you can easily 
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weekly, or 200 hours a year, pro- 
vided more and better airports are 
developed and sales, service and 
training depots, possibly manned by 









A Flighty Situation 


It’s Still Too Early to Tell About Postwar war veterans, become generally 
Civil Flying, SAE Panel available. 
Niet a Agrees War experience with small 


planes was described by R. D. 
Hicks, of Continental Motors 
Corp., as being directly instru- 
mental in bringing about engi- 
neering improvements and in 
eliminating mechanical difficulties 
which induced prewar owners of 
private planes to dispose of them 
within two years. 

Another factor important in the 
development of private flying is the 
ease with which private planes 
safely may be operated, it was 
stated by Raymond B. Maloy, of the 
Civil Aeronautics administration. 


Maloy listed the desirable engi- 
neering characteristics of non-stall- 
ing, non-spinning airplanes, and 
commented that controls and their 
use, as well as the feel of the plane, 
must follow a pattern with which 
an automobile-driving public has 
become familiar. 


DETROIT.—Development of post-| zen buyers, it was reported by Ray 
war private flying was characterized} A. Robinson, of Crowell-Collier Pub- 
before the aeronautic meeting of| lishing Co. 
the Detroit section of the Society 
of Automotive Engineers last week ar thinking tes cones oe 
as a multiple enigma comprised of| only that privately owned planes 
many variables which only time can] are in line with American ne 
reveal. ° | ti i : 

Consensus held that optimistic aman ‘nae yy iy eee 
ideas of postwar skies darkened by] tion of the citizenry eee is 
“flying flivvers” might not be real-| gosirous of buying planes to sup- 
ized but that Americans, and par- plement automobiles, he added 
ticularly war veterans, increasingly Robi ' ' 
would take to travel in their own nson commented that while 

ownership of private planes by 38 


aircraft. ° . 
ted at aj] Percent of American families, as 
Engineer speakers reported a indicated by surveys, may not ma- 


symposium on light aircraft that ae 

American plane manufacturers are | terialize, there is good reason to be- 

equipped to produce safe, easy- —" that oe a oe years after 
i ical rsonal|*#€ war, private planes will ap- 

handling and econom pe proximate 900000 th autiber cca 


planes, and that a large cross-sec- thei : : 
i American public desires|‘®¢!r manufacture will be bigger 
— Oe business than catering to construc- 


t them. - 
to buy and to use tion needs of commercial air lines. 


However, both the extent of : 
private flying and the potential |— According to Robinson, the public 
is thinking in terms of paying about 


market for private planes were 

described as dependent upon such | $2,000 for a plane and $75 a month 

unknowns as the availability of | for maintenance. He said that pop- 

airports, relative ease with which | ular talk is of flying four hours 

flying licenses could be obtained, o 
and public experience with planes 
and operating costs. 

Primary function of the airplane, 
reduction of distance in terms of 
time, was outlined by John W. 
Friedlander, president of Aeronca 
Aircraft Corp. With life assuming 
an accelerated tempo, chief desire 
will be to travel greater distances 
in less time, he said. 

Friedlander suggested the proba- 
bility of operating personal planes 
at approximately five cents per mile, 
declaring that savings of time 
through travel by private plane will 
be so great that operating costs 
become relatively insignificant. He 
predicted that postwar private 
planes will make 1,000-mile trips 
“easy, cheap and commonplace.” 

Present indications are that the 
postwar airplane market will _be 
composed largely of individual citi- 






























































“IT WILL NOT BE NECESSARY to rut 
the enclosed ‘‘ad’’ any more, as it proved 
very satisfactory and our stock of radio« 
is now exhausted.’’—Villa - Pontiac Ce. 
(Pontiac), Buffalo, New York. 
har Want Ad Dept., Inside Back Cover 





‘Tiger Tamer’ 
Spurs Offensive 


At Remagen 


DETROIT.—The part played by 
Fisher Body-built M-26 “General 
Pershing” tanks in the capture of 
the Remagen bridgehead that per- 
mitted the swift Allied advance into 
the heart of Germany was disclosed 
last week in a dispatch received 
from First Army headquarters by 
the Detroit Ordnance district pub- 
lic relations office. 

An armored spearhead consisting 
of two 45-ton “Tiger Tamers,” as 
the M-26’s are known to workmen 
in the Fisher plants, four half- 
tracks and two General Shermans 
were the first to arrive at the scene. 

Failing to obtain requested artil- 
lery support, they approached the 
bridge to discover a group of Nazi 
engineers preparing to demolish 
the span, at the same time trying 
to save the cargo carried, by a 
fully-loaded freight train on the 
far side of the river. 

The tanks commenced shelling 
the town instead of the trestle in 
order to save the bridge, and suc- 
ceeded in frightening off the en- 
gineers who seemed intent upon 
making their escape aboard the 
train. One well-placed shot from the 
90 mm. gun of one of one of the 
“Tiger Tamers” put the locomotive 
out of commission. 


Devoe & Raynolds 
To Move Unit 


NEW YORK.—William C. Dab- 
vice-president of Devoe & 
Raynolds Co., an- 
nounced last week 
that the Jones 
Dabney division 
of Devoe & Ray- 
nolds will move 
its automotive di- 
vision to Detroit. 
The firm will 
locate on the prop- 
erty adjacent to 
the Truscon Lab- 
oratories. Acquisi- 
tion of Truscon by 
Devoe was an- 
nounced May 1. 


ney, 





W. C. Dabney 


Business Congress Attacks 
Commercial Rent Rise 


WASHINGTON.—American Busi- 
ness Congress here has launched 
a program to gain legislative action 
for control of commercial rent by 
the administrator of OPA. 


Similar efforts last fall failed 
when Congress deemed that the sit- 
uation was not of a serious nature 
nationwide. A survey sponsored by 
ABC through national trade asso- 
ciations since then, however, indi- 
cates that the rent problem is be- 
coming acute in all defense areas 
of the country. 


ABC asks specifically for an 
amendment to the present Price 
Control Act which will include the 
words “commercial and” in the 
present section which permits the 
Administrator to control housing 
rents, if and where necessary. 

Chester A. Bowles, OPA admin- 
istrator, is backing the efforts for 
the amendment, and said that there 
is adequate reason for extending 
our power so that we can meet this 
threat to stabilization. 

Among the examples of unusually 
large rent increases reported to 
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ABC, over a period of one year, are 
the following: 

Denver, $9,600 to $18,000; Atlanta, 
$3,600 to $8,400; Norfolk, Va., $1,800 
to $3,000; Chicago, $1,500 to $2,700. 

Although ABC has received cases 
from a large number of cities 
throughout the country, it is at- 
tempting to obtain as many case 
histories as possible. 

Business men having such case 
histories to present, are asked to 
forward them to the American 
Business Congress, 25 W. 48rd St., 
New York 18, N. Y. 


Soldiers Get Tax Relief 


DENVER.—Out-of-state service men sta- 
tioned in Colorado do not have to pay the 
Colorado specific ownership tax on autome- 
biles they buy here or bring into the state, 
Atty. Gen. Hinkley ruled this week. Hig 
ruling was made in response to a request 
from Lieut. Col. Willis G. Carter, com 
mander of the Pueblo (Colo.) air base. 
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Wallace Patent Probers 
Expected to Rush Reforms 


WASHINGTON.—A patent study 
ordered last week by President 
Truman is expected to result in an 
Administration program calling for 
drastic changes in the patent sys- 
tem, according to well-informed 
Washington legislative observers. 


The investigation, under the di- 
rection of Secretary of Commerce 
Wallace, is intended to determine 
if patents are being “misused to 
support unlawful monopolies” which 
violate anti-trust laws. A majority 
of the committee named by Wallace 
to conduct the study and file rec- 
ommendations by June 30 has in 
the past been generally sympa- 
thetic with the reports of the tem- 
porary National Economic (Mon- 
opoly) committee urging changes 
in the patent laws in order “to pre- 
vent monopoly and concentration 
of economic power.” 

Members of the committee are: 
Stabilization Director William H. 
Davis, chairman; Atty. Gen. Biddle; 
Dr. Charles F. Kettering, chairman 
of the National Patent Planning 
commission, and D. Vannevar Bush, 


director of the Office of Scientific 
Research and Development. 

At various times in the past, 
Davis, formerly a well known pat- 
ent attorney, Biddle and Bush have 
expressed opinions that the patent 
laws should be amended in order 
to bring patents more clearly under 
the anti-trust laws. 

President Truman also expressed 
such views while a senator. It is 
known that one of his closest ad- 
visers on patents will be Sen. 
O’Mahoney, chairman of the ‘TNEC, 
and one of the most vigorous advo- 
cates of so-called patent reform 
legislation. 

O’Mahoney has advocated legisla- 
tion to provide for compulsory li- 
censing of patents, strict regulation 
and supervision of all agreements 
involving patents with foreign na- 
tions or corporations, and other 
changes in the laws to strengthen 
the authority of the Department of 
Justice to prosecute owners of pat- 
ents under the anti-trust statutes. 


You get the best results in our Classified 
Section, inside back cover. 





“Miss Jones, when I just said you 
have to stop wearing slacks in the 
office—I didn’t mean immediately.” 


Macmillan Oil Ups Akerberg 
To Division Sales Head 

NEW YORK.—H. C. Akerberg, 34, 
Atlantic Coast district manager of 
the Macmillan Petroleum Corp., has 
been appointed general sales man- 
ager of the company’s Ring-Free 
Motor Oil division, it was announced 
last week by R. S. Macmillan, presi- 
dent. 


It costs you about a penny-a-day tu 
keep abreast of the automotive news—net- 
ter renew NOW! 





WASHINGTON.—Although haul- 
ing greater tonnage than ever be- 
fore, private motor carriers are op- 
erating throughout the nation at 
mileage savings of nearly one-third 
over 1941, the Highway Transport 
department of the ODT reported 
last week in a summary of private 
motor carrier operations for 1944, 


The overall reduction was accom- 
plished through conservation efforts 
of the carriers themselves, through 
collective joint action arrangements 
and through the conservation re- 
quirements of ODT general order 
No. 17, which required a 25 percent 
reduction of 1941 mileage. Deliv- 
eries, including wholesale and retail 
deliveries, were also reduced by the 
provisions of this order. 


Exclusive of farm vehicles and 
tank trucks, approximately 2,393,- 
000 motor trucks and tractors are 
being operated by private car- 
riers. In 1941, these motor trucks 
and tractors were operated ap- 
proximately 34 billion miles. As of 
Aug. 31, 1944, they were certified 





of De 


he plans of progress for U.S. Royals are inseparably linked 


with the progress and the needs of the automotive industry. As 


cars advance in style and design, so, too, do U.S. Royals. 





produce the right tire in quantity—on time. 





Serving Through Science 


Working side by side with the industry they serve—“U. S.” 
chemists, physicists, textile engineers and tire engineers devote 
their skill to one purpose:—To keep “U.S.” Royals abreast and 
ahead of the needs of the automotive industry. No matter how 


cars and trucks may change, “U.S.” can be depended on to 


Listen to ‘‘Science Looks Forward’’— new series of talks by the great scientists of America—on 
the Philharmonic-Symphony Program. CBS network, Sunday afternoon, 3:00 to 4:30 E.W.T. 


BBER COMPANY 


6600 EAST JEFFERSON AVENUE, 


DETROIT 32, 


MICHIGAN 


5675 East Anaheim and Telegraph Road, Los Angeles 22, California 


Truck Mileage Cut 33% 


Private Carriers Save 11.5 Billion Miles 
Over 1941 Mark, ODT Reports 
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to operate about 22% billion miles 
@ year, a reduction of more than 
11% billion miles. 


“In achieving these marked sav- 
ings, great credit must go to the 
carriers who voluntarily took steps 
to maintain their operations within 
the limits of ODT orders,” said Col. 
J. Monroe Johnson, ODT director. 
“The carriers represent practically 
every private industry using motor 
trucks in the conduct of their busi- 
ness. 


“The joint action plans adopted 
are in effect in every state in the 
union and concern carriers oper- 
ating within cities, counties and 
sometimes in whole states. In spite 
of continued shortages in man- 
power, equipment, parts and tires, 
the carrier industry has maintained 
adequate transportation service. 


“Only in surprisingly few cases 
have there been instances of in- 
ability to render satisfactory 
service. However, the present 
shortage of tires, particularly for 
heavy trucks, will present added 
difficulties during the summer 
months.” 


Joint action arrangements fall 
into two broad types: 


1. Standardization of delivery 
methods and practices—finding new 
ways of cutting corners, of paring 
down needless operations, etc.; 


2. Reciprocal delivery service, em- 
bodying such arrangements as al- 
ternate daily or route deliveries. 
Private carriers engaged in whole- 
sale and retail deliveries of milk 
and related dairy products, pro- 
cessed foods, laundry and dry 
cleaning and solid fuel have found 
the first type adaptable to their op- 
erations, while private carriers dis- 
tributing newspapers and fruits 
and vegetables have used the sec- 
ond type. 

The savings accomplished 
through the 1,201 joint action 
plans thus far adopted amount to 
approximately 130,919,000 truck 
miles annually, with additional 
savings in manpower, tires and 
equipment. 

As an illustration of the benefits 
derived from ODT conservation 
orders, Col. Johnson cited mileage 
reductions made by the 20,000 flor- 
ists in the United States. In 1943, 
the florists estimated savings 
amounted to more than 290,000,000 
vehicle miles—about 58 percent 
over 1941. The accompanying sav- 
ings in gasoline consumption were 
about 19,000,000 gallons. 

To assist private motor carriers 
and to promote closer cooperation 
between ODT and private truck op- 
erators, advisory committees com- 
posed of representatives of 216 pri- 
vate motor carriers have been ap- 
pointed in 38 of the larger cities. 


Keller Pledges 
Tanks Needed 
To Lick Japs 


NEW YORK.—“All the tanks 
needed to lick the Japs” were 
pledged last week to Brig. Gen. 
Stewart E. Reimel, chief of the 
New York Ordnance district, by K. 
T. Keller, president of Chrysler 
Corp. 

Keller and Dr. W. R. G. Baker, 
head of the electronics department 
of General Electric Co., were guests 
of General Reimel at the Army 
Ordnance War Weapons show in 
the Chrysler Bldg. 

Both Keller and Baker promised 
that there would be no V-E Day 
letdown in essential war produc- 
tien, which they said, “remains the 
big job facing American industry.” 

“The Chrysler Tank Arsenal in 
the past four years has built more 
than 20,000 tanks,” Keller said. 
“During this time we have put into 
quantity production 10 different 
models, including the famous Gen- 
eral Sherman and the new General 
Pershing. Regardless of the adjust- 
ments in tank schedules which may 
be required by victory in Europe, 
the men and women of Chrysler 
stand ready to do their part in de- 
livering all the tanks the Army 
needs to lick the Japs.” 





There are profit-making opportunities in 
AN Want Ads. See inside back cover. 
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Bendix Volume 
Drops; Maps 
Postwar Setup 


SOUTH BEND.—Gross sales vol- 
ume of Bendix Aviation Corp. for 
the first six months of its fiscal 
year ending March 31, 1945, 
amounted to $363,000,000 as com- 
pared with $475,000,000 for the same 
period of 1944, Ernest R. Breech, 
president, told the stockholders at 
the annual meeting here last week. 

After price refunds, net sales for 
the period amounted to $340,000,000 
as compared with $468,000,000 for 
the comparable period of the last 
fiscal year. 

Breech said that the reduction in 
volume had been due in almost 
equal measure to continuing lower 
prices on the corporation’s products 
for the armed services, and to a 
decline in demand on the part of 
the services for products made by 
certain of the corporation’s di- 
visions. 

Breech placed chief emphasis on 
the status of the corporation’s post- 
war planning and its reconversion 
problems. 





TIERING PALLETIZED unit loads of war material, a girl operator of a Clark 
Fork Truck boosts the 7th Victory Loan Drive by building an outdoor sign. 
Clark Tructractor, Battle Creek, Mich., has built thousands of these fast, versa- 
tile vehicles for handling munitions, food and supplies of every description for 


shipment to the armed services overseas. 
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Vexing Problem 
Of Costs Returns 


By A. H. Allen 


AFTER NEARLY four years, costs are coming back into 
their own in automobile manufacturing, and they are bring- 
ing with them a first-class assortment of headaches. As a 
leading production expert exclaimed: “In wartime, time is 
everything, costs are nothing; in peacetime, time is second- 


ary, costs are everything.” 
This reconversion outlook 
is not easy, for it means that 
buyers after a long period of inci- 
dental attention to costs now must 
give them first consideration; and 
suppliers who have been accus- 
tomed to costs as only routine nota- 
tions on invoices again are going 
to meet the familiar pressure on 
quotations from their customers. 
The problem is doubly tough at 
the moment, because car builders, 
faced with their own inflated labor 
costs, must exert extra pressure on 





nee 











ste fie. 


ep Josrere> . a 
——n Lineatio oF? ae ae 
Tete agen se soon 
ef wee 
ptr, for eres™ 
ow é cart 
ee a ety. ehsfcog # mi | 
‘ perter ae 
buy 4 % 
“ . = pian wo bet 2 OO 
a a : A wh arya ctsre the ¥ 
rr pe 
a gard eet ate ar ; 
Pivots sess 


. guanerinl « 
ay 27 


ie 
4942 Sine, 
ax the 8% ae 






: . 
frat wild etve 
¢ wnile, encire fA 





i's a car? 





re comioet OF 








Pr’ Be eee | 






hie a 
Lincols 
raore powert 






gph COE ms 













‘The Fev fe del 
eeser he ‘engine 
goyarede ae bcd 
sitet she *T¢ che 

gisconered 
he jdue. <a 

i ihe oa ” 

‘Tisk, 









are expecting you to invite us to buy 
your cars again—as soon as the peace 
makes it possible." 





SURVEY AFTER SURVEY shows that Time is read by 
people like this, more than a million families of them. 
They are America’s best customers for practically any- 
thing— people with executive positions, people who en- 
joy almost twice the average national income*. They 
form a market manufacturers can count on. And car 
makers know it. For example, when the going was tough 
during the tight years of the last depression, passenger 
car advertisers boosted their schedules in Time 218%. 

These best customers vote that Time is the magazine 
they prefer 7 to | over any other magazine they read. 


| 
Bis now may I speak to you— 
about that new car I'll be wanting as 
soon as the war is over? 

People like me have always been the 
auto industry's best customers. We have 
the ingrained pre-war habit of trading 
in our late model used cars for new 
ones; we have the stable jobs, the 
better incomes, the biggest stake in the 
nation, come good times or bad. And we 






TOPS WITH TOMORROW’S TOP CUSTOMERS, TOO! 


—_ 08, 


% 





Before the war TIME readers 
owned 117 cars per 100 families. 


suppliers of mate- 
rials, parts and 
equipment. The 
latter in turn find 
their labor costs 
have soared, and 
the differential in 
turn must be 
passed along to 
the motor plants. 
The result is that 
some sweating 
and pencil sharp- 
ening will be nec- A. H. Allen 
essary if auto 

price tags are to be kept within the 
15-20 percent increase which has 
been estimated for postwar models. 

Hundreds of orders for produc- 
tion requirements have already 
been placed with suppliers, but 
almost without exception these 
orders carry the notation: Price 
to be “negotiated” at time of ship- 
ment. 

While costs of everything from 
lock washers to paint appear 
above the levels of 1941, it is the 
further possible increases which 
are most disturbing. OPA price 
controls have had a restraining 
effect, but how long they can be 
held in force, with only a segment 
of industrial production going for 
war, is problematical. 

* * * 


Manufacturers Wary 


On Revealing Plans 

AUTOMOBILE BUILDERS still 
show extreme reticence in even 
whispering about what they may be 
doing along the lines of reconver- 
sion, and not for competitive rea- 
sons alone. Rather, they fear pub- 
lic indictment for a supposed “de- 
sertion” of the war effort. 

The time for such fears is past, 
in the opinion of many, and public 
disclosure of reconversion efforts 
might bring a more favorable re- 
action than otherwise, since it 
would point the way to an earlier 
rehiring of thousands. 

The industry’s war record 
speaks for itself; there is little 
danger in anyone believing the 
industry guilty of trying to shirk 
war production assignments. 

Instead, there would appear to be 
a new and as yet unpublicized dan- 
ger—that of the public feeling a 
company is attempting to “stretch 
out” its war production and delay 
reconversion, on the chance better 
profits could be realized from war 
production. 





* * * 


Personnel Transfers 


Due to Step Up 

MAJOR SHIFTS in automobile 
plant personnel are in the making, 
and should blossom forth at an ac- 
celerated rate in the next few 
months. 

Already there has been consider- 
able shuffling of sales personnel re- 
sulting from decisions by a num- 
ber of “home office” men to resign 
and acquire available dealerships 
in the field. There is plenty of sup- 
port for this type of reasoning. 

In the first place, salaried indi- 
viduals, even though well up the 
line, are pretty well frozen as far as 
their income and taxes are con- 
cerned, while these men, opening 
their own business, perhaps with 
the aid of loans, may be able to net 
far more because more of their ex- 
penses can be charged off to the 
business. Right now, the principal 
hazard, that of finding a steady 
market for the product, seems neg- 
ligible for the next four or five 
years. 

On the production side, scores 
of high-ranking personnel have 
been “sticking it out” just be- 
cause of the pressure of war pro- 
duction. They have been driving 
themselves hard in the face of a 
near - impossible labor situation, 
and some are weary to the point 
of near-exhaustion, making their 

early retirement almost certain. 
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WAS A BORN MERCHANT 


Reading Time: 1 minute, 35 seconds 


Tod followed engineering for 10 

years. Then, in a brief lull between 

jobs during 1918, he was astonished 
to tense how prosperous a neighbor had 
become selling automobiles for a local 
dealer. 


That was enough for Tod. He took a 

job as cub salesman for the same 

dealer. Two years later his ener; 
and natural talent for the work earn 
him the title of sales manager. 


Idaho was Tod’s home through boy- 

7 vv and youth. He was voted “All 

J vee; Coast End” while a member 
of the State University’s football squad, 
graduating as a civil engineer. 


Coast. He bought out a dealer who Tod’s normal peacetime organiza- 

was about to retire, and developed tion includes more than 200 people. 

the business successfully. Six years later, Now, his automotive maintenance and 

he became a Dodge-Plymouth dealer. other wartime operations are on a large 
scale. 


In 1926, Tod returned to the Pacific 6 Always an enterprising merchant, 


Then the urge struck him to go 
into business for himself. So Tod 
traveled east and established an 


automobile dealership. It flourished. He 
established another and it also flourished. 


els Thousands of young men just like Tod 
¥ have plenty of ambition. They love busi- 
ness life and want to better themselves . . . be 
successful in their own right. 

Most of all, they want to choose for them- 
selves the career for which they are best fitted; 
and, at the same time be free to progress as 
far as their beliefs, desires and industriousness 
can take them. 

When automobiles are made again, the 


Oo N BuUYit! 


automobile business should continue to offer 
men of initiative, energy and integrity just 
such opportunities as Tod found for himself. 


s 
CHRYSLER CORPORATION 


PLYMOUTH * DODGE *« DESOTO 
CHRYSLER * DODGE Job-Rated TRUCKS 


Tune in Major Bowes’ Program every Thurs., 9"P.M., E.W.T., CBS Network 


G WAR BON OD § 











AIRCRAFT NEWS 
Private Flying Boom 


Hinges onyleamwork 


By Charles Evans 
Aviation Editor 
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TEAMWORK BETWEEN the manufacturers of airplanes 
and cities which build downtown airports can hasten the day 
when the airplane will be popular for private use. 

When it does become popular for private use, a new in- 
dustry will be born, and probably not until then. 


The airplane manufacturer 
must build a plane that has 


maximum utility for the aver- 
age owner. Republic Aviation Corp. 
has made a substantial step toward 
that goal in production of a four- 
place amphibian which it plans to 
sell after the war for $3,500. Wich- 
ita, Kan., and Milwaukee have 
stepped out ahead of other cities in 
plans to establish downtown air- 
ports. 

Wichita wants four “in town” air- 
parks, three of them within the city 
limits and one within the down- 


town shopping district. With com- 
mendable vision and ingenuity, the 
aviation committee of Wichita’s 
chamber of commerce proposes a 
single runway airpark to be made 
by surfacing over an _ unsightly 
drainage canal downtown. 

This could be a strong hint to 
many another community which 
has a strip of slums, an unused 
railway right of way, a canal 
similar to that in Wichita, or any 
of a number of other conditions 
under which the necessary land 
is lying idle. In virtually no other 





WICHITA AIRPARK PLAN, Wichita, Kan. In this a the artist has 


sketched in an illustrative airpark located within walking d 
istrict, shown upper left. 


hotel, shopping and business 


stance of Wichita’s 





way can the downtown airport be 
established, since the cost of land 
that is occupied is usually beyond 
the city’s reach. 

One of Wichita’s important in- 
dustries is its stock yards, and an 
airpark is planned adjacent to that 
spot. This looks into the future 
when the farmers and cattlemen 
begin to fly their own planes, a fact 


forecast by many polls and prophets 
in aviation, who say that most of 
the country’s private planes will be 
owned in rural districts. 

* * 


2 More Airparks 


Are Planned 


TWO OTHER airparks are pro- 
posed mainly for use by residents 
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and exceeds specifications 
(AAF 25533) and has been 
awarded AAF rating 


STALOCKs* save time and money by speeding flow and lowering assembly costs. 


A HEL 


ADEL PRECISION PRODUCTS CORP. « Burbank, Calif., Huntington, W. Va. 
Offices: 1411 Fourth Ave., Seattle |, Wash.; 421 Mutual Home Bidg., Dayton 2, Ohio; 802 Fisher Bldg., Detroit 2, Mich.; 
303 Worehom Bidg., Hagerstown, Md.; 914 Lexington Bidg., Baltimore I, Md.; 353 International Bldg., New York 20, N.Y. 
In Conada: Railway and Power Engineering Corp., Ltd. 


Copyright 1945-Adel Precision Products Corp. 





Self-locking . .. resilient... re-usable. Eliminate lock washers and bearing washers. 
Light in weight. Full 360° contact with screw threads—that’s why they’re called 
“the all around fastenert.” Give a better grip than fasteners having only limited 


contact. Wide variety of types and sizes for fast-acting sheet metal screws. 


{Pot. Pend. 





STALOCK*, “the all around fastenert,” has all-‘round applications for fast cost-savings product as- 
sembly. Here shown (left to right) are the flat type, angle bracket type and integral loop type clip 


of Wichita. They are located in 
residential districts where they will 
be available to many nearby plane 
owners. In addition to the canal 
site, the planners proposed a T- 
shaped airpark just across the river 
from the city’s office buildings and 
within walking distance of the 
principal business district. 

Milwaukee has appropriated $10,- 
000 to improve Maitland field as a 
downtown airport. This is a single- 
runway strip about 2,200 feet long, 
lying along the north shore of the 
harbor, which was formerly a pri- 
vately operated field. It has facili- 
ties also for seaplane accommoda- 
tions, and is one mile from Mil- 
waukee’s city hall. 

The most useful plane is the 
one that will take its owner to 
the most places. In this field, the 
amphibian has always excelled, 
but the compromise necessary in 
the design has prevented produc- 
tion of a plane with performance 
desired by those who flew planes, 
while the nature of the design 
pushed the price upward. 

No acceptable four-place amphib- 
ian has appeared at a price within 
reach of the average American, and 
only now has one appeared that is 
getting somewhere near the price 
which will encourage popular own- 
ership. oe 


Republic Develops 


4-Seat Amphibian 


REPUBLIC, MAKER of the huge, 
long-range Thunderbolt fighter, has 
presented a four-place amphibian 
with good performance at a price 
which ought to reach a consider- 
able market. They plan to sell their 
Seabee for $3,500 after the war, and 
the aviation fraternity is saying 
some nice things about it. 

It has a top speed of about 125 
miles an hour, and will cruise for 
four hours at 105 miles an hour. It 
takes off from the water in 1,000 
feet and from land in 700 feet in 
still air. In landing on the ground, 
it rolls 450 feet. 

These are good performance 
figures for an amphibian of this 
size, and, while they may not 
please the “hot” pilot who insists 
on 150 miles an hour cruising to 
really get anywhere, it is likely 
that those who come fresh to fly- 
ing will find the performance 
adequate and satisfying. 

Republic uses the words, “big, 
roomy and fast,” in describing its 
craft. If all three adjectives can be 
justified, they will have a plane 
which can fly to any part of this 
country, and at nearly three-quar- 
ters of the cities, large and small, 
land its passengers within a few 
blocks of town instead of a few 
miles out in the country where 
most airports are located today. 

If it is roomy enough, the pas- 
sengers would enjoy comfort not 
provided today in any but the very 
expensive planes costing from $6,000 
- * * * 

Boom Envisioned 


For Lake Flying 


AN AMPHIBIAN within the fi- 
nancial reach of a wide segment of 
our population would immediately 
open many a waterfront area to 
aerial travel. Throughout the Great 
Lakes region, as mentioned pre- 
viously’ in this column, there is a 
market for this kind of a plane 
that has not been developed. 

Docking and mooring facilities 
for amphibians and seaplanes are 
inexpensive to build and maintain. 
Any Great Lakes off-shore flying is 
beautiful and interesting. 

The Seabee has several interest- 
ing features. On each side of the 
front seat there is a generous-sized 
door. 

Those who have maneuvered sea- 
planes know, however, that some- 
body must be up front to assist in 
tying up, fending off as the ship 
glides in toward a dock, or heaving 
and lifting the anchor. So a third 
rather large door is ‘provided by 
having the upper right half of the 
nose swing over to the left. 

The top front half of the cabin is 
mostly of a clear plastic, and, since 
the nose sticks out far ahead of the 
wing, this provides good visibility. 
The engine is mounted in the upper 
rear portion of the cabin and turns 
a pusher propeller. 

One further improvement in to- 
day’s airplane that would multiply 
its usefulness, and be a welcome 
boon to those who must buy the 
land for airports, would be the 
swiveling landing gear which would 
make feasible and safe landings in 
@ cross wind, 


from your firs 





© Build the volume sales you will need at once during reconversion 
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Enjoy this EXTRA BENEFIT 


t year's selling! 
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© Get set solidly with dealers and consumers when competition intensifies 





Get quick sales with your first year’s factory output 
... get set for later competition 


You can use your first year’s factory production to get 
sales volume quickly, while at the same time establishing 
dealer support against the time when initial buying drops 
off and selling gets tough. 


If limited production will not permit you to do an ade- 
quate job everywhere, you can get going quickly in the 
Chicago market and cash in on the buying assured by 
diversified income from factory, farm and trade. 


Single medium reaches $4,496,734,000 market 


Right in this compact area is a great pent-up demand 
for autos, washing machines, refrigerators, “big-unit” 
products generally ... plus huge savings and a demon- 
strated responsiveness to selling. 


Get set now with experienced dealers who, with their 
customers, can be reached through one powerful medium 
the Chicago Tribune. 


Throughout the Chicago market the Tribune is bought, 


read and bought from as is no other medium, It hits with 
a sales impact that gets sales action. 


Practically every other family 


One out of every three families in 756 cities and towns 
of 1000 or more population in this market reads the 
Tribune daily —on Sunday, almost every other family. 

A powerhouse in building sales volume, the Tribune 
alone offers you a choice of monoroto, coloroto, comi- 
color, newsprint color, and black-and-white printing. 

Whether your factory production is large or small, 
big units or packaged goods, the Chicago market will 
reward your special attention. It is too rich in sales to 
leave wide open to competitors. Get set today for your 
full share of the first post-war selling. Assure yourself of 
continued dealer and consumer preference when buying 
drops off and competition multiplies. 

For market facts and merchandising ideas, call a 
Tribune representative. 


The Chicago Area: located at 
the heart of America; famous 
for its wealth and huge buying 
activity; big enough to absorb 
allthat many a factory canmake. 


Available for your study and use is a specific sales 
program based on the findings of an auto and house- 
hold appliance investigation among consumers and 


dealers. To get these pertinent facts, address C. S. 
Benham, Manager National Advertising, Chicago 
Tribune, Tribune Tower, Chicago 11, Illinois. 


Chicago Gribune 


THE WORLD’S GREATEST NEWSPAPER 


March average net paid total circulation: Daily, over 
955,000; Sunday, over 1,300,000. 
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Today, sound businessmen in the 


ous question... 


They know there will be a sellers’ 
market when the first new models 
begin to roll... 


But what about the long haul. . .after 
the honeymoon is over? 


More and more of America’s leading 
dealers are giving their approval to 
the Nash answer. For Nash has 

shown its hand, and here’s the score: 


... The new Nash Dealer Franchise, 
in the minds of leading dealers 
throughout the country, is one of 
the greatest profit opportunities ever 
set up in the industry. 


... This franchise, based upon an 
entirely new concept of distribution 
and sales, is enabling Nash to build 

a completely selective dealer organi- 
zation on the principle of fewer 
dealers with more sales and profits 

per dealer. 


... And these dealers face the future 
with a five-year program whose 
basic policy is that of building a per- 

manent business... with sound 


sales and profits for normal years as NOW 


2:30 P. M., M.W.T. «+ 


retail end of the automotive industry 
are asking themselves one very seri- 


1945 33 


well as for the short and sweet 
boom period! 


Three powerful points. . . now add 
two more, and you have the reasons 
why more and more farsighted auto- 

mobile dealers are saying—Now... 
it’s Nash! 


Immediately after production re- 
sumes, Nash will deliver two great 
cars for the two great mass 

markets, designed to bring to 
American car owners the 
comfortable, economical, new 
automobiles they have been 
waiting for. These cars will be 
the Nash ‘‘600’’ and the 
Nash Ambassador. 


... And Nash will release, in support 


of these Nash cars and Nash dealers, 
the full power of a great new 
national advertising campaign. 


Yes... Nash has shown its hand... 
and that’s the score. 


There are a few selective dealer 
points still open. 


NASH MOTORS 


Division of Nash-Kelvinator Corporation, Detroit 32, Mich. 


DEVOTED 100% TO WAR WORK 


A New Radio Hit Show! Tune in “‘The Andrews Sisters” and 
Guest Stars, Sundays 4:30 P.M., E.W.T. + 3:30 P. M., C.W.T. 
1:30 P. M., P.W.T. + 


Blue Network 








They Had 


DETROIT.—Miracles by miracle 
makers are to be expected. 

The skeptics have said “it can’t 
be done” so often, and the auto in- 
dustry has done it so often that the 
astounding accomplishments of the 
industry scarcely cause a lifted 
eyebrow—to those who do not know 
the story of sweat and ingenuity 
behind the accomplishments. 

And nowhere is the story behind 
the auto industry’s miracle of war 
production told as well as in 
Christy Borth’s new book, “Masters 
of Mass Production” (Bobbs Mer- 
rill, $3.50). 

It is no fairybook story, with 

weapons pouring out of the plants 
at the wave of a wand. It was a 
tough job, with infinite obstacles to 
be overcome, and downright sacri- 
fice on the part of the companies 
involved. 
- Step by step, the story is told 
how the industry cooperated at the 
request of Bill Knudsen, a man the 
industry trusted. 

In contrast, Borth quotes the 
proclamation of Albert Speer made 
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No Wand 


Borth Tells Story of Sweat and Ingenuity 
Behind Production Miracle 


on Feb. 11, 1943, on taking over the 
German ministry of munitions and 
armaments. 

“Experience of arms factories 
must be pooled. A policy of keeping 
one’s production methods secret 
will no longer be tolerated. I have 
ordered all war plants merged into 
rings so that «very producer will 
obtain the benefit of the most effi- 
cient methods.” 

That came more than three years 
after Germany had started on its 
road to conquest and defeat. 

“In contrast,” Borth says, “is the 
attitude with which Knudsen asked 
for the cooperation of the masters 
of mass production—and got it.” 

Only those who know the indus- 
try can understand the full meas- 
ure of that contribution. When one 
company licked a problem, they all 
licked it, for nothing was withheld. 

However, the book is more than 
an account of war production. It is 
a human, intimate story of a great 
industrial art, the men who made it 


possible and the men who make it 
run, 

For those who want to know the 
industry and the men in it, the 
book is invaluable. 


American Central 


Doubles Sales 


CONNERSVILLE, Ind. — Amer- 
ican Central Manufacturing Corp., 
wartime makers of aircraft wings, 
fuselage sections and bodies for the 
jeep and its companion trailer, re- 
ported that sales for 1944 more than 
doubled those of 1943. Net sales for 
1944 total $30,903,888, compared with 
$15,015,047 the previous year. 

Executive changes include the 
election of Irving B. Babcock, for- 
mer vice-president of General Mo- 
tors and president of the Yellow 
Truck and Coach Manufacturing 
Co., as chairman of the board and 
a director. 


Truck Rule Studied 
Regulation of occasional and short 
haul trucking in Minnesota will be 
studied by an interim committee of 
the Minnesota House of Represent- 
atives. 


tar Want Ad Dept., Inside Back Cover 





News, Advertising, Readership Devoted 
to Building a Better Civilization 





News is Your Business...AnD Ours 





News about a product, service, or com- 
pany vitalizes advertising — in fact is 
advertising. World news and its intelli- 
gent interpretation make THE CHRISTIAN 
SCIENCE MONITOR a great international 
daily newspaper that offers a compelling 
setting for your advertising. 


Advertising in the MONITOR goes into 


homes of thinking people of better than 
average income. There this advertising 
is read and acted upon by the youth as 
well as the men and women of these 
households. For tangible returns on ad- 
vertising, you will find the MONITOR is 


Branch Offices: 
New York, Chicago, 
Detroit, Miami, 
Kansas City, 

San Francisco, 

Los Angeles, 
Seattle, London, 
Geneva, Sydney 


in a class by itself. 

In 1944, this newspaper continued to 
add to its achievement of selling goods, 
services, and good-will —carrying the re- 
liable advertising news of 1,596 national 
advertisers and 16,917 local advertisers. 
You will find it profitable to invest ad- 
vertising dollars consistently in this 
newspaper. 

Ask our nearest office for full infor- 
mation about the MONITOR MARKET.— 
THE CHRISTIAN SCIENCE PUBLISHING 
SOCIETY, One, Norway Street, Boston 


15, Massachusetts. 


The CHRISTIAN 
SCIENCE 


MONITOR 


An International Daily Newspaper 











A LIGHT DELIVERY pickup model for essential civilian use is shown here 
coming off the end of Chevrolet’s production line, just ahead of an Army 4x2 
unit. Truck production continues at a high rate in Chevrolet plants, with a 
limited production for domestic use and a large flow of military trucks for both 


the Army and Navy. 


Chevrolet Begins Production 


Of Light Pick-Up Truck 


DETROIT.—While more than 
450,000 military trucks, in three dif- 
ferent types produced by Chevrolet, 
are being used all over the world to 
transport the food, men and ma- 
terial needed to wage total war, 
military truck production at Chev- 
rolet is continuing at a swift pace 
to insure the supply of vital Army 
and Navy requirements. 

On the home front, farmers and 
the war and food industries have 





Liberated Areas 
Boost Shortage 
Of Trucks 


WASHINGTON. — Plain warning 
was given here last week by the 
Combined Production and Re- 
sources board that with the libera- 
tion of many destitute millions in 
war devastated treas acute short- 
ages confront the United Nations, 
particularly in trucks, textiles and 
coal. 

These shortages are so severe 
and widespread, it was emphasized, 
as to affect the building of the kind 
of economic conditions upon which 
a secure peace can be founded. The 
effects of these scarcities also will 


been in dire need of a light deliv- 
ery pickup truck to relieve the 
added strain, caused by wornout 
units, on their already overtaxed 
transportation system. Of all trucks 
produced in peacetime, the light de- 
livery pickup model of one ton or 
less has been an important unit, 
representing 30 percent of Chev- 
rolet normal truck sales. 

Early this year, Chevrolet, after 
three years out of production, re- 
ceived the necessary green light 
from WPB to produce a limited 
number of light delivery pickup 
trucks with a 115-inch wheelbase 
for essential civilian use. Because 
of the production limitation it will 
be necessary for the farmers, utili- 
ties, war manufacturers, and other 
essential users to obtain govern- 
ment certification that they are di- 
rectly connected with the war effort 
to buy this unit. 

Truck production lines can carry 
the ever steady flow of Army and 
Navy units in addition to the light 
delivery pickup models. The same 
assembly lines include the limited 
production of heavy duty trucks 
assembled on 160-inch and 134%- 
inch wheelbases respectively, and 
two 160-inch and 195-inch wheel- 
base chassis for school buses. Like- 


be felt by civilians in the United |.wise these units are available only 


States, Britain and Canada, a state- 
ment said. 

The statement was issued by 
Oliver Lyttleton, British member 
of the board and the minister of 
production in London; C. D. Howe, 
Canadian member of the board and 
the minister of munitions and sup- 
ply in Ottawa, and J. A. Krug, U. S. 
member of the board and chairman 
of WPB. 

The warning followed the formal 
meeting of the full board in its 
offices here. 

J. J. Bergen Heads 
Gar Wood Board 

NEW YORK.—Comm. John J. 
Bergen, USNR (inactive), chairman 
of the executive committee of Gar 

Wood Industries, 

Inc., has been 

elected chairman 

of the board of 
directors, it is an- 
nounced by Glen 

A. Bassett, presi- 

dent. 

Comm. Bergen 
was also named 
chairman of St. 
Paul Hydraulic 
Hoist Co., a sub- 
sidiary. President 

~—“of the investment 
banking firm of John J. Bergen & 
Co., Ltd., he is also chairman of the 
executive committee of United Air- 


craft Products, Inc., and a director 
of Blair & Co. 





J. J. Bergen 





“THIS IS TO ADVISE that we have sole 
our parts bins and do not wish to have 
the ad run anymore.’’—-Alden MacLellan, 
Allentown, Pa. 
aa Want Ad Dept., Inside Back Cover 


to essential users. 


OUT 
of 


1,000,000 
LINES 


of general advertising originating 
in Western New York and 

placed by Buffalo and Western 
New York agencies in 1944 


99.3°/o 


selected the 
BUFFALO 
Courier-Express 





The lineage was distributed 
45.3% in the daily, 

14.0% in the Sunday editions 
of the Courier-Express 


Those who are here on the ground 
where they can see and feel 

the flow of merchandise 

know that in Buffalo 


the Courier-Express 
Delivers the Goods! 


Citlner rs 


BUFFALO'S ONLY 
MORNING & SUNDAY NEWSPAPER 
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NTO the smoking battlefield of Bull Run, early in 

the Civil War, lurched a strange and cumbrous 

vehicle. From its van-like interior a man emerged and 
began calmly setting up a camera. 


The man was Mathew Brady, first and in many ways 
greatest of front-line photographers. The wagon was 
his rolling darkroom and laboratory. 


Photography was in its infancy in 1861. Equipment 
was crude and primitive. Yet before the war ended, 
Brady made thousands of combat pictures which for 
clarity and sharp detail were unequalled in their day. 


Some years before the Civil War a book on photographic 
techniques had been written by Daguerre, the great French 
pioneer in that field. This book became the “bible” of Mathew 
Brady. From it he derived the inspiration and technical back- 
ground for his career. 


Like many another genius, Brady died neglected and penni- 
less. But his negatives eventually were unearthed and used to 
produce a 10-volume “Photographic History of the Civil War.” 


History Repeats Itself 


Through the reading of Mathew Brady, history had been 
given eyes! Reading long has been the power and inspiration 
which has fostered the ideas and knowledge of mankind. For 
it is the impression value of what one sees that registers in- 
delibly and is never forgotten. 
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“What is it?” asked the Federal soldiers, when Mathew Brady's rolling darkroom and laboratory first appeared at Bull Run; 
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and “the what-is-it” became the name by which this historic vehicle was known throughout the Civil War. 


is READING gave 


EYES to HISTORY 


If Brady had never read the works of Daguerre, perhaps the 
following success story of another pictorial history, published 
33 years later, could never have been told: 


The Wm. H. Wise Co., Inc., book publishers, sponsored a 
back cover color advertisement which appeared in The 
American Weekly of March 26, 1944. This advertisement 
featured “The Pictorial History of the Second World War,” 
which sold for $3 and $4 a volume. As a direct result, 
Wm. H. Wise Co. will fill orders from the readers of The 
American Weekly for more than 36,000 volumes. This 
“breaks all records for The American Weekly or any other 
publication.” 


Results such as this are a measure of reader influence... and 
reader influence is the product of reader interest multiplied by 
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circulation. The American Weekly has an abundance of both. 


The American Weekly takes all of life for its province. In 
its pages are true stories of love, struggle and conflict . . . tri- 
umph and heartbreak . . . tears and laughter . . . the latest 
advances of science and medicine ... art... history ... reli- 
gion... home economics ... fashions... food... beauty... 
child care and education .. . all authoritative, all written so 
simply and clearly that any one can understand them. 


The American Weekly, distributed through a group of great 
Sunday newspapers, brings the boon of good reading, in 
word and picture, regularly into more than 8,000,000 homes 
from coast to coast. 


The manufacturer who associates his product or his 


company’s name with such an influence is tying in with 
the most powerful known force in advertising. 


THE AMERICAN 


(EEKLY 


MAIN OFFICE: 959 EIGHTH AVENUE, NEW YORK 19, N. Y. 


BRANCH OFFICES: 5 Winthrop Sq., Boston 10 + Arcade Bldg., St. Louis 1 + Hearst Bldg., Chicago 6 + 101 Marietta St., Atlanta 3 
Hanna Bidg., Cleveland 15 + General Motors Bldg., Detroit 2 + Edison Bldg., Los Angeles 13 + Hearst Bldg., San Francisco 3 
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Why Post Readers are your 


THE SATURDAY EVENING POST 


a aa aie 


i ee 


THE CAR YOU'VE ALWAYS WANTED 


chi ie Lerttiitg wad of hy fwd Fw e: farm se 8 
ahodewler tf mtater, fromm <aracry & © 

Sad we hae sete tham tw indies: cat the areas  iepertene sookgament af til arnt othe @ 

xvas of de winery ‘arses Te E18 tes od uu ia’ afaially ovtimatel eae fareee* ° rel 
deemed varre whase (08 G «Kae se eted be toe wchdeorte’, ot Kat vet's her chp at 

CGaamg thee cranch carcass of for} inde oe the «eee dagedd the arige fr 2%; 

rable shewlm af the tescrcae farmer. fa PMA, fare. wm eras, reqeieng 

te bewke of frevwus pemlecten fooeta Shu rat, iw aw cd weae thane # 

\; tee takol to plane sive wo ce wllecasd acon ace and 6 he ¥ veiw bes. 


Acie it Coc Areal Perr wats aiweet Cre eh tty 


bebiee, arenatd Coe tard 3 lash praetmis ot tomet parr ewe, 





AUTOMOTIVE NEWS, MAY 14, 1945 37 


POST readers represent the backbone of 


local purchasing power. Their incomes are 


well above average. They are well edu- 
cated. They buy intelligently. They enjoy 
and can afford the better things in life. 





tere. 








BETTER LIVING 
MEANS BETTER BUYING 


A third more Post readers own their own 
homes than the U. S. average. In cities and 
towns throughout the nation, the value of 
Post homes averages over $6300 against the 
U. S. average value of under $4400. 


AUTOMOTIVE JOBBERS KNOW 
THE POWER OF POST PAGES 


A recent survey asked jobbers, ‘‘What one 
weekly magazine would you choose for the 
advertising of automotive parts and acces- 
sories that you distribute?”’ The Saturday 
Evening Post topped all others and led the 
second magazine more than two fo one. 
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Surplus Sales 
Hit $39,861,000 
In March 


WASHINGTON. — Surplus prop- 
erty disposals reached a new high 
in March, totaling $39,861,000 
against $35,452,000 in February, the 
Surplus Property board revealed 
last week. 

During March the property turned 
over by the owning agencies for 
disposal dropped to $123,695,000 
from $135,005,000 in the previous 
month. Inventories in the hands of 
disposal agencies stood at $1,399,- 
283,000 on March 31, as compared 
to $1,315,449,000 a month earlier. 

Following is a summary of the 
activities of two of the disposal 
agencies during March: 

‘Treasury department, handling 
auto products among other itents, 
received $6,024,000 for goods orig- 
inally costing $16,550,000. 

Reconstruction Finance Corp., 
which disposes of factories, re- 
ceived $9,808,000 for property orig- 
inally costing $19,579,000. 





There are profit-making opportunities in 
AN Want Ads. See inside back cover. 
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PLANS FOR CONSTRUCTION of an $800,000 parts depot and distribution 
center in Seattle were revealed by W. C. Patterson, manager of the Ford Motor 
Co. sales branch in Seattle, who said that the firm had purchased a 12-acre plot 
of ground in the industrial area. Location of the tract, which will cost, with the 
necessary fill, an estimated $133,000, is on the west side of 4th Ave. S., about 2% 
miles south of the Seattle financial district. Here Patterson is closing the deal 
for purchase of the tract. City Treasurer Collier, of Seattle, is passing over the 


deed to the property. 








salesroom and service station on 


Dealer 
Eddy Buick in Toledo 


Assumes Davis Assets 

TOLEDO. — Assets of the Davis 
Motor Sales Co. (Buick distributor) 
have been taken over by the newly- 
incorporated Bob Eddy Buick Co., 
Robert H. Eddy, president of 
both firms, announced last week. 

The new company was incorpo- 
rated at $125,000. Incorporators are 
Eddy, president; Miss E. K. Dip- 
man, secretary and treasurer, and 
C. A. Buck, Detroit, a company di- 
rector. 

* * - 


Hughes Motor Opens 


In New Quarters 

J. B. Hughes Motor Co. (Ford), 
Richmond, Va., announces that the 
firm is now open for business in its 
new home at 2024 W. Broad St. The 
service shop occupies 26,000 square 
feet. J. B. Hughes is president. 

+ * * 

Herman L. Bennett, of the Ben- 
nett Chevrolet Co., has bought the 
Lorimer building in the rear of his 








Smooth the Ride with 


MONROE 
SHOCK ABSORBERS 


Motor vehicles subject to damaging 
jars and jolts from constant road 
pounding will ride more comfortably, 
and carry passengers more safely... 
when equipped with the new Monroe 
Hydraulic Shock Absorbers. They make 
driving more pleasurable... higher 
speeds safer. Vehicles and tires roll 
out many more useful, 


miles. 








DOUBLE 
ACTION 


HYDRAULIC 


With a 28-year record of precision 
manufacturing, Monroe Hydraulic 
Shock Absorbers are proving their su- 
periority on war vehicles . . . on millions 
of motor cars, trucks and buses... as 
well as on America’s luxury trains. This 
experience is available to you today for 
improving present equipment or for 
planning the better products of to- 
morrow. 


economical 


EP 


fae dee. 


tion. 





® They reduce angle of 
vehicle pitch and lateral 
vehicle shake. 


@ They reduce steering 
wheel “fight’’. 


@ They reduce suspen- 
sion bottoming or top- 
ping and improve riding 


balance. 


®@ They eliminate pro- 


gressive harmonic mo- 





Doings 


Elmwood Ave., Providence, R. L,, 
from the L. B. Lorimer Co. 
ok 


* + 
Federal Truck Sales & Service, 
Inc., Jacksonville, Fla., has been 


chartered with capital of 500 shares, 

par value $100 each, by B. T. Grif- 

fitts, V. C. Lucin and L. M. Huffman. 
Pd * * 


Hause & Champion Auto Service, 
Inc., Shelby, N. C., has been char- 
tered with authorized capital of 
$50,000 by R. L. Hause, Lucile M. 
Hause and H. L. Champion, all of 
Shelby 

* + * 

Anderson & Nelsen, Inc., Miami, 
has been formed to operate an au- 
tomobile sales agency under author- 
ized capital of 50 shares, no par. 
The principals include Irving H. 
Anderson, Clara F. Anderson, Ar- 
nold Nelsen and Florence H. Nelsen. 

* ok * 

Two lots on the southwest corner 
of Tenth and Main Sts. in Little 
Rock, Ark., have been bought for 
$24,000 by R. A. Cook, manager of 
the Cook Automobile Co., for the 
site of a postwar automobile agency. 

* * * 

A certificate of dissolution for 
Henderson Motors, Inc., England, 
Ark., has been filed by Pat Hender- 
son, president, and Selma Hender- 
son, vice-president. 

* * Ed 

Lipscomb Motor Co. (Studebaker), 
has opened at 1110 Harrington St., 
Newberry, S. C. 

* * od 

Paul E. Hawkins, formerly of 
the firm of Shields-Hawkins-Pitt- 
man, automobile dealers in Lafay- 
ette, Ga., has purchased the West- 
ern Auto Associate store on the 
public square from D. W. Ham- 
mond and has taken active charge 
of the business. 

* * * 

To facilitate service on huge 
buses and trucks, William & Har- 
vey Rowland, Inc., Atlanta, Ga., 
specialists in brake, axle and wheel 
alignment, have leased a large build- 
ing in the rear of their plant to be 
used exclusively for work on heavy- 
duty equipment. 

cs ca * 

The Low Motor Co., Dayton, 
Wash,. has been sold to Charles 
Douglas, of Walla Walla. 

* * * 

Montana’s governor Sam C. Ford 
has appointed Carl Anderson, prin- 
cipal owner of Capital Motors, Inc., 
(Ford) of Helena, Mont., to the 
State Unemployment Commission. 

* * * 

Crater Lake Motors (Ford) Med- 
ford, Ore., announces plans for a 
new postwar home 170 x 150 feet. 
The structure will feature com- 
plete sales and service facilities. It 
will be located at Main and Fir Sts. 

cs * a 

Gate City Motor Sales of Burling- 
ton, Inc., Burlington, N. C., has been 
chartered with authorized capital 
of $100,000 to deal in automobiles of 
every kind. The principals include 
J. H. Porterfield, J. Lawson, Dick 
and Annie B. Porterfield, all of Bur- 
lington. 

o a * 

Harold Prehn, proprietor of Har- 
old Prehn Motors (Plymouth), 
Springfield, Ill., is president of the 
Illinois War Fund. 

a * * 

Claude Wilson Motors has been 
appointed distributor for Hudson 
in Springfield and central Illinois. 
The owner, Claude F. Wilson, has 
been associated with the automo- 
bile industry for many years. 

* * oe 


Carl C. Blanchard, head of the 
Farmington Motor Co. (Ford), 
Farmington, N. H., has been elected 
a director of the Farmington Build- 
ing & Loan Assn. 





Freight Volume Up 
WASHINGTON.—Freight vol- 
ume transported by motor car- 
riers in March increased 14.4 
percent above February and was 
5.5 percent above March, 1944, 
according to statistics compiled 
by American Trucking Assns. 
Comparable reports received by 
ATA from 247 carriers in 42 
states showed these carriers 
transported an aggregate of 2,- 
141,412 tons in March, as against 
1,871,948 tons in February and 
2,030,531 in March, 1944, 






AUTOMOTIVE NEWS, MAY 14, 1945 


The Financial “Wizard” 
Behind 55,000,000 Jobs 
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If Your Advertising Gets Across To Him 


You’re looking at a picture of the ‘“‘wizard”’ 
who can insure that tomorrow’s America re- 
mains a prosperous America. 


He’s the Wage Earner. His kind didn’t exist 
back in 1918. This 1945 Wage Earner is the 
brand new product of a social and political 
upheaval. He is now the nation’s enormous, 
decisive majority— articulate, demanding, 
unified. 


His saved-up wealth today equals four times that 
of ALL 1918 America. 


And just as he’s stored up his billions of dollars, 
he’s stored up his thousands of postwar wants. 
Those wants, those billions can guarantee the 
payroll for a depression-proof America. Those 


wants and billions can be the ticket to 55 mil- 
lion jobs. IF ... (and it’s a big if...) 


IF your advertising gets across to this new, 
vastly richer stratum of America: 


To have those 55 million jobs, America must 
manufacture and sell 50 per cent more than we 
did in our best peacetime year—and the old, pre- 
war, white collar markets simply aren’t that big. 


Your advertising must reach out and sell these 
new majority millions—a selling job which will 
give these new buyers brand new tastes—re- 
furbish millions of American homes and buy- 
ing habits inside and out—set up horizons far 
broader than the Wage Earner millions have 
ever known. 


That important selling job may be enormously 
simplified if your message has—beyond sheer 
coverage—a background of trust and respect. 


This vast new monied market has found good 
reason to place trust and respect in Macfadden 
Publications. For these are the magazines that 
first believed in them; found heroic material 
for story and feature in their problems, their 
lives; respected their aspirations and hopes and 
put them into print. 


All this explains why the editorial power and 
impact of Macfadden Publications spills over 
column rules and becomes part and parcel of 
your advertising message to America’s richest 
audience. 


MACFADDEN PUBLICATIONS, INC. 


TRUE STORY » THE MACFADDEN WOMEN’S GROUP - THE MACFADDEN MEN’S GROUP 


Reaching One-Half The Wage Earner Magazine Reading Families 























William G. Collins has been ap- 
pointed sales representative of the 
Nash Export division, Nash-Kelvi- 
nator Corp., it was 
announced last 
week by S. I. 
Carlson, Nash Ex- 
port manager. 
Collins entered the 
automobile field 
with Ford Motor 
in Europe in 1924. 
In 1942 Collins en- 
tered the Army as 
special assistant 
to the U. S. am- 
bassador in Tur- 
key. Later he join- 
ed the Fifth Army and was wound- 
ed in Italy. For the next 11 months 
he was chief liaison officer between 
the Fifth Army and the Allied 
Military Government in Italy. 


* * * 


Perfield Made Chief Engineer 
of Lear Mechanical Division 


Appointment of William J. Per- 
field as chief engineer of the me- 
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Auto Personnel 


announced by John A. Allwood jr., 
executive vice-president of the com- 
pany. 

Perfield will have complete charge 
of all engineering activities in the 
division 

* * * 

Ray S. Jenkins has been ap- 
pointed general supervisor of all 
field recap plants of B. F. Goodrich 
Co., it is announced by E. E. Ar- 
rington, manager of recap plant 
operations. 

* * * 

Raymond A. Blake has _ been 
named general service manager of 
United States Rubber Co.’s tire en- 
gineering and service department 
with headquarters in Detroit, it is 
announced by S. P. Thacher, man- 
ager. 

Watson I. Ford has been appoint- 
ed chief engineer for the tire divis- 
ion, with headquarters at Detroit, 
it is also announced by Thacher. 

* * * 

An honorary degree of doctor of 
science has been conferred upon 
George M. Sprowls, highway trans- 


chanical division of Lear, Inc., is! portation manager for Goodyear 
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Tire & Rubber Co. by Washington] D. C., and Bethesda, Md, announces 


and Jefferson college. 
* * * 


Appointment of Col. G. de Freest 
Larner as assistant to the president 
of H. K. Porter Co., Inc., Pitts- 
burgh, was announced last week by 
T. M. Evans, president. Col. Larner 
will have charge of termination of 
war contracts, renegotiation, and 
special tax problems. 

om * * 


Appointment of George E. Wetzel 
as industrial relations manager of 
Tyson Bearing Corp. Massillon, has 
been announced by E. R. Galvin, 
president. 

oe * * 


The Crescent Co., Inc., Pawtucket, 
R. I., manufacturers of Wiry Joe 
wire and cable, is now represented 
in the northwest area by Walter H. 
Grebe Co., covering Oregon, Wash- 
ington, Montana, Idaho, Utah and 
Wyoming. 

* * 

Charles J. Stift has been appoint- 
ed district manager at Baltimore for 
the Fisk Tire division of United 
States Rubber Co., it is announced 
by J. Chester Ray, Fisk sales man- 
ager. 

* * * 


Briggs Clarifier Co., Washington, 





by 


the appointment of E. Digges La 
Touche to administer the field serv- 
ice engineering staff of the aviation 
division. 






* * * 


Logan Kennedy has been appoint- 
ed fleet engineer of the Perfect 
Circle Co., it was announced by J. C. 
Hamilton, sales manager of the re- 
placement division. 

* * * 


Clarence L. Gillham, special repre- 
sentative of Willys-Overland Mo- 
tors, Inc., has been transferred 
from the Pacific Coast area to the 
Southwest, with headquarters in 
Dallas. 

* * * 


Appointment of A. T. McGrath 
as divisional manager of the manu- 
facturers sales department of Fire- 
stone Tire & Rubber Co. is an- 
nounced by H. M. Taylor, manu- 
facturers sales manager. 

* ok * 


Appointment of Brice R. Freeman 
as director of industrial relations 
at the Warren City Mfg. Co., sub- 
sidiary of Graham-Paige, is an- 
nounced by Joseph W. Frazer, chair- 
man of the auto concern. Freeman, 
who has been associated with Gen- 
eral Motors for 15 years, was in 





e Announced 


UNIVERSAL C.1.T. CREDIT CORPORATION 


A long-term real estate mortgage plan with liberal 
advances at low rates... 


to enable dealers to translate into buildings the 


plans and blue prints furnished them by manu- 
facturers and their architects .. . 


nationwide financing service for modernization 
of dealers’ sales and service properties . . . for 
the purchase and remodeling of other property 
. . . or for construction of new buildings when 
again permissible. 





For the first time, automobile dealers can draw 
from one source the experience and facilities 
of a national sales finance company, coupled 
with the benefits of a long-term real estate 
mortgage plan. 





Get details at your nearest local office 
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See 


UNIVERSAL C.1.T. CREDIT CORPORATION 


One Park Avenue, New York 16, N. Y. 







charge of personnel for the Cleve- 
land Diesel division of GMC. 
* * *. 

Culver C. Spencer has joined the 
staff of the Walker Mfg. Co., Racine, 
Wis. For the past year Spencer has 
been in charge of market analysis 
study for the National Standard 
Parts Assn. 

* * + 

M. ©. Pecsok has been named 
vice-president of the Osborn Manu- 
facturing Co., Cleveland. 

+ * * 


John N. Hackney, truck body 
manufacturer, has been reappointed 
by Gov. Gregg Cherry as a member 
of the North Carolina State High- 
way and Public Works commission. 

* * * 


Walter Pestrak and Paul L. Duer, 
both identified with resistance weld- 
ing for many years, have formed the 
Duer Engineering Co., a partner- 
ship, to represent Progressive 
Welder Co. in Eastern Ohio and 
Western Pennsylvania. 

* * * 

Appointment of Boyd V. Giesey 
to head the recently expanded flash 
welder division of Progressive 
Welder Co. has been announced by 
Fred H. Johnson, president. 

* a * 


The formation of Aulerich & 
Grimes by A. J. Aulerich and Wm. 
F. Grimes to represent Progressive 
Welder Co. in the Western Ohio 
Industrial area, has been announced 
by E. J. DelVecchio, field sales 
manager of the company. 


Farmers Asked 
To Spur Federal 


Road Program 


WASHINGTON. — The National 
Grange is calling upon all organ- 
ized farm groups of the country to 
take active community leadership 
in carrying forward the secondary 
highway improvement program au- 
thorized by the Federal-Aid High- 
way act of 1944. 

In a message to 1,300 county 
deputy officials and 8,000 subordi- 
nate Granges in 36 states, Albert S. 
Goss, master of the National 
Grange, suggests specifically that a 
series of local forum discussions be 
held to reach the “public under- 
standing and participation needed 
in planning the orderly develop- 
ment of a long-range farm-to- 
market road system.” 

The Goss letter advises local 
Grange leaders to hold panel dis- 
cussions in cooperation with local 
highway officials, and urges that 
they invite members of other im- 
portant farm groups, such as the 
Farm Bureau, the Farmers Union 
and the Cooperatives. 

Pointing out that $450 million in 
federal-aid for secondary road pro- 
jects has been authorized for the 
first three postwar years, to be 
matched dollar-for-dollar from 
state and local funds, Goss states 
that “every precaution should be 
taken to see that the money is well 
spent.” 


Middlekamp Gets 
Mack Bus Post 


NEW YORK.—Appointment of 
John H. Middlekamp, former di- 
rector of the automotive division 
of WPB, as manager of the gen- 
eral sales department is announced 
by A. C. Fetzer, vice-president of 
Mack-International Motor Truck 
Corp. 

Middlekamp resigned from WPB 
late last year to join Mack as man- 
ager of its government department. 
Middlekamp replaces R. A. Hauer, 
who resigned. Middlekamp will con- 
tinue to manage the government 
department. 


Ex-War Workers Face 


Crackdown on Gas Tabs 

OMAHA.—John G. Aldrich, OPA 
district director, has expressed 
alarm over the number of workers 
quitting war jobs who fail to sur- 
render to ration boards their un- 
used gasoline coupons granted for 
driving to and from work. 

Such cases locally are running as 
high as 15 a week. Aldrich said that 
if coupons are not returned, the 
OPA board here withholds further 
gasoline rations for 30 to 60 days. 


‘“‘THIS IS TO ADVISE that we have solv 
our parts bins and do not wish to have 
the ad run anymore.’’—Alden MacLellan, 
Allentown, Pa. 


far Want Ad Dept., Inside Back Cover 
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ey reasons WHY PEOPLE ARE 


GRAVAU-FXAUGE/ 









2... Because ample financial backing and experienced manage- 
ment have contributed to the growth of a strong and well-knit 
production team at Graham-Paige, with adequate facilities to 
fill its important place in post-war industry. 


1. Because the new organization at Graham-Paige has proved 
its mettle in vital war production, in the construction of famous 
“Alligator” amphibious tanks, LCM landing craft, and precision 
parts for super-bombers. 





4. Because the automobile Graham-Paige will build after the 
war bids fair to become one of the sensations of the industry. 
Utterly new, it will be truly “the car of the future” —styled for 
accepted tastes in beauty and design. ; 


3. Because the public is quick to recognize the quality of 
leadership exemplified by Graham-Paige’s board chairman, 
Joseph W. Frazer, and they are deeply interested in his exciting 
plans for the company’s future. 
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6. Because Graham-Paige’s new Rototiller, that does the work 
of plow, disk and harrow in one operation, and better than 
all three combined, opens up vast new possibilities both in 
small-acreage gardening and in large-scale farming. 


5. Because this same forward thinking will also be making 

headline news in the agricultural field, as will be seen in 

Graham-Paige’s new farm tractor with special direct-attached 
implements, and other modern farm equipment. 


es, el Clomenca wacching Grakam-/acge, People today are looking 


forward to something exciting, progressive, and different in a post-war automobile. Graham- 
Paige is well aware of this; and its corps of keen, forward-looking young engineers is deter- 
mined to give the public what it wants. This means interesting new developments not only 
in passenger cars, but in agricultural equipment as well. That’s why you, too, will find it 
worth while to “keep watching the news from Graham-Paige!” 


GRAHAM-PAIGE Motors CoRPORATION, DETROIT 32, MICHIGAN 


Keep Watching the News from Graham-Paige! 
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Internal Revenue Reports Ts 


School Districts Exempt 
From U.S. Vehicle Tax 


WASHINGTON. — Reports com- 
ing into the Federal Security 
agency from various states indicate 
considerable confusion on the ques- 
tion of whether school districts 
are exempt from the federal sales 
tax on motor vehicles and tires. 

According to the reports dealers 
are collecting these taxes in some 
localities and not collecting them 
in others. 


In order to clarify this matter, 
the U. S. Office of Education sub- 
mitted to the Bureau of Internal 
Revenue two questions pertaining 
to the problem. Here are the two 
questions and the answers sub- 
mitted by the bureau: 


Question 1. To what extent are 
school districts liable for payment 
of the federal sales tax on motor 
vehicles and on tires? Is there any 
distinction in exemption from the 
tax on tires when the tires are 
bought separate from a vehicle? 

Answer. Section 3442 of the In- 
ternal Revenue Code, as amended, 
provides that no tax is due on 
articles taxable under chapter 29 
when sold by the manufacturer, 
producer or importer thereof for 
the exclusive use of any state, po- 
litical subdivision thereof, territory 
of the United States, or the District 
of Columbia. It held that tires or 
motor vehicles may be sold tax free 
by the manufacturer thereof ~di- 
rect to any school which consti- 
tutes an agency of a state or po- 
litical subdivision, provided the ex- 
empt character of such sale is 
evidenced by a duly executed ex- 
emption certificate similar to the 
one appearing in section 316.24 of 


Regulations 46 (1940 Edition). How- 
ever, the sale of an automobile 
originally equipped with tax-paid 
tires to an exempt governmental 
agency for its exclusive use is not 
properly to be regarded as a re- 
sale of tires as such so as to entitle 
the manufacturer of the tires to a 
credit or refund of the amount of 
tax paid by him thereon. 

Question 2. If school districts are 
exempt from these taxes, what pro- 
cedure should be‘ followed when 
they receive bills fro motor ve- 
hicle dealers which include these 
taxes? Should they pay the tax 
and fill out some sort of request 
for reimbursement or should they 
refuse to pay the tax and supply 
the dealer with some kind of state- 
ment which will enable him to 
claim reimbursement of the tax? 

Answer: The tax is imposed on 
the manufacturer’s sale so that 
the question of whether the tax is 
passed on, either as a separate item 
or included in the sale price, is one 
over which the bureau has no juris- 
diction in the absence of misrep- 
resentation as to the amount of 
tax. If a duly executed: exemption 
certificate is tendered to the dealer 
with the purchase order or subse- 
quently and the dealer’ refuses to 
honor the certificate, a reimburse- 
ment of the amount of tax paid 
to such dealer should be obtained 
by communicating direct with the 
manufacturer of the article, which 
may in turn secure a refund or 
credit of the tax pald to the govern- 
ment, provided it possesses suffi- 
cient evidence as outlined in section 





























316.94 of the above-mentioned regu- 
lations. 

According to the statement in the 
last sentence of the answer to 
question 1, a school district must 
pay the sales tax on tires which are 
sold as a part of a vehicle. 


4 New Managers 
Named for Packard 
Pittsburgh Zone 


PITTSBURGH.—Appointment of 
three district managers and an 
office manager for the Pittsburgh 
distribution zone of Packard was 
announced last week by Lyman W. 
Slack, vice-president and general 
sales manager. 


Named to district managerships 
were William McCullough jr., 
George T. Whitmarsh and R. E. 
Carson. L. F. Cannon, who has been 
associated with automotive sales 
companies here and in Canada as 
an auditor and accountant for 19 
years, was appointed office man- 
ager. 

Carson, except for a two-year 
period, has been affiliated with 
Packard in Pittsburgh since join- 
ing the Packard Berk Co. in 1926. 

McCullough joined the Packard 
Berk Co. in 1930. He traveled as a 
district manager from 1936 until 
1942. 

Whitmarsh has been associated 
with another automotive company 
as district manager since 1934. 


Responsibility Bill in Fla. 

A bill which would require auto- 
mobile drivers to take out liability 
insurance or show equivalent proof 
of financial responsibility after their 
conviction of offenses for which 
drivers’ licenses may be suspended, 
has been introduced in the Florida 
legislature. 





ASTRONOMICAL MILEAGE.—The 11 Pontiacs shown here are the taxicab 
fleet operated in Hastings, Neb., by Homer Fuller of the Fuller Motor Co. In 
service 24 hours a day, these 11 cars now have a grand total of 2,617,000 miles 


on them. 





100 File Requests 


For 10 Cars 

LOUISVILLE, Ky. — Approxi- 
mately 100 requests were filed for 
the 10 new cars available last 
month in the 64 counties com- 
prising the Louisville OPA dis- 
trict, Paul Dexheimer, district 
rationing officer, reports. 

The cars are allotted on a 
priority basis, with public pro- 
tection officials and physicians 
getting first call. May’s quota is 
also 10 cars. 





Bendix Appoints 
Santry to Sales 


SOUTH BEND.—Appointment of 


Leo A. Santry to the home office 
staff of the Bendix Products di- 


vision of Bendix 
Aviation Corp. 
here was an- 
nounced last week 
by T. A. Kreuser, 
service sales man- 
ager of the di- 
vision. 

Santry, formerly 
eastern district 
manager for the 
Trailmobile Co., 
has been named 
product manager 
on B-K vacuum 


L. A. Santry 
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Westinghouse Electric & Manufacturing Company, 
Bloomfield, N. J. 








power brakes and Bendix brakes 
and will place particular emphasis 
upon the Hydrovac which combines 
the complete power brake system 
in a single compact unit, it was 
stated. 


Chrysler Unit 
Wins New Order 


NEWCASTLE, Ind.—A new War 
department contract calling for the 
manufacture of 20 mm. armor- 
piercing shot has just been awarded 
to the Chrysler Corp. plant here, 
under the supervision of F. J. Lam- 
born, vice-president and general 
manager of the Dodge division. 

Production is expected to start at 
the rate of half a million a month. 
The new contract calls for use of 
special heat treating equipment and 
magnafiux inspection. It involves 
the moving of considerable ma- 
chinery from Detroit to the plant 
here. 





Packard Profits 
Drop $430,569 


In First Quarter 


DETROIT. — Effects of “produc- 
tion V-E Day,” predicted to mate- 
rialize as manufacturers receive 
cutbacks in war goods, are reflected 
in 1945’s first-quarter figures, ac- 
cording to a financial statement 
just released by Packard Motor 
Car Co. 

Packard reports factory sales and 
billings of $97,977,931 for the period, 
a reduction of $15,956,568 under first 
three-months’ volume last year. Net 
profits for 1945’s first quarter are 
$655,420, or $430,569 less than the 
1944 January-through-March earn- 
ings of $1,085,989. 

In each instance, the profit com- 
parison is made after provision for 
federal income taxes and estimated 
provision for renegotiation. 


Remember Stutz ? 
Home of Ex-Chief to Be 
Governor’s Mansion 


INDIANAPOLIS. — The home of 
the late William Thompson, presi- 
dent of the old Stutz Motor Car Co. 
here, has been sold to the state of 
Indiana for $72,500 and will be used 
as the Governor’s Mansion. The 
home is located on a plat 300 by 
300 feet, all landscaped and is in 
the best residential district of the 
city. It was built 20 years ago. 


‘“‘THIS IS TO ADVISE that we have soli 
our parts bins and do not wish to have 
the ad run anymore.’’—Alden MacLellan, 
Allentown, Pa. 
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American Airlines provides swift, daily service 
for Passengers, Air Mail and Air Express to 


Mexican cities with connec- 


tions beyond to Central and South America. 
Call the nearest American Airlines Office 
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**' THE HEARST NEWSPAPERS believe 


ardently in the American system of politics 


and economics which for a century and 


a half has successfully raised the lower 


strata to a nearer level with the upper.*? 


Publisher 


HIS quotation is from an editorial 

by William Randolph Hearst writ- 
ten April 21, 1935, on the policy of the 
Hearst papers. 


The unparalleled power and prosper- 
ity, political, industrial and economic, 
that the United States has achieved has 
been due, in the main, to the now 150- 
year-old “miracle” of the steady lift of 
the lower strata of the population to 
the higher strata. 


This has been brought about by a 
rigid adherence to the “American Sys- 
tem of Politics and Economics,” as 
Mr. Hearst says. 


That system of politics has been the 


embodiment of fair play and equal 
opportunities for all. 


And because of that uplift of the 
masses and their enormous increase in 
purchasing wage-power private busi- 
ness has continually and legitimately 
expanded. 


The Hearst papers will unalterably 
advocate, as they have in the past, a 
continual raising of the level of the 
lower strata of our population by nor- 
mal means. 


And that is why the Hearst news- 
papers are good newspapers for our 
readers and good newspapers for our 
advertisers. 


THE HEARST NEWSPAPERS 
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Trend to Remove Road Barriers 


Accelerated by Fifteen States 


By Bethune Jones 
Staff Correspondent 


NEW YORK.—A trend toward 
the removal of state regulatory im- 
pediments to highway transporta- 
tion has been accelerating in state 
capitals to the point where at least 
15 state legislatures have taken 
such action this year. 

Restrictions on truck sizes and 
weights, which have been and in a 
number of instances still remain the 
major obstacle to maximum use of 
highway transportation in both in- 
trastate and interstate commerce, 
have been liberalized by the 1945 
legislatures of a dozen states— 
Texas, Pennsylvania, South Caro- 
lina, Minnesota, Iowa, Colorado, 
Oregon, Arizona, Wyoming, Ten- 
nessee, North Dakota and North 
Carolina. Such a bill was passed 
but vetoed in Indiana, with similar 


measures still pending in some legis- 
latures at this writing. 

Much of this action was a trans- 
lation into permanent law of size 
and weight liberalizations which 
had been effected on an emergency 
basis for the duration of the war in 
order that trucks might fully as- 
sume their vitally important role in 
the movement of war materials. 
With the trucking industry having 
demonstrated its increased useful- 
ness when not throttled by un- 
reasonable and varying restrictions, 
and with modern highways having 
proved their ability to withstand 
heavier loads, an increasing number 
of states are extending into the post- 
war period the benefits of maximum 
use of the highways. Preparations 
for a vast federal-state highway 
construction program also are 
stimulating the trend toward legis- 


lation which will permit full high- 
way utility. 

Tearing down what had been 
regarded for years as one of the 
most formidable Eastern trade 
barriers, Pennsylvania’s legisla- 
ture enacted into permanent law 
its war emergency legislation 
under which permissible gross 
weight for tractor - semi - trailer 
combinations is 45,000 pounds and 
maximum axle load is 20,000 
pounds. Increases for other types 
of trucks also are provided, al- 
leviating the prewar situation 
which made it necessary for large 
trucks from neighboring states, 
with more liberal size and weight 
restrictions, to either steer clear 
of Pennsylvania or shift cargoes 
at the border. 

Earlier in the year Tennessee lib- 
eralized its truck size and weight 






laws on a permanent basis. New 
laws there have the effect of in- 
creasing permissible maximum 
gross weight from 30,000 to 42,000 
pounds; lifting the maximum height 
from 12 to 12% feet and increasing 
permissible maximum length of a 
combination rig from 35 to 45 feet 
and of a single vehicle from 27 to 35 
feet. Tennessee’s action was hailed 
as particularly significant for its 
possible effect on next year’s regular 
legislative sessions in Mississippi, 
with a peacetime limit of 30,000 
pounds, and Kentucky, which heads 
the list of barrier states with a 
peacetime weight limit of only 18,- 
000 pounds. 


Carolinas Join Ranks 

North and South Carolina both 
joined the ranks of states modern- 
izing the truck regulations. North 
Carolina raised its maximum length 
limit from 45 to 48 feet and maxi- 
mum weight from 40,000 to 45,000 
pounds, while South Carolina’s legis- 
lature passed legislation increasing 
lengths from 45 to 50 feet and weight 
from 40,000 pounds to 50,000. 

Similar steps were taken by states 
in the Midwest and West. Iowa’s 
legislature enacted a bill following 
in the main wartime emergency 
limits by permanently permitting up 


Almost every American 
henefits every day 
Jrom the products of 





“WAR TRANSPORT IN THE MAKING” at Mechanics Universal Joint Division in Rockford, I linois. James Sessions 
paints one of many high-speed operations in the production of universal joints and drive shafts for trucks, 


half-tracks, tank destroyers, tan 


Right now industry’s one big job 


makers of universal joint assemblies. 


also essential o 


rating parts for 


and aircraft. This big Borg-Warner plant is one of the world’s largest 





is to provide the weapons to win. 
When victory has been won, this 
demonstrated ability for mass 
production again will bring you 
the fine new cars, refrigerators 
and countless other conveniences 
which made our “American Way” 
the envy of the world. 

Then, you can expect Borg- 
Warner to contribute important 
advancements in many fields. For 
Borg-Warner companies make 
not only complete products, but 


the products of other industries. 

“Design it better, make it bet- 
ter,’’ is the guiding principle 
which directs every phase of 
engineering and large-scale man- 
ufacturing for this group of 
companies. 

In war and peace this Borg- 
Warner creed has proven its 
worth. Tomorrow, as today and 
yesterday, it will operate to hel 
you produce ever better prod- 
ucts at ever lower costs. 















Partners with the automotive 
industry from the start, Borg- 
Warner supplies these and 
other essential parts... 








TRANSMISSIONS +» TRANSFER GEARS 
OVERDRIVES + SYNCHRONIZERS + CLUTCHES 
CLUTCH SPRINGS 
UNIVERSAL JOINTS AND DRIVE SHAFTS 
FLUID COUPLINGS + CARBURETORS 
RADIATORS + TAPERED WHEEL DISCS 


Peacetime makers of essential operating parts for the automotive, aviation, marine and farm implement industries, 
and of Norge home appliances . . . these units which form the Borg-Warner Corporation are today devoted exclusively to the 
needs of war: BORG & BECK «+ BORG-WARNER INTERNATIONAL * BORG WARNER SERVICE PARTS * B-W SUPERCHARGERS, INC. + CALUMET STEEL « 
DETROIT GEAR * DETROIT VAPOR STOVE * INGERSOLL STEEL & DISC + LONG « MARBON * MARVEL-SCHEBLER CARBURETER + MECHANICS 
UNIVERSAL JOINT * MORSE CHAIN « NORGE « NORGE MACHINE PRODUCTS * PESCO PRODUCTS * ROCKFORD CLUTCH * SPRING DIVISION + WARNER 
AUTOMOTIVE PARTS * WARNER GEAR 





to 18,000 pourids 6n Orie axle, truck 
heights of 12% feet, arid up to 35 
feet length for a single vehicle. 
North Dakota has a new law in- 
creasing the length of truck combi- 
nations from 40 to 45 feet, fixing 
single vehicle length at 35 feet and 
adopting a weight formula under 
which at least 57,750 pounds will 
be permissible instead of the for- 
mer fixed standard of 40,000 pounds 
maximum. 

Minnesota’s legislature enacted 
a bill which, besides setting up 
minimum - maximum standards, 
provides for issuance of certifi- 
cates to exceed formula limits and 
to permit gross weights up to the 
actual maximum weight-carrying 
capacity of bridges and highways 
on any particular routes. The 
Texas legislature passed a bill in- 
creasing the truck load limit from 
38,000 to 48,000 pounds. 

Colorado has a new liberalizing 
law providing for a maximum 
length of 60 feet for combination 
rigs and setting a limit of 18,000 
pounds gross weight per axle. Top 
weight of three-axled trucks is fixed 
at 46,000 pounds, while the limit for 
two-axled single trucks is 30,000. A 
new Wyoming law increases the 
length of combinations of full truck 
and trailer to 60 feet, permitting 
tractor-trailer rigs up to 50 feet 
and setting single truck length at 
40 feet. This measure allows a 
weight up to 73,950 pounds in a full 
truck and trailer combination. 


Enacted in Arizona was a meas- 
ure permitting maximum vehicle 
height of 13% feet, maximum single 
vehicle length of 40 feet, and an un- 
changed maximum of 65 feet for 
combinations. Included in the new 
law is a formula under which gross 
weight of vehicles and load may go 
as high as 75,000 pounds. Oregon’s 
legislature extended for two years 
that state’s wartime limits of 60- 
foot vehicle length and weight up 
to 71,250 pounds. 


Western States Act 

While their laws are not uniform, 
the 11 Western states—Washington, 
California, New Mexico, Arizona, 
Idaho, Wyoming, Utah, Montana, 
Nevada, Colorado and Oregon— 
have reached the point in highway 
barrier elimination where it is now 
possible to operate vehicle combi- 
nations of tractor truck and full 
trailer up to 60 feet in length and 
up to at least 66,000 gross weight of 
vehicle and load in each of them. 


Besides liberalizing size and 
weight restrictions, state legisla- 
tures this year have acted in other 
ways to free the highways of arti- 
ficial impediments. Maine and Ark- 
ansas joined the growing list of 
states with laws providing for truck 
registration reciprocity, while New 
Hampshire put its reciprocity ar- 
rangements on a permanent basis. 


Pennsylvania’s legislature 
repealed a prohibition against 
automobile-carrying trucks al- 
though a similar measure failed to 
get through the West Virginia 
legislature. Colorado has a new 
law replacing its highway ports- 
of-entry with moving inspection 
stations. In at least one instance 
this year progress toward trade 
barrier elimination has come 
through administrative action, 
with West Virginia’s State Road 
Commission defining primary 
highways in that state as “indus- 
trial” highways which may carry 
vehicles with 18,000-pound maxi- 
mum axle loads, instead of the 
former 16,000-pound limit. 


Although given impetus by the 
necessities of war, the drive to re- 
move arbitrary and capricious truck 
regulations, together with hundreds 
of trade barriers in other fields, had 
been gaining strength for some 
years earlier. The Governors’ Con- 
ference of 1938 deplored and specifi- 
cally opposed trade barriers, while 
at a meeting called the following 
year by the Council of State Govern- 
ments, state officials agreed among 
themselves not only to oppose new 
barriers but to seek the repeal of 
existing ones. 


Trade barrier removal was pro- 
gressing so slowly, however, that 
when war broke out it was neces- 
sary to go after the obstructions on 
an emergency basis. This left them 
lying temporarily dormant as a me- 
nacing time bomb likely to explode 
with the return of peace. While 
such a situation still holds in many 
instances, the current-year legisla- 
tive record in the highway trans- 
portation field offers hopeful signs 
that state lawmakers will not permit 
a return to the barrier spiral. 
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212% Truck Tax Bill 
Vetoed in Maryland 


ANNAPOLIS, Md. — After pro- 
tests against the measure had been 
registered by motor carriers, farm 
interests and ODT, Gov. O’Conor 


Alberta Amends Truck Law; 


Weight Held to 33,000 Pounds 
Amendments to the Public Serv- 
ice Vehicles Act respecting the 
operation of trucks on Alberta high- 
ways are announced as follows: 

It is declared illegal for any per- 
son to drive without permission on 
any public highway any vehicle 
which, with load, exceeds 96 inches 
in width or 150 inches in height 
from the pavement or road surface; 
or any vehicle, including tractors 
with semi-trailer units exceeding 
the wheelbase length of 35 feet; or 
any other combination of vehicles 
coupled together exceeding a total 
length of 50 feet. 

No two-wheeled or pole trailer 
may be operated behind any truck 
for the purpose of carrying a tank 
for the transportation of petroleum 
products. 

No person may operate a truck 
as a public service or commercial 
vehicle over any highway outside 
any city, town or village, at a speed 
in excess of 40 miles per hour. 

Nothwithstanding the carrying 
capacity allowed by regulation of 
the board on the basis of tire equip- 
ment, the maximum weight on any 
axle must not exceed 15,000 pounds 
and the maximum weight on any 
individual unit with two axles must 
not exceed 30,000 pounds. The maxi- 
mum weight on any combination 
of vehicles coupled together must 
not exceed 33,000 pounds. 





Weight Limit Boost 


Killed By N. H. House 


One of the biggest surprises of 
the present session of the New 
Hampshire legislature came 
when the House voted down, 
after previously passing, a meas- 
ure which would have permitted 
an increase in gross weight limit 
of motor vehicles from 40,000 to 
48,000 pounds. 





Del. O.K.’s Bond Issue 

Just prior to the conclusion of its 
1945 session, Delaware’s legislature 
gave final approval to a resolution 
authorizing the state highway de- 
partment to issue revenue bonds up 
to $25,000,000 for the construction 
of a Delaware river crossing for 
motor vehicles. It was not specified 
whether the crossing, which will 
be dedicated to Delaware and New 
Jersey war dead, would be a bridge 


or tunnel. 
ok os * 


Quarterly Registration Bill 
Signed by Del. Governor 


ov. Bacon of Delaware has sign- 

ed into law a bill providing for 
quarterly registration periods for 
motor vehicles and setting new fees. 
The new statute sets a flat regis- 
tration fee of $8 for all passenger 
automobiles having a gross load 
weight up to 4,000 pounds, and $12 
for more than 4,000. It also pro- 
vides the refund of registration 
fees for the unexpired period when 
an owner sells his car or moves 


from the state. 
€ ” > 


Minn. House Votes to Delay 


Curb on Intrastate Trucking 

A resolution asking Minnesota’s 
state railroad and warehouse com- 
mission to suspend for two years 
any regulation of intrastate truck- 
ing within thirty-five-mile zones, 
has been passed by the lower branch 
of the state legislature. 

The resolution also provides that 
in the meantime a seven-member 
interim committee of representa- 
tives conduct a study of the situa- 
tion and report to the next legis- 
lature. * = 8 

Illinois Speed Limit 

SPRINGFIELD, Ill.—Buses could 
travel 45 instead of 40 miles per 
hour under new legislation now be- 
fore the Illinois legislature. The bill, 
introduced by Rep. David Hunter, 
also would repeal the 10-mile-per- 
hour speed limit for solid rubber 
tired vehicles. 


announced he would veto a bill 
which would have imposed a 2% per- 
cent gross receipts tax on common 
and contract carriers. 

Gov. O’Conor revealed that the 
veto had been requested by the 
ODT, which assailed the measure 
as “a barrier to the free flow of 
commerce” and predicted that, if 
signed, it would bring retaliatory 
action from other states. 

Motor carriers from throughout 
the state had vigorously opposed 
the bill, which would have yielded 
between $250,000 to $400,000. 


In rejecting the bill, the governor 


announced he would appoint a 


commission to survey state taxes 
on the transportation industry in 
order that a comprehensive and 
equitable system might be devised. 
He said the study group would be 
directed to report to the state legis- 
lative council. 
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All New Tax Bills 


Killed in Rhode Island 

All proposals to impose new 
taxes in Rhode Island were dis- 
carded by the state legislature 
which adjourned last week. 

A stumbling block which help- 
ed delay adjournment was a bill 
providing for rebates on taxes 
on gasoline used by farmers 
commercial fishermen and indus- 
try for non-highway purposes. 
Originally the bill would give 
rebates to operators of pleasure 
boats and airplanes, but an 
amendment barred them. The 
amended measure was passed by 
both branches. 





Ore. Law on Jurisdiction 
Over Buses Is Explained 
In an interpretation of Oregon 
law, as amended this year, state 
Atty. Gen. George Neuner has ruled 
that buses of more than seven-pas- 
senger capacity are subject to state 
Public Utilities commission juris- 
diction, but if their operations are 
confined solely within the corporate 
limits of a city or town, the com- 
mission shall not issue them a per- 


There are certain folks with Hyatt who 


won’t believe anything they are told about 


a bearing. They have to see for themselves! 


That’s their job. It starts even before 
we get the steel from which the bearings 


are made. Hyatt metallurgists are right 
in the steel mills to see that specifications 


are met. It continues through the various 


steps of precision manufacture until the 
finished Hyatt Roller Bearing is finally 


assembled and shipped. 


It isn’t going to extremes to have so 


many men and women operators spend- 


mit without the municipality’s con- 
sent. 

If the buses operate within the 
city and three miles beyond, they 
are not required to pay a privilege 
tax even though they may cross 
a state line, he added. 

Neuner further held that motor 
vehicles of not more than seven- 
passenger capacity when operating 
for hire within an incorporated city 
or three miles beyond are not under 
the jurisdiction of the Public Utili- 
ties commission, but under the juris- 
diction of the cities in and from 
which they operate. 

* * * 


Insurance Selection Bill 
Is Vetoed by Dewey 

Gov. ae, E. Dewey has vetoed 
a bill which would have given the 
owners or purchasers of personal 
property, such as automobiles and 
household appliances bought on 
credit, the right to negotiate any 
policy of insurance or renewal 
through any agent or broker of their 


own selection. 
* * * 


Wage Law Urged in Ala. 

Enactment of a state wage-hour law was 
recommended by Gov. Sparks in his mes- 
sage to the Alabama legislature at the 
opening of the final phase of its 1945 
session. 


Bearing 


What makes a 
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Sask. Bill Permits 
Gov't Truck Firm 


REGINA, Sask.—One of the first 
crown corporations expected to be 
established by the Saskatchewan 
government under a Crown Corpo- 
rations Act introduced in the legis- 
lature will be a government bus 
and truck company, it was revealed 
here. The bill has been given first 
reading in the legislature. 


Highways Minister J. T. Douglas 
revealed that the government hopes 
to take over bus lines in Sas- 
katchewan. The Crown Corporation 
Act gives the government whatever 
authority is necessary to take over 
such projects. 

* * * 


New Hampshire Senate O.K.’s 


Gross Weight Increase 

House Bill No. 140, which in- 
creases the gross weight limit of 
trailer trucks from 40,000 to 45,000 
pounds, has been passed by the state 
senate in New Hampshire. 

Final legislative approval ends a 
heated contest between two of the 
legislature’s strongest lobbies, rep- 
resenting the truck operators and 
the Boston & Maine Railroad. 













Good 


ing all of their time testing, inspecting, 


checking and rechecking Hyatt Roller 


Bearings. This sort of painstaking care 


is one of the things that makes a bearing 


good. 


And it pays! For faultless bearings are 


essential to faultless operation—whether 


the application is for the machine that 


makes a bomber’s crankshaft, or for the 


crankshaft after it’s in the bomber. 
Hyatt Roller Bearings have to “make 


good”, so they have to be made good! 


That’s why so many are used. 


HYATT BEARINGS DIVISION - GENERAL MOTORS CORPORATION 


HARRISON, NEW JERSEY 
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Largest Synthetic 
Firestone Tire Heavier 


Than Most Autos 


AKRON.—Construction from syn- 
thetic rubber of the world’s largest 
tires, each with 140 times as much 
rubber as the average passenger 
car tire, was announced last week 
by Firestone Tire & Rubber Co. 


Weighing more than most auto- 
mobiles, the giant tires are used on 
earth-moving equipment needed in 
the construction of military airports 
and highways. The tires have 
doubléd the speed at which these 
projects can be handled. 

Because the tires must support 
the equivalent of up to 24 large 
truckloads of earth and often must 
operate in rocky areas, they must 
be particularly resistant to cutting, 
impacts, heat, and separation of 


REPUBLIC AMPHIBIAN SEABEE, a four-place plane, is designed to sell for 


$3,500 after the war. It has a top speed of 125 mil ill ise f 
plies. These are the four worst| four hours at 105 miles an hours Republic uses the weeds “hig, yoomny ‘and fast” 
enemies of synthetic rubber tires,| im describing this craft. 





Chrysler Proving Ground 


Receives E Flag Star Ordnance department. 


DETROIT.—A second award for| The award, a star which will be|‘‘THIS Is TO ADVISE that we have sold 

meritorious achievement in testing | affixed to the Army-Navy E pen-| our parts bins and do not wish to have 

: and improving various types of|nant presented by the Proving} ‘he ad run anymore.’’—Alden MacLellan, 
combat vehicles, including the fa-|Ground’s 130 employes five months| Allentown, Pa. 

; mous T-26 tank, has been given to ago, was announced in a letter re- 


the Chrysler-operated Tank Arse-, ceived from Major Gen. Levin H 
nal Proving Ground by the Army Campbell jr., chief of Ordnance. 
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DETROIT.—In an address to 
Willow Run workers during E 
award ceremonies early this month, 
Henry Ford II pointed out that al- 
though the Ford company has no 
future plans for the use of the plant 
Ford expects to be able to offer jobs 
to the employes elsewhere in the 
Detroit area. 

“We do not intend to solicit addi- 
tional war work for Willow Run,” 
Ford said. “The Army Air Forces 
in conjunction with the Defense 
Plant Corp., owners of the plant, 
have decided that the wartime util- 
ity of the plant has been fulfilled. 
We have not disputed that decision 
because we believe that they are 
the best judges of what use should 
be made of Willow Run.” 

Ford said that to extend the oper- 


‘}ation of such a gigantic plant be- 


yond the actual need of it for the 
pursuit of the war is an unneces- 
sary waste of plant, personnel and 
the taxpayers’ money. 

The history of Willow Run is 
short but record-breaking, Ford 
pointed out. In March, 1941, the 


No Plans For Willow 


Henry Ford II Says Workers May Be Offered Jobs 
In Other Company Plants 
























Run 


company was awarded its first con- 
tract for B-24 parts. On March 28 
the initial job of clearing the land 
for the plant was begun. 


On Apr. 18 of that same year 
ground-breaking and excavation 
began. Four years ago plans were 
announced for the enlargement of 
Willow Run on only the verbal as- 
surance from Army Air Force offi- 
cials that Ford would be allowed to 
build completed bombers as well as 
sub-assemblies. 


“On May 15, 1942, the first Ford- 
assembled B-24 put together at 
Willow Run was delivered for flight 
tests at the plant,” Ford said. 
“Since then the climb in produc- 
tion has been steady and we have 
made the schedule we set long ago 
of a bomber an hour.” 


Pointing out that all champion 
teams must face the day of dis- 
solution, he said: ° 


“You can be absolutely assured 
that we will use all reasonable 
means at our disposal to disperse 
this team in such a way as to cre- 
ate another championship team—a 


ne a 


Pe sr end 
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| After V-E Day- what? 


As the postwar reconversion 
period approaches, 
increasingly apparent that we will 
neither be catapulted into a new 
Golden Age, or whisked back to 
the status quo of September a 


it is becoming 


1939, when the guns cease firing 


in Europe. 


The conviction grows that we'll 
all go on to new goals from where 
V-E Day finds us—not from where 
we were interrupted by the invas- 
ion of Poland, or the sneak attack 
on Pearl Harbor. 

This is a cogent thought for 
advertisers because—auntil current 
shortages of consumer goods are 
eased to the point that business 
controls can be relaxed—the daily 
routine of postwar civilian life 
will be very similar to the war- 
time pattern to which we have so 
long been accustomed. 


In Philadelphia, for instance, 
the newspapers available for your 
initial postwar selling effort will 
be the four dailies that have been 
serving the needs of national and 
local advertisers throughout the 


ae 






war period. And you'll be a 
ing these papers on - basis 0 
their wartime advertising 
ance—not yesterday's triumphs, or 


’ : 
tomorrow s promises. 


Naturally, you'll be using THE 
you can’t afford 


perform- 


Recorp because 
to withhold the news of your post- 
war products, oF services, from 
the quarter million liberal-think- 
ing families that buy, heer in 
and shop from Philadelphia’s only 


liberal newspaper. 


And when your advertising * 
running in THE RECORD, you il 
be employing the selling power of 
the daily paper that Department 
Stores, Grocers and Retail Furni- 
ture Dealers have established as 
the Number 2 medium in Amer- 
ica’s 3rd Market . . . cashing in 
on the customer acceptance of the 
paper that rates as the second 
weekday choice of Philadelphia s 
six largest Men’s Stores - - - telling 
your story to women in the Quaker 
City daily that has racked up 13 
consecutive years of Specialty 


Store linage gain. 




































peacetime champion.” 


Prisoner First 
Yank Places Car Order 


From German Camp 


FORT WAYNE, Ind.—Top name 
on the postwar sales list at Guy S. 
Means Pontiac Co., here, is that of 
Lt. David W. Walda of this city. 

Walda wrote from a German 
prison camp asking that a Pontiac 
be saved for him. Text of the post- 
card order follows: 

“In anticipation of my delayed 
return home, I would like, if at all 
possible, to submit an application 
as a potential buyer, that is if you 
have anything for sale at that time. 
We have heard here in Germany, 
that automobiles are at a definite 
premium at home but hope that 
situation is soon remedied. Thank- 
ing you for any consideration you 
may extend.” 


AUTOMOBILE 
DEALERS 


Opportunity 
for 
Profitable 
Turnover 
“Ever-Ready” 
Portable Milker 











Farm Labor Shortage 
has created tremendous 
demand for Portable 
Milking Machines. 
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Represented Nationally by George A. McDevitt Co. 


HALF MILLION SUNDAY 


| PHILADELPHIA RECORD 


—New York. Chicago. Philadelphia, Detroit. 
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Require practically no 
Tllustrated 
ture furnished free. 
successfully by many car dealers. 


service. 
merchandising litera- 
Now sold 






Territories Granted 


Dairy Supply Co. 


881 Fourth Ave. 
New York City 
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LANSDOWNE, Pa.—A. J. Yackle, 
automobile dealer here, has devel- 
oped a car-rental service which is 
doing yeoman work in keeping es- 
sential transportation moving and 


Mason Returns to Head 


Complete Auto Transit 


ST. LOUIS. — A. D. Mason, dis- 
trict manager of the highway de- 
partment of the ODT here has sub- 
mitted his resignation and has 
returned to his former post as vice- 
president and general manager of 
the Complete Auto Transit, Inc., 
in St. Louis. 


A committee of motor carriers, 
representing the transportation in- 
dustry, who originally recommend- 
ed Mason’s appointment in 1942, 
has recommended that the regional 
director appoint N. F. Carlson as 
Mason’s successor. Mason was com- 
plimented for his work in the con- 
servation of fire and other truck 
equipment. 


with Reynoco 
FACTORY- DESIGNED 
SYSTEMS and FORMS 


For Accounting, Sales, Parts 
and Service Departments 


Profit by the experience of thou- 
sands of users. Know where and 
how your operation stands on pro- 
fit or loss. Learn how you too can 
establish clear-cut records and re- 
ports. Strengthen your procedure 
to insure the proper accounting of 
all funds, Have all the facts neces- 
sary for intelligent, profitable 
management. 






“REYNOLDS - 
-REYNOLDS 


COMPANY ¢ DAYTON 7, OHIO 
-Estoblished 1866 


WESTERN BRANCH 
400 W. Pico Blvd, * Los Angeles 
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Ba: wit ie SB Se Macc taden ak aaa B IE ale sual 


pale lh ai airtel a 


Car Rental Pays Off 


Pa. Dealer’s Service Helps Firms Tide Over 
Emergency Losses of Policyholders 


AUTOMOTIVE NEWS, MAY 14, 1945 


turning a nice profit for the dealer. 

The OPA and ODT indicated that 
they liked the idea when Yackle 
approached them some weeks ago 
for the necessary authorizations. 

The cars are rented to dealers, 
repair shops, automobile clubs 
and insurance companies whose 
policyholders’ cars have been 
stolen. Generally, the plan works 
like this: 


A car owner brings his automo- 
bile to a dealer for repairs. Handi- 
capped by manpower shortages, the 
dealer is unable to complete the 
job for a week or 10 days. 

If the car is essential to the 
owner—if he’s a doctor, war-worker 
or salesman—this situation creates 
an impasse, unless the Yackle ser- 
vice is brought into the case. 

In such emergencies, Yackle 
will rent one of his cars at the 
rate of $5.80 a day so that the 
dealer is not forced to turn down 
the job and the car owner is not 
denied the kind of transportation 


ae 
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HARRY MANN, Southern California Chevrolet dealer, and Joe Sotelo, his lube 
man, tell Herb Howerth of the Alemite Co., and Phil Johnson, assistant Los 
Angeles Chevrolet Zone service manager, that last month was their biggest 
month in customer labor and declared that by offering the free Alemite Fitting 
inspection, they increased both number of customers and amount of labor over 
any preceding month. Left to right: Johnson, Howerth, Sotelo and Mann. 


he needs. | ing the supply of cars equal to 
Yackle emphasizes that his ren- | demand. 

tals are for emergency only and, as The service was started Apr. 7. 

such, are helpful to the war effort.| He has placed 10 cars in operation 

But emergency situations arose so} since then—and expects to add 10 
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Ark. Hauler Upheld 
Little Rock Denied Right 


To Levy Tag Fee 


LITTLE ROCK, Ark. — The 
Arkansas supreme court has affirm- 
ed a Pulaski county circuit court 
judgment that Black Motor Lines, 
Inc., did not have to pay an an- 
nual license fee of $5 to Little Rock 
on certain of its trucks, because 
the company is licensed by the 
state corporation commission and 
the Interstate Commerce Commis- 
sion and under Act 99 9f 1927, no 
city or town can impo:e any tax 
or license upon a carrier licensed 
under the act. 


Little Rock had contended the 
company should buy city tags as 
the company, although domiciled 
at El Dorado, maintained a freight 
depot in Little Rock and used sev- 
eral small trucks to haul freight 
between its terminal and its cus- 
tomers in Little Rock. 


Gas Collections Rise 
TALLAHASSEE, Fia., April 29. — Gaso- 
line tax collections for the month of March 
totaled $2,193,144, as compared with $1,894- 
897 in February, according to official 
figures given out by State Comptroller J. 


frequently that he’s kept busy keep- | more to the service in a short time.|m. Lee 
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MMEDIATELY after Pearl Harbor, the airlines gave 

up half their planes to a hard-pressed Uncle Sam. 
Then, as the tempo of war picked up and the nation 
demanded speed and more speed, the men and women 
who fly our sky routes turned in one of the greatest 
jobs in transportation history. 

Working against terrific handicaps in shortage of 
equipment, the airlines carried more and more and 
more. Passengers and freight increased. The load ratio 
went from 59% in 1941 to an “impossible” 90% in 
1944. Planes put in more and more hours per day. . . 
until many were flying eighteen out of twenty-four, and 
only perpetual overhaul kept them going. 

Through three long, tough years, maintenance crews 
fought the battle of the monkey wrench to keep Amer- 
ica’s precious, time-saving handful of commercial ships 
in the air and on schedule. Month in and month out 
pilots flew them sweet and careful . . . nursed them for 
speed ... hung up new safety records . . . delivered vital 
goods and people to keep the war effort running at an 
ever faster pace. 

Today, with relief in sight, the airlines are pointing the 


Buy Wore War Sounds and Stampe 


Jack and Heintz Inc., Cleveland, Ohio, manufacturers of aircraft engine starters, 


generators, gyro pilots, gyro flight instruments, magnetos, motors. 


way for postwar America and the world. Against high 
wartime operating costs, they recently announced rate 
cuts. Airline route mileage in U. S. is at an all-time high 
of 62,937 miles. Freight carried is nearly four times 
the prewar load. Total passenger miles last year were 
nearly a billion higher. 

If air transport can do such a tremendous job in the face 
of warborn shortages of personnel and equipment, 
what will it do in peace! With a great body of schooled 
pilots and mechanics to draw upon and available equip- 
ment of a quality, carrying capacity and operating 
efficiency that were scarcely dreamed of in the prewar 
days, the sky’s literally the limit! 

It will be a privilege for us to join forces with this in- 
dustry in building the coming Age of the Air! 

Look to Jack & Heintz for better things for flying! 


== OS 


JACK « HEINTZ 


CSIncorporiled 
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Retail Sales Status 
Of Dealers Defined 


WASHINGTON.—The Wage and 
Hour division has authorized an 
official clarification of the applica- 
tien of the retail establishment ex- 
emption of the Fair Labor Stand- 
ards act to the dealer. 

In answer to inquiries by Rufus 
Poole, special counsel for NADA, 
L. Metcalfe Walling, administrator 
of the Wage-Hour act, issued the 
following statement on retail and 
non-retail automotive sales. 

Sale of Passenger Cars 

The sale of a passenger car at the 
regular retail price is a retail sale 
regardless of the use which the 
purchaser may make of the car or 
the nature of the business of the 
purchaser. 

Fleet sales at a discount and 
sales for resale are non-retail. 

Sale of Trucks 

The sale of a truck of 1%-ton 

capacity is retail if sold at the reg- 


normally used by a business cus- 
tomer (such as a grocer, lumber or 
coal dealer) or farmers. Same is 
true of a sale of two or three such 
trucks to a user without a dis- 
count. 

The sale of large trucks, mov- 
ing vans, buses and freight-trail- 
ers is non-retail within the mean- 
ing of the exemption. 

All fleet sales of trucks, irrespec- 
tive of size, at a discount are non- 
retail. 

The sale of a truck or a fleet of 
trucks for resale are non-retail. 

Sales to Farmers 

The sales of trucks to farmers 
are considered retail sales if the | 
type of truck sold is that purchased 
by the ordinary farmer. 

The sales of tractors and other 
farm equipment normally used on 
the farm are retail sales. 

Heavy trucks and road building 


ular retail price and if of a type equipment which are not of the 


type of equipment ordinarily pur- 
chased by farmers are non-retail 
sales. Moreover, the sale of trucks 
in large quantities not ordinarily 
made to farmers at a discount are 
non-retail. 

Sale of Parts and Accessories 

Sales of auto parts and accesso- 
ries to private non-commercial 
users are generally considered re- 
tail sales. The mere reduction from 
the list price of a single item will 
not itself change the character of 
the sale if the amount of the pur- 
chase is not in excess of the quan- 
tity sold to ordinary private con- 
sumers. 

The sale of auto parts and acces- 
sories at a discount to fleet owners 
having cars and trucks repaired in 
a dealer’s garage are non-retail 
saies if the quantity purchased by 
the fleet owner is in excess of the 
quantity sold to ordinary private 
consumers. 

Sales of auto parts and accesso- 
ries at discount to large users, such 
as corporations and municipalities, 
when made in small volume 
throughout the year but aggre- 
gating in a year a larger quantity 
than that sold to ordinary private 
consumers, are non-retail, if the 
year’s sales to each such customer 
are made pursuant to a bid ar- 


rangement or understanding con- 
cerning the sales as a whole, and 
are not separate, independent, and 
complete transactions. 

All sales of auto parts and ac- 
cessories for resale, whether at 
discount or not, are non-retail. 

Where the sale of auto parts by a 
dealer to others for resale is car- 
ried on in a separate department 
so segregated as to constitute a 
separate establishment with sepa- 
rate employes, the activities of such 
segregated department may be ex- 
cluded in determining whether the 
other departments of the establish- 
ment are within the 25 percent lim- 
itation. 

If such sales are made in an un- 
segregated department of a dealer’s 
establishment, the sales of such de- 
partment must be counted in com- 
puting the retail and non-retail 
sales of the establishment for pur- 
poses of applying the 25 percent 
limitation. 

Servicing and Repair Work 

The servicing and repair of pas- 
senger cars used by private, busi- 
ness or professional owners, or by 
farmers, and the servicing and re- 
pairing of trucks of the type used 
in the local delivery of groceries, 
coal, etc., or by farmers, when done 
at the regular service price charged 





C stands for comfort 
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@ Smoother, more restful, more luxurious riding 


qualities head the list of a.c.f.’s many 1945 “ pluses 


in buses.” 


Hydraulic control of the spring action is Houd- 


in the 


aille’s* important contribution, 


Double-acting, Houdaille instantly checks the 
spring action both ways — downward as well as 


upward. And it absorbs shocks in direct propor- 


tion to their force. 


Over a period of 25 years, on millions of motor 
cars, trucks and buses and on heavy military vehi- 
cles, precision-built Houdaille shock absorbers have 


established an impressive record of performance. 


HOUDE ENGINEERING DIVISION OF 


HOUDAILLE-HERSHEY CORPORATION 


MAKERS OF HYDRAULIC CONTROLS 
BUFFALO 11, NEW YORE 


* Pronounced—Hoo-dye 
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for the repair of vehicles in private 
use, are services within the exemp- 
tion and may be considered to be 
retail in character. 

Servicing and repairing of 
trucks of a size or type not gen- 
erally used by the consuming 
public, will be considered non- 
retail regardless of the price 
charged or the quantity serviced. 

Counsel for NADA is still confer- 
ring with the administrator with 
respect to the retail or non-retail 
character of repair and servicing 
work done on used cars and trucks 
owned by the dealer—that is, cars 
and trucks which he either pur- 
chases for resale or takes in on a 
trade. 


Transportation Commission 
Appointed in Indiana 


A new state transportation com- 
mission to continue study of In- 
diana’s transportation laws and to 
recommend a new code to the 1947 
state legislature has been appointed 
by Gov. Ralph F. Gates. 

Leroy E. Yoder, of the Indiana 
Public Service commission, is 
chairman of the new study group. 


It costs you about a penny-a-day to 
keep abreast of the automotive news—net- 
ter renew NOW! 
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and slow, it h@g been brought 
to its present high level of effi- 
ciency and spéed by careful 
application of désign. 
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because, it is only through supe- 
rior design thatithe benefits of 
experience and jthe finest pro- 
duction facilitiés can best be 
brought to the tger. For the fin- 
est antennas fof fll applications 
. . . for home/@nd automobile 
use .. . look tp} WARD. 


Hl 


Z 
UY WAR BONDS 
BACK AGAI 


WARD 
“World's Fines 


...S00N 
ERIALS 
Car & Home" 












a en eR MIRE Riri ell NR A he A ER NE TCT ESSELTE, Ne cnet 





Amepemaaeatiiaanatancainasinaaesit te ne 
sion thi i aii hi NEA EEE EAA 





AUTOMOTIVE NEWS, MAY 14, 1945 


49 








Just Among Dealers .. . 


(Continued from Page 3) 


1896, at Grants Pass, Ore. He be- 
came _ identified 
with the business 
@S8 a@ car washer 
in 1914. Within 11 
years he had 
worked himself 
up to a Ford con- 
tract which he 
has continued 
ever since. His 
war activities in- 
clude chairman- 
ship of the Wash- 
ington County 
War Finance 
committee. He is president of the 
Washington County Automobile 
Dealer Assn. and vice-president of 
the Oregon Automobile Dealer 
Assn. 





MacKenzie 


* * * 


H. W. Roserts (Federal and 
Wentworth trucks), Portland, Ore., 
was born in St. Paul, Minn., Feb. 
23, 1886. He has 
been a truck dis- 
tributor since 
1914. He has been 
continuously ac- 
tive in trade af- 
fairs, specializing 
in commercial car 
problems. He is 
past president of 
the Portland Ro- 
tary cluband 
past chairman of 
the Oregon sec- 
tion of the So- 
ciety of Automobile Engineers. 

x * * 

Juuivs W. Smva (Chevrolet), 
Eugene, Ore., was born June 23, 
1898, at Rainier, Ore. In 1916 he 
entered the auto- 
mobile trade as a 
mechanic and in 
1919 took on the 
Chevrolet line. He 
is treasurer of 
the Oregon Auto- 
mobile Dealers 
Assn. and secre- 
tary - manager of 
the Eugene Assn. 
His war activities 
include member- 
ship on the board 
of the USO and 
Salvation Army. He is past director 
of the Rotary club and the Cham- 
ber of Commerce. 

* * * 


Cari Stieret (Chevrolet - Oldsmo- 
bile-Cadillac), The Dalles, Ore., en- 
tered this world Aug. 28, 1900, at 
Paterson, N. J. His 
initial introduc- 
tion to the busi- 
ness was in 1923 
as a car washer 
and parts man. 
He took on his 
‘present lines as a 
dealer in 1941. He 


H. W. Roberts 


Julius Silva 








Ore., Feb. 26, 1876. He is the son of 
one of Oregon’s 
pioneers, the orig- 
inal postmaster in 
Burns, which was 
named in honor 
of Robert Burns, 
the famous poet 
of his native land, 
Scotland. He re- 
turned to Burns 
in 1907 and pur- 
chased a four-cyl- 
inder Cadillac 
which astonished 
the people of the 
frontier, as he blazed a trail over 
the desert roads. This experience 
established for him a love of auto- 
mobiles and in 1910 he took on the 
Ford line, thus being considered the 
oldest Ford dealer in the state. He 
is county chairman of the War Fi- 
nance committee and past president 
of the Harney County Good Roads 
club. Archie is at present district 
vice-president of the Oregon Auto- 
mobile Dealers Assn. 
* * a 


CLARENCE E. Francis (Ford), Port- 


McGowan 


Matching, 


We 


land, Ore. was 
born 59 years ago 
in the same city. 
He has been a 
Ford dealer since 
1914, is past pres- 
ident of the Port- 
land Automobile 
Dealers Assn. He 
is active in Red 
Cross. When he 
gets the opportu- 
nity, goes fishing 
and hunting. 

* 7 * 


Gi.Bert Titpury (Ford), McMinn- 
ville, Ore. was 
born in Kansas 
on March 31, 
1884. In 1911 he 
became a Ford 
dealer which qual- 
ifies him as a real 
oldtimer. He is 
past president of 
the county auto- 
mobile dealers 
association, as 
well as the local 
Cc. of C. and Ro- 
tary club. 





C. E. Francis 


Gilbert Tilbury 


* * * 


New Morritt (Buick - Chevrolet -|connected with 
Cadillac), Astoria, Ore., was born | Studebaker as dis- 


February 16, 1899, at Malheur, Ore. 


rig 
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Office manager 
was his original 
assignment in 
this field, starting 
in 1923. He be- 
came a dealer 10 
years later. He is 
county chairman 
of the War Fi- 
nance committee, 
Civilian Defense, 
War Chest and 
Salvage commit- 
tee. He is past 
president of the 
Gyro, Elks, Astoria Country Club 
and American Legion. 

+ + * 


Hat Hituman (Studebaker), Port- 
land, Ore., was born Apr. 20, 1892, 
in Sumner, Wash. His first experi- 
ence in the busi- 
ness was in 1911 
as a salesman for 
the Fisk Rubber 
Co., followed by 
territory jobs with 
Chalmers Motor 
Car Co. and the 
Paige - Detroit. 
After returning 
from the First 
World War he 





. 


Neil Morfitt 


Hal Hillman 
trict manager for 





the state. In 1929 he took on the 
Studebaker contract for himself, 
and like some 40,000 other dealers, 
is just waiting for the arrival of 
new models. 

+ * * 


L. L. Lomparp (Dodge-Plymouth), 
Klamath Falls, Ore., was born Apr. 
1, 1894, in Michigan. In 1941 he took 
on the Dodge and Plymouth line. 
He is president of the Klamath 
Falls Automobile Dealers Assn. and 
serves on the local OPA price panel. 


Transportation Co. 
Wins New Contracts 

NEW ORLEANS. — Army-Navy 
contracts for $1,433,823.75 in equip- 
ment has been awarded the Trans- 
portation Equipment Co., accord- 
ing to J. R. Robertson, president. 

The Army contract calls for re- 
building of 4,958 one-ton cargo 
trailers at the cost of $764,520 and 
the building of 2,630 new one-quar- 
ter ton trailers for $524,053.80. The 
Navy contract calls for nine mobile 
dental units at a cost of $135,249.75. 





“THIS IS TO ADVISE that we have sold 
our parts bins and do not wish to have 
the ad run anymore.’’—Alden MacLellan 
Allentown, Pa. 


£2 Want Ad Dept., Inside Back Cover 





Wiatened Colore 


the bothersome, time-wasting details of huntin 
formulas, mixing, testing, and retinting. Avoide 
are the chances of expensive “mismatches” and 
“no-charge” repainting. Color matching with Martin- 
Senour “Factory Matched” Colors is a sure thing! 
The Martin-Senour Company, 2520 Quarry Street, 
Chicago 8, Illinois. 


There’s no guesswork, no chance of going wrong 
on color matching when you use Martin-Senour 
‘Factory Matched” Colors. For the exact color you 
want, no matter which one, is waiting for you on 
your jobber’s shelf, ready to use. It’s been mixed 
at the factory. . . matched scientifically by color 
experts to the car’s original finish. Eliminated are 


a , 4 


is a state divi- 
sional chairman 
for NADA and 
chairman of the 
County War Bond 
committee. 





Car! Stiefel 


* * * 


Harry E. WALTHER (Dodge-Plym- 
outh), The Dalles, Ore., was born 
Apr. 28, 1888, in 
Oshkosh, Wis. He 
started as a kid 
in 1910 with an 
Overland contract 


FACTORY LABELED CANS, 
with patented pour-tops, elimi- 
nate hand labeling, provide easy 


EXACT COLOR MATCHING 
on all jobs, thanks to scien- 
tific matching to car makers’ 


and has been go- ' specifications by color ex- pouring, stirring, and perfect 
ing strong ever perts in the factory. sealing of unused portions. 
since. His war- j 
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to keep his staff 
together and keep 
cars running. He 
is a member of 
the local War 
Price and Rationing board. 

* oe * 


ADVANCED COLOR CATALOG 
is complete, compact, up to 
date. Presents in easy-to-find 
style all color matching data 
=: for car makes and models. 


TOPS IN WORKABILITY, 
DURABILITY AND BEAUTY 
assured by use of finest raw 
materials, unrivaled laboratory 
facilities, and sixty years of 
color making experience. 





iP. 
at 
Harry Walther 





ArcHie McGowan (Ford), Burns, 
Ore., was born in Cottage Grove, 


Vogt Mfg. Awarded 


Army-Navy E Flag 


ROCHESTER, N. Y. — (UTPS)—- 
The Vogt Manufacturing Co., peace- 
time manufacturers of trimmings 
and bindings for automobiles, has 
been awarded the Army-Navy E 
pennant. 


Since February, 1942, the com- 
pany has been 100 percent in war 
production, making heavy webbing, 
gun slings and interior helmet sus- 
pensions. 


Ready To Use...Easy To Use 
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Automotive Service 


regular 





Backshop 


Twowar V’s 


U.C. Pimps 


Cheeseless 


By 
Jack Weed 





S I write the start of this week’s 

column from the 26th floor of 
the Penobscot building in Detroit, 
a wierd sight greets my eyes as I 
glance out of the window—hundreds 
of pieces of paper flutter upward 
in a shimmering stream like a flock 
of white birds on the wing as the 
updraft in the caverns of down- 
town Detroit carries them over the 
tops of buildings of lesser height— 
long slithering streamers of ticker- 
tape and adding machine paper 
swirl gracefully and in snakey loops 
up and down in the grip of the air 
currents—even banners of toilet pa- 
per snap and whip as they are 
caught around the flag pole of an 
adjacent building — what we 
wouldn’t give for a few tons of that 
precious paper that was wasted. 
Yea, my hearties, President Truman 
has just completed his broadcast 
telling America that V-E day has 
finally arrived officially. 

Once before when the Yanks 
whipped the Germans I was in my 
office when the news broke about 
the armistice—that time it was on 
the fourteenth floor of a building 
not so far from where I now sit— 
but what a difference in the cele- 
bration. 

* * 

LOOKING BACK I remember that 
the first inkling that I had that 
something unusual was happening 
was to hear a terrific commotion in 
the street below—I opened my win- 
dow and looked out and saw an 
Army truck loaded to the guards 
with soldiers tearing down the 
street with the driver opening and 
closing the ignition switch, making 
the gas charge explode in what was 
left of the muffler—sounded like 
cannon—and the wildly milling 
shreiking throng of people that 
filled the sidewalks all headed 
down town. 

This morning there were no shreik- 
ing maniacs bent on a Sinatra 
broadcast imitation—just a lot of 
people who gave a sigh of relief that 
this phase of World War II was 
actually behind us; a lot of people 
that hoped that the occasion would 
give them a day off without a cut in 
pay and a lot of automobile men of 
various capacities who started to 
wonder how soon the go-ahead bell 
would ring. 

This time it isn’t the end of the 
war—everyone in the heart of the 
automobile industry is very cons- 
ious of the fact that we still have the 
Japs to take care of. But every- 
one here seems to know we have 
been able to furnish war materials 
enough to keep two wars run- 
ning and still build up great re- 
serves against the unexpected with- 
out extending ourselves to the 
limit. The third shift and Sunday 
work has been off the boards in 
most plants for nearly two years 
now, so we surely can keep one 
war going without much extra ef- 
fort and still start to get back into 
the business of furnishing some 
new automotive transportation to 
people and firms that need it badly. 

(See BACKSHOP, Page 53, Col. 1) 
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Brake Campaign 


Shows Need of 
Regular Checks 


One in Six Vehicles 
Is Found Unsafe 
In Police Tests 


DETROIT.—Judging from 
returns thus far on the re- 
sults of the Brake Check 
Campaign it is evident that 


statistics bear out the need 
for universal regular vehicle in- 
spection in all states or at least a 
regular brake check on a national 
basis such as the one now being 
conducted. 

National results for the first week 
of the campaign indicate that one 
out of every six cars checked has 
faulty brakes. Out of 208, 143 cars 
checked in 31 states, 34,482 failed 
to meet the brake-check require- 
ments. 

In some states where there is 
no regular vehicle inspection, 
faulty brakes ran as high as 30 
percent, against a national aver- 
age of 16.6 percent and averages 
as low as 2.7 percent in the Dis- 
trict of Columbia and 3.8 percent 
in Massachusetts where regular 
vehicle inspection has been con- 
tinued during the war time. 

In New Jersey, where regular in- 
spection was abandoned during the 
war period, faulty brakes were 
found on 89 percent of the cars 
checked while in Michigan, where 
a similar campaign was conducted 
last year, 9 percent of all cars were 
found defective. 

In Detroit, where there has been 
a large influx of cars from other 
states, the first week’s check found 
the average a little higher than out 
in the state. Detroit’s average was 
11 percent, or one out of every nine 
cars found with faulty brakes. This 
average had dropped to one car in 
11 with faulty brakes by the end of 
the second week and a further drop 
was recorded to one in 14 by the 
end of the third week. 

In Detroit, out of 16,261 cars 
checked by the police, 900 were 
given violation tickets and 300 were 
impounded as being too dangerous 
to let stay on the streets until their 
brakes were repaired. 

In the Detroit suburban city of 
Mt. Clemens, out of the first 61 cars 
checked, 13 were found to have 
faulty brakes and out of 18 ac- 
cidents, seven were caused by de- 
fective brakes. 

The percentage of faulty brakes 
in Detroit seems to be closely fol- 
lowing the pattern set in last 
year’s brake check of similar na- 

(Continued on Page 52, Col. 4) 


WPB Withdraws 
Limitation Order 


On Small Tools 


WASHINGTON. — Revocation of 
Limitation Order L-216, which pro- 
vided for the simplification and 
standardization of portable tools, 
chucking equipment, mechanics’ 
hand service tools, files, hack and 
band saws, vises and machine tools 
accessories, was announced last 
week by WPB. 

Schedules 5 and 6 of L-216, cover- 
ing files and vises were revoked 
Oct. 6, 1944, WPB said. The remain- 
ing schedules, included in this re- 
vocation order, were: 

Schedule 1, issued Dee. 4, 1942, 
covering universal portable tools 
such as drills, grinders, right angle 
buffers, sanders and polishers, and 
saws. 

Schedule 2, issued May 31, 1943, 
covering wrenches. 

Schedule 3, issued May 31, 1943, 
covering pliers and nippers. 
(See TOOLS, Page 61, Col. 5) 
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Indicates Swing to Jobber 


Action Needed 


Rising Accident Toll 


As we go into a period where thousands of persons who 
have been held closely to their work are affected by the 
cutbacks in war production and now find that they can 
get away to see “Aunt Minnie,” we face a condition where 
in some states as high as 30 percent of the cars have un- 


safe brakes. 


In those states where regular vehicle inspection has 
been carried on, however, the percentage of cars with un- 
safe brakes hovers around the three percent mark. 


If these thousands of cars have unsafe brakes, as is 
being shown by the national brake test campaign, it is 
reasonable to assume that an equally large number of 
automotive vehicles have faulty steering, out-of-line front 
ends and other characteristics that will make them unsafe 


on the road. 


This unsafe condition of our automotive vehicles will 
not become less as we go along. It is almost certain to get 
progressively worse as the present cars get older, are used 
harder and people stop spending money to keep the old 
car in prime condition. This latter urge will greatly dimin- 
ish as soon as it becomes generally known that new cars 
are on their way to the public. 


Now is the time to do something about these unsafe cars 
before a sharp rise in accident rate promotes legislation 
that will clamp down restrictions on the use of all cars. 


Now is the time to institute regular vehicle inspection 
at least once each year on all vehicles in all states, before 
unlimited touring starts and faulty mechanisms, that 
could be repaired, are the cause of mounting accident rec- 
ords—and legislative blood pressure. 


to Avoid 


Chevrolet Sets Training 
For Vet Mechanics 


DETROIT. — Returning war vet- 
erans desirous of becoming auto- 
mobile service men as a vocation in 
civilian life will find a comprehen- 
sive program available for their 
use, set up and functioning under 
the sponsorship of Chevrolet. 


This “on-the-job” training pro- 
gram is conducted in cooperation 
with the Veterans’ Administration 
and other federal, state, county and 
city agencies. 

Varied refresher courses are avail- 
able for honorably discharged Army 
Navy mechanics, as are apprentice 
courses for vocationally handi- 
capped veterans, all fitting them for 
employment as shop mechanics, 
bodymen and partsmen. The entire 
Chevrolet field organization, com- 
posed of some 7,500 direct and as- 
sociate dealerships, has been en- 
rolled in this training operation. 


Overall operations of the Chev- 
rolet veterans’ training program 
are under the direct supervision 
of its service-mechanical and war 
products training department, 
headed by Ed Hedner. Detailed 
operations of the training pro- 
gram in the field are handled 
through the eight regional and 37 
zone offices. 

Chevrolet pioneered the “on-the- 
job” method of training apprentice 
mechanics early in 1943, anticipat- 
ing its utilization by returning war 
servicemen. Many thousands have, 
in the meantime, received Army 
training on mechanized equipment. 


The Veterans’ Administration 


gave early approval of the Chev- 
rolet veterans’ training set-up. 

As the first automotive concern 
to realize the necessity for training 
of returned veterans to employment 
in the industry, Chevrolet develop- 
ed standardized programs for its 
various refresher and apprentice 
courses. 

Already hundreds of returning 
veterans have availed of the pro- 
gram, which permits them to 
earn while studying and familiar- 
izing themselves with modern 
shop practices. Larger numbers 
can be accommodated as the flow 
(See MECHANICS, Page 58, Col. 5) 





Short Stocks 
Change Habits 


Increased Wholesaling 
Brings Need for 
Discount Changes 


DETROIT.—Wartime expe- 
rience in the buying of parts 
and accessories has encour- 
aged the average car and 


truck dealer to look to other 
sources than his factory for many 
items. A survey on source of ve- 
hicle dealer supply of 11 fast-mov- 
ing items shows that today the ma- 
jority of dealers look to their fac- 
tory for exclusive supply on only 
one item in the list, engine gaskets. 

Whether they buy from the job- 
ber exclusive or use the jobber as 
an alternate source, on all other 
items in the list the jobber gets at 
least an equal contact with the fac- 
tory in the dealers’ purchases. 

This survey, which is still un- 
finished, seems to indicate that 
considerable revision of parts and 
accessory sales programs and 
possibly pricing will have to be 
done if the car and truck fac- 
tories wish to retain the major 
share of their dealers’ parts and 
accessory business. 

Another indication of the change 
in thinking on the part of many 
dealers is found in a letter to AuTo- 
MOTIVE News last week from a 
prominent west coast dealer. He 
says: “We plan to open a parts and 
accessory store in connection with 
our dealership and would like to 
establish connections with a sup- 
plier of items such as tires, radios, 
batteries, seat covers, etc. Also a 
general line of parts. Are there 
buying syndicates set up for this 
purpose?” 

Letters such as this, plus the sur- 
vey, seem also to indicate that as 
dealers plan to increase their parts 
and accessory business they also 
plan to broaden the scope of the 
lines, so that they will be able to 
serve shops that repair cars of 
other makes than the one they sell 
and owners of other make cars. 

The survey shows that 55 percent 
of the dealers look to the car and 
truck factory for their exclusive 
source of gaskets, and 50 percent 
of the dealers look to the factory as 
exclusive source for brake fluid and 
mufflers. On all other items, less 
than half of the dealers buy from 
the factory exclusively. 

Of all the dealers surveyed, 

(Continued on Page 56, Col. 4) 





Contest Entries Soar 


Registration Record in Dealer Building Competition 


As Total Passes 4,300 Mark 


NEW YORK.—An all-time record 
of registrants for an architectural 
competition of its type has been 
made in the $55,000 competition for 
automobile dealers’ places of busi- 
ness, sponsored by General Motors. 

This was reported by Architectur- 
al Forum, publication conducting 
the contest for GM. A check of 
registrants reveals every state in 
the United States is represented, as 
well as Canada, Hawaii, Alaska and 
members of the armed forces over- 
seas. 

The total of registrants has pass- 
ed 4,300, five months after the con- 
test was first announced, according 


to M. E. St. Aubin, director of the 
GM service section. Designs must 
be submitted to the Forum by May 
16. Judges will complete their work 
late in June. 


Architects have the largest repre- 
sentation among those who have 
registered for the competition, with 
more than 2,300 listed. There has 
been widespread general interest, 
with 341 registrants from miscel- 
laneous and unclassified occupa- 
tions. 

There have been more than 875 


registrations by designers, 340 by 
draftsmen and 221 by engineers. 
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SERVICE SECTION 


To Stop Illegal Transfers ... 


OPA Tightens Check 
On Retail Tire Deals 


WASHINGTON. — Tightening of 
tire dealers’ record-keeping require- 
ments and several other changes in 
the tire rationing program, all de- 
signed to protect the nation’s smai 
supply of tires, were announced by 
OPA last week. 

Tire dealers will be required, be- 
ginning June 1, to maintain current 
records and to take a monthly 
inventory to establish accountability 
for tires and tire certificates. 

Coupled with the recent cancel- 
lation of tire certificates dated 
before December 1, 1944, and a 
requirement that tire manufac- 
turers turn in certificates monthly 
to OPA verification centers for 
screening, this action completes 
a comprehensive program to stop 
illegal tire sales and transfers. 

The new requirements will help 
OPA enforcement agents uncover 
illegal transfers of tires, the agency 
said. Recently, OPA has experi- 
enced great difficulty in obtaining 
records which show the number of 
tires and replenishment certificates 
some dealers have on hand because 
it has been forced to depend upon 
dealers’ inventories as of Dec., 1941. 
In many cases, these records are no 
longer available. 

Major Changes Listed 

Major changes effected by last 
week’s action follow: 

1. Transfers of Grade 1 tires be- 
tween dealers, previously permitted 
upon authorization of an OPA dis- 
trict director, are prohibited except 
when a dealer is discontinuing busi- 
ness. This exception was permitted 
to enable such dealers to liquidate 
their business with as little diffi- 
culty as possible. Dealers may con- 
tinue to transfer Grade 1 tires to 
a manufacturer after obtaining au- 
thorization of the OPA district 
director. 

2. Beginning June 1, dealers 
are required to maintain a current 
record of replenishment or B 
portions of tire certificates mailed 
by them to suppliers, and of tire 
shipments received. OPA will 
make available to dealers a form, 
R-73, on which this record may 
be kept. A monthly inventorv is 
also compiled on this form, which 
must be available at all times for 
OPA inspection and from which 
the dealer may easily prepare his 
inventory ‘report. 

3. All dealers must file a regis- 
tration report on OPA form R-71, 
showing their total supply of Grade 
1 and Grade 2 tires in stock and 
the quantity of Parts B tire certifi- 
cates on hand June 30. This report 
must be filed with OPA by July 10. 
It will show the dealer’s working 
inventory. 

The new record-keeping require- 
ments are designed to limit book- 
keeping to the minimum necessary 
to assure proper compliance, OPA 
said. 

Forms to Be Mailed 

The new bookkeeping and inven- 
tory forms, R-73 and R-71 respec- 
tively, together with detailed in- 
structions on their preparation, will 
be mailed soon to all tire dealers 
whose names are on file with the 
OPA inventory and central branch, 
New York. 

Copies will also be supplied tire 
manufacturers, dealers’ associa- 
tions and OPA regional and district 
offices. Dealers failing to receive 
copies by mail may obtain them 
from one of these sources. 

Three other requirements of the 
action will prevent diversion for 
illegal uses of the Part B tire 


3 Firms Settle 
Gouge Charges 


SACRAMENTO, Calif.—E. R. 
Vaughn, district enforcement offi- 
cer for OPA, has announced that 
three automotive firms in the dis- 
trict have paid a total of $767.83 
into the United States Treasury as 
a result of the current OPA cam- 
paign against overcharges. 

Automotive concerns settling in 
treble damage cases were: Trans- 
port Motor Co., service overcharges, 
$41.32; Royal Miller Automobile Co., 
services, $445.64; E. A. Boyd Co., 
automobile services, $280.87, all of 
Sacramento. 


certificates, which must be for- 
warded by the dealer to his sup- 
plier in exchange for new tires. 
These requirements are: 

1. Dealers discontinuing business 
must surrender to their OPA dis- 
trict director the Part B certificates 
on hand, unless their transfer to a 
person who will continue the tire 
business at the establishment has 
been authorized. 

2. Suppliers must submit to the 
OPA district director upon written 
request B parts representing Grade 


1 tires, which the supplier owes a New Lubricant 


dealer who has discontinued busi- 


3. Both dealers and manufac- Made in Canada 


turers must, between June 1 and 
June 20, destroy or dispose of aS| new lubricating oil recently placed 
scrap all tire certificates and re-|on the market by the British Ameri- 
ceipts dated before Dec. 1, 1944.| can Oil Co. in Canada, W. H. Punt, 
These certificates and receipts are! Montreal manager of the company, 
now invalid. 
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MONTREAL. — In describing a 


says the new lubricant incorporat- 





RALPH CURTON PONTIAC of Waco, Tex., has just completed this attractive 
parts and accessories department. The show cases aid in highlighting accesso- 
ries, and easily accessible bins add up to the efficiency of service. 
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Battery Dope Fraud 


Alarms WPB Officials 

WASHINGTON. — Newspaper 
reports of a widespread racket 
in storage battery “accelerants” 
have caused considerable alarm 
among WPB officials interested 
in the conservation of batteries 
now in use. Production of new 
automotive batteries for civilian 
use has been severely curtailed 
because of increased military re- 
quirements and a critical short- 
age of lead, WPB said. 

The accounts indicate that 
battery “dope” vendors are doing 
a flourishing business in some 
localities and that the fraud may 
spread throughout the country, 
WPB said. E. T. Foote, presi- 
dent of the American Assn. of 
Battery Manufacturers, was 
quoted as stating that so-called 
“dopes” or “pepping up” com- 
pounds usually consist of epsom 
salts, sand, flour or some other 
white powder, which, rather 
than having a beneficial effect 
when added to battery electro- 
lyte, are definitely injurious and 
shorten battery life. 


ed the latest features known to 
petroleum chemistry. 

He said that a new process al- 
loys an already pure oil against 
oxidation, as stainless steel is al- 
loyed against rust. A new refinery 
in Canada is now in operation, en- 
abling British American to supply 
Canada with an oil made entirely 
in this country. 


clutch pedal starting 





Y Clutch pedal starting with Bendix Starter Drive 
provides one of the safest, simplest, and most eco- 
nomical types of starting. 

V¥ As the clutch pedal is necessarily depressed to 
engage the starter, the strain on battery and starting 
motor is always considerably reduced—a feature con- 
tributing to the long life and efficient operation of this 
type of starting. 

VY Should the clutch be accidentally pushed down to 
the starter button when the engine is running, the 
inherent design of the Bendix Drive prevents any 
possibility of starter engagement or damage. 


V In fact no jtype of starting is safer than Clutch 
Pedal Starting with Bendix Drive, for with this system 
the clutch is always disengaged when the engine starts. 
VY Higher break-away torque giving increased power; 
rugged, durabl¢ construction and low cost operation 
are just a few more of the advantages of Clutch Pedal 
Starting with Bendix Starter Drive. 

VY Bendix Stadter Drives have proven their depend- 
ability in sixty-five million installations, covering such 
widely diversiffed fields as automobiles, trucks, tanks, 
jeeps, P.T. bopts, harbor tugs, fishing fleets, power 
plants and event helicopters. Better buy Bendix. 


| BENDIX AND ECLIPSE ARE TRADE-MARKS OF BENDIX AVIATION CORPORATION 





@NOTE TO SALES MANAGERS—Here are some features of Clutch 
Pedal Starting that make excellent sales points: Easier cold 
weather starting e Less load on battery and starting motor e 
Clutch is always disengaged when engine starts e Leaves both 
feet free for practical use of brake and clutch. 


Bendix Drive 


ECLIPSE MACHINE DIVISION 
BENDIX AVIATION CORPORATION, ELMIRA, NEW YORK 
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Railroads Owe 
Debt to Truck, 
Rodgers Asserts 


DETROIT. — Railroads in Amer- 
ica “can thank the motor truck for 
much of their progress in expedit- 
ing traffic,” members of the Detroit 
Freight Claim Assn. were told by 
Ted V. Rodgers, president of the 
American Trucking Assns., at their 
annual dinner last week. 

“Until the motor truck came 
along,” Rodgers said, “the attitude 
of the railroads was one of com- 
placency arising from monopoly of 
land transport. They had no com- 
petition. Then came the motor 
truck in the years immediately 
after World War I. 

“Trucks brought a new concep- 
tion of speed of land transport— 
speed and convenience. As the great 
automotive industry centering here 
in Detroit really swept into mass 
production, the motor truck made 
overnight for-hire service possible 
all over America. 

“Farmers gained new markets 
for their products regardless of 
railroad service. Perishable prod- 
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BEAR 195-82 
ALINEMENT SERVICE 
INCLUDES: 
No. 195 Bear Whee! 
Alining Machine* 
No. 20 Bear Toe-in 
Gauge 
No. 50 Bear Wheel 
Tracking Gauge 
No. 10 Bear Wheel! 
Alining Gauge 
No. 30 Bear Tire 
Scriber. 


No. 82 Bear 
Axle and Knee 
Correction Press 


ment can be added loter 


BEAR 195-82 Feel 


“\ THOUSANDS OF CAR DEALERS swear 


* 


a f* by Bear 195-82. Their profit sheets show 

that there is no substitute for this complete 
equipment that is engineered to do all the jobs aa 
and do them right the first time! These men know 
from experience that it és’t the price tag but what 
the outfit will do that counts! It has everything! 


Years of actual use proves that this Bear 195-82 
will do more and do it better! With it you can check 
and correct alinement of cars and trucks up to 1% 
tens with a precision that eliminates profit-eating 
comebacks! If the job needs adjustments, or pulling 


peas 


*Frame Straightening equip- 





SNYDER & LYNCH, Ford dealers in Burbank, Calif. 


in conjunction with the 
Good Brakes campaign, arranged with the California Highway Patrol to have a 


traffic trap in front of the dealership and 58 girls from Burbank high school 
were invited to attend a meeting in the showroom and receive instruction on 
traffic safety and the importance of good brakes. Over 150 people attended the 
meeting which included the mayor, chief of police and many members of the 
city council. Pictured above is the Highway Patrol traffic trap, at which time it 
was demonstrated to these girls how to properly test brakes. 





terms of speed, the railroads 
streamlined their freight service to 
the fullest possible extent.” 


ucts came to market in volume 
without precedent. 
“To meet this new competitor on 
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BEAR WHEEL-STEERING SERVICE 
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One in Six Found Unsafe... 


Brake Camp 


aign Shows 


Need of Regular Checks 


(Continued from Page 50) 


ture. Last year Detroit police 
found that one in every seven cars 
had faulty brakes at the end of 
the first week, as against one out 
of every nine cars this year. This 
seems to indicate that the results 
of last year’s brake test campaign 
is carrying over into this year. 

At the end of last year’s cam- 
paign in Detroit, the percentage of 
faulty brakes found by the police 
had dropped to one out of every 23 
cars. This year the decrease has 
been similar, dropping to one out 
of every 11 by the end of the second 
week and one out of every 14 by 
the end of the third week. 

Nationally reports show that 23 
percent of the automotive dealer’s 
service work has been on brakes, 
as against a normal national aver- 
age of 10 percent, with 5 percent of 
the work being brake relines, 12 
percent adjustments and 6 percent 
all other brake work. 
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the knees ahead, or straightening axle and rear 
housings or tracking wheels, you can do them all 
with this master Bear 195-82. 


NO FARMING OUT OF ANY WHEEL ALINE- 
MENT JOB when you've got this service. 
Furthermore, you can always expand the 
195-82 to include frame straightening by adding 
the necessary parts. For, in the 195-82, you've 
got a machine that is built with the extra durability 
required for frame straightening. See your Bear 


FREE BULLETIN. 


Bear Mfg. Co., Dept. M, Rock Island, Illinois. 


BEA FE 


WEEL BALANCING AND ALINEMENT 


In Colorado, out of 368 cars that 
failed to pass the brake tests, ac- 
cording to Vernon W. Drain, patrol 
supervisor for the state police, 105 
had been involved in accidents. 
Twenty-nine car owners were or- 
dered into court and others were 
warned. Drain emphasized that the 
Colorado highway accident rate was 
too high and warned “we'll get 
tough if we have to.” He says serv- 
ice stations have plenty of brake 
lining and shops are giving priority 
on brake work. 

In California, brakes checked 
on 1,419 cars operated in the city 
of San Diego showed one in 13.3 
had inadequate brakes at the end 
of the first week, according to 
Capt. Elmer Warner, of the po- 
lice department. In addition, 119 

or one in every 12 were termed 
doubtful and one in every 4.2 were 
termed fair. Four out of every 
seven were found to have good 
brakes. In the county territory, 
one out of every 10 cars had 
brakes below the standard. 
Packard Motor Car Co.’s service 
department, which has had reports 
from its dealer body on the same 
basis as the national reports, show 
that 27 percent of the Packard 
dealers’ work during the campaign 
has been on brakes with 7 percent 
being relines, 12 percent adjust- 
ments and 8 percent other brake 
work. 

Another interesting trend has de- 
veloped from the Packard reports. 
sixty-nine percent of the dealers re- 
porting indicate that they have had 
increases in customer labor sales 
of from 10 to 29 percent during the 
campaign, while 29 percent have 
had no increases and two percent 
show slight decreases. 

If the national picture at the end 
of the brake test campaign con- 
tinues to follow the experience of 
Detroit and drop the average of 
cars found with faulty brakes from 
one in six or 16.6 percent, as it was 
at the end of the first week, to 
around one in 23 or approximately 
4.3 percent at the end of the cam- 
paign (which figure will approxi- 
mate the percentage shown by 
those states which have regular ve- 
hicle inspection), this national cam- 
paign will definitely show a need 
for a continued effort along this 


line. 
3 * 


19% Fail Brake Check 


In Sacramento, Calif. 

SACRAMENTO, Calif.—Nineteen 
percent of the automobiles checked 
during the first week of the brake 
check program failed to meet the 
requirements, according to Police 
Chief Alec K. McAllister. 


Tire Chain Output 
Up to Schedule 


WASHINGTON. — Members of 
the Tire Chain Industry Advisory 
committee at a meeting last week 
requested WPB officials to investi- 
gate the necessity for new facilities 
now under construction. Committee 
members said the industry is now 
meeting its schedules for tire chains 
and questions the advisability of 
continuing with plans for expansion. 

The new plants, they added, can- 
not be expected to go into produc- 
tion for months and with the facili- 
ties now in operation, if material is 
made available, the industry is con- 
fident of its ability to handle all 
orders. 





Pontiac Dealers Set 


U.C. Records in Feb. 

PONTIAC. — Pontiac dealers 
nationally set records during 
February in every phase of used- 
car merchandising, it is reported 
by D. U. Bathrick, general sales 
manager of Pontiac. 

Used cars purchased kept 
stocks high by exceeding the 
quota for the month by a sub- 
stantial amount. Sales likewise 
increased. As a result of this 
showing, Bathrick said Pontiac 
has decided to extend the used- 
car campaign through May and 
June. 
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(Continued from Page 50) 


WE'RE ALL GLAD the European to send “pics” along with his pub- 
phase is over—we’ll be much “glad-/|licity releases as well. 
der” when the yellow bellies have 4 4 * 
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had to say quits, too. But we’ll also 
get considerable satisfaction when 
we typewriter pounders in the in- 






oe Barnard, the long, lean but | 
grand-guy sales manager of 





the Alemite Co. of Southern Cali- 
fornia, sent me a saddle by the 
Herb - Howarth - special - delivery 


route. Wonder when I'll get the! marrery A (19-volt track and bus type) receives fall 6 hargi 
orse to go : “Vv ruck an us pe) receives -ampere charging rate. Batteries B and C (bo 
one of ee eae = — saddle is are connected in parallel and divide the charging rate—each receiving approximately 3 amperes. Batteries rs and i call 
ghly decorated af-|low capacity batteries) are connected in parallel and divide the 6-ampere charging rate between them, each receiving 
fairs and has a gun boot, including | #PProx mately 2 amperes. The charging rate applied to battery H (a 2-volt radio battery, Willard Type Radio 20-2) is 
the gun, that fits under the leg limited to approximately 2.5 amperes by means of the 21 candle power 6-8 volt automotive lamp bulb in the circuit 
Mexican cantle and b i »|/the remaining 3.5 amperes of the charging current fiowing through battery D. Battery G (6-volt, Willard CR-2-3 elec- 
ox stirrups/| tric fence battery) requires a higher than normal aaron Vennee and a maximum charging rate of approximately 2 













21 C P 6-8 volt lamp bulbs 





dustry get our invitation to come 
out to some plant and see the first 
final assembly line start to roll. 

It ain’t too “fur” off now. 

But at that I ain’t going to hold 
my breath until I get that invita- 
tion. I want to see ‘em roll, too. 

+ - + 




































ncidentally judging from a letter 
I received from a friend the 
other day, we can’t get into car 
production any too soon. He’s been 
down in Florida on business call- 
ing on car dealers and, judging from 
his letter, he was lucky to get his 
car out of the state. 

He says: “The black market on 
used cars flourishes all through the 
state and procurers even interview 
you as you drive in for gas, making 
a very great effort to induce you 
to sell your car for outrageous 
prices. It’s quite a joke and very 
amusing the different arguments 
put up inciting the reason why you 
should sell. One gas station at- 
tendant in Coral Gables offered me 
the use of a Plymouth while I was 
in Miami, if I’d sell.” 

At that, the new amendment to 
MPR 540 may help to cut down on 
the used car racket if OPA can get 
some one to check on these viola- 
tions and report them. It can’t de- 
pend on the car dealers to do this 
job any more. Most of them have 
been forced out of the business until 
they can again get new cars, so 
that they will have used cars com- 
ing in as part payment on sales. 
OPA won’t have to worry about 
what the dealer will buy these used 
cars in at—they’ll come cheap en- 
ough—at least that’s my guess. 

* + +r 


ae Wemhoff and I went 
abroad a week ago, in the easiest 
way it is possible to do that in the 
world I guess. Just got into a car, 
drove to the tunnel that goes under 
the Detroit river, had a customs 
man look us over, lift the door to 
the back deck, pay 60 cents and 
drive under to Canada—and a meal 
that was supposed to have sturgeon 
steak as the piece de resistance. 

The occasion was the Detroit 
Auto Dealers Assn.’s annual blow- 
out—the “promiser”’ who didn’t de- 
liver, one Paul Graves, manager of 
DADA. What we got, good beef for 
me, whitefish for Pete. Good Can- 
adian ale for both of us—and all 
the dealers who went. 

* * * 

I GOT A REAL kick out of that 
party—met a number of boys I 
hadn’t seen since they were Ford 
and Chevrolet salesmen 20 years ago 
and who are now dealers. 

I also had a chance to talk to my 
double, Ray Chamberlain, long en- 
ough to wheedle an invitation out 
of him to come up to his bear den 
on Hubbard Lake—he claims he is 
going to hole up there for the 
winter, or maybe for ever and anon 
—as soon as he gets “shet” of the 
NADA ringmasters job. 

And Ed Cleary, maestro of the 
Chicago auto dealers, that friendly 
group in the windy city who go to 
such pains to make you at home, 
was over to get some of his stock- 
yard product that had been ex- 
ported, maybe on lend lease. Ed and 
I held a “caffe clutch” on Al Faeh, 
Ed’s predecessor at the helm of 
CATA and who was the tops of all 
showmen in the automobile busi- 
ness. I can still see his presenta- 
tion of the first car shown sans 
running boards. 

Al had his show that year built 
around “Brides of the Nations” and 
when they wheeled that white and 
chrome Auburn out on the stage 
and the slim black clad leg of the 
tall willowly Polish bride slithered 
out of the door as graceful as 
could be, it brought the house down. 
And I think it sold many women 
on “no running board” cars. Al 
surely knew how to show cars even 
with a stockyards background. 

* + + 


PEAKING about Chicago, I un- 
derstand I am going to have 
more trouble from one Ted Grange 
—he’s joined forces with Harry 
Coleman at MacFarland, Aveyard 
as editorial director of the public 
relations department. 
Wonder if we'll have to fight him 


with trapsings. I fooled Slim though | #™peres. Battery 


she’s got it on one of her prized | than 12 batteries. Therefore, additiona 
horse statuettes—one about seven 


inches high. 


G is, therefore, connected in parallel wi 


the two 6-volt batteries, E and F, to obtain the necessary 


—I passed the gift along to my charging voltage, and in series with the automotive lamp bulb, to limit the charging rate to approximately 2 a 
Batteries E and F receive 6 amperes, minus the variable current that flows through battery G. C 4 > anna 
horse loving younger daughter, and | and sulphated batteries (designated by shading) in series-parallel increases the capacity of the deoaine ? as a 


batteries, indicated 


The mame deans _ Thanks, Slim.| carrying a bumper big enough for | through. 
+ 


HH N. McMenimen jr., of Rey- 
- nolds Metal, gave me quite| quickly found the answer; it was 
a start one day last week when I| made of a new aluminum alloy—|horseshoe around his neck. They 
was up in his office chewing the fat| light as a feather and has great|threw a luncheon for the scribes 
over what new stuff would be ready| strength, he claims. But the thing}and SPACE BUYERS in Detroit 
for the first run post V-E cars. I|that appeals to me—and should to] last week. It was a fine affair and 
never would figure him for a Sam-| those who are driving last-run cars|every one had a good time but, if 
son, but then you can’t tell about|—is that the finish can’t peel off.|they had scheduled the party for 
some of these boys. Mack stepped| When it gets dirty, just polish it off|one day earlier they would have 


a Cadillac by his thumb and finger. * ” 
When he handed it to me I 


OMEBODY in the Milwaukee 
Journal outfit certainly has a 


y dotted lines, may be added t h i 
circuit. These additional batteries receive the full charging rate of 6 amperes. y ee or ee 


out of his office and came back;—the color runs all 


been caught in the “surrender day” 
liquor ban—and what would a 
cocktail luncheon be without any 
libations? 

OPA and its ration points put 
Press Roberts behind the eight ball 
at that. His paper, the Milwaukee 
Journal—the largest paper in the 
state of Wisconsin noted for its 
beer, cheese and butter—and Press 
couldn’t serve one of those deli- 
cacies at the luncheon. 


“THE INSTRUMENTS SHOW TWO WEAK CELLS... 


MISTER, YOU NEED ANEW BATTERY!” 


LZ 
Ce a 


id, Ud 


& 
ge* 





HR-53 BUILDS CONFIDENCEsx == 
CONFIDENCE BUILDS PROFITS 


Outmoded, inaccurate testing devices . . .“head-scratching” 
second guesses on battery condition . . . these neither instill 
nor build confidence. Today, in only 30 seconds, the Hartman 
HR-53 Battery Charger and Analyzer gives a complete, accurate 
analysis of any battery. HR-53 tells at a glance if the battery 


can take a charge... tells if it is well- 
charged, run-down, sulphated, cold, diluted 
or shorted. It is visual proof that dispels 
any doubt! Such a creates and builds 
the customer confidence that every grow- 
ing business needs to keep growing. Build 
confidence, build business, build profits... 
buy your HR-53 NOW! Write for catalog, 
and name of your nearest Hartman jobber. 


See eee 


6417 Manchester |e me 





bowie 6 











Missouri 











54 AUTOMOTIVE NEWS, MAY 14, 1945 SERVICE SECTION 


2 Out of 44. States Pass Bills |taiestogive‘an accurate cross-| Dealer Service Schools . . . 


section of sentiment. Opponents ap- 












e ° e ° ° parently were either less informed 
Against Job Discrimination of the legislative proposals or were 
reluctant to protest lest their posi- 


; i é 
NEW YORK.—Proposals for, York state, were either sidetracked a = on 


stringent enforcement of state pro-|or defeated by the legislatures of 

hibitions against discrimination in|many states ,including Michigan, 

employment because of race, creed,|Maryland, Connecticut, Rhode Babcock Named 

color or national origin were widely | Island, Minnesota, Indiana, Penn- : a 

introduced during the regular leg-|sylvania and West Virginia. They Vultee Chairman 

islative sessions held this year in|were still pending at this writing, 

44 states, but, according to analysis|however, in several of the dozen| NEW YORK.—Irving B. Babcock 

of reports available at this writing, | state legislatures remaining in ses- was elected chair- 

have thus far been enacted by only|sion, including California, Ohio, man of Consoli- 

two states, New York and New|lIllinois, Massachusetts and Wis- dated Vultee Air- 

Jersey. consin. craft last week, 
Bills of this type, generally pat-| Although unanimous accord as to in ee = 

terned after the new law in New/the aims of such bills was brought i 4 ’ 

| out at public hearings and in legis- —— 


- . Babcock is presi- 
Mo. Fair Trade Bill O.K.’d Ty cation wea Modan ate ie ee dent of Aviation] ORRIN W. FOX, Pontiac dealer in Pasadena, Calif., holds a class in dis- 


By House, Sent to Senate ibilit f legislati cuales. ae Corp., large stock- assembling of fuel pump in school under Whitney Wilhelmy, school instructor. 
9 ossibility of legislatin cia. ’ 
Missour’s house has passed and Feligious “amity. Propenente assert- holder in Consoli- 
sent to the state senate a fair trade/ eq that only through stringent legal , dated Vultee. He 
bill, which would authorize mini-|penaities can discrimination be a formerly was vice- 
mum resale price contracts between | ¢jiminated, while opponents argued I. B. Babcock president of Gen- 
manufacturers and retailers. that tolerance can be fostered only £ Yell = a a Oe —% 

Similar to legislation already on|through education and gradual president of Yellow Truc ach. 
the statute books of 45 states, the/ rather than abrupt changes in law. “ 
bill passed the house by a vote of] 1. Vite a preponderance of testi- Extra Gas Tax O.K.’d 

P aa The Florida senate has passed 


96 to 32. Sponsors asserted it was a? f hs lewistation | 
needed to protect the small mer-|™0ny in favor of such legisiation in| . 14 sent to the house a bill re-en- 


chants from predatory price cutting, | Virtually every state where hear-| acting the one-cent special gaso- 
while opponents argued such legis-|ings were held, the failure of the|/jine tax for general revenue and 
lation would destroy private enter-|bills to attain more widespread en-| schools. The present seven-cent 
prise. actment is interpreted as indicating gasoline tax expires June 30. 















































STAEBLER & SONS, Pontiac dealership in Ann Arbor, Mich., is host to 
mechanics from Jackson, Howell and Chelsea, Mich., at fuel pump school. 


This was after a provision of 

Stewar t-Warner $250,000 for “postwar plant rehabili- 

e tation and for contingencies arising 
Lists $467,000 Net out of war conditions.” 

RICHMOND, Va. — James No comparative figures for the 


S. : 
Knowlson, chairman and president | 82™¢ period of 1944 were available, 
: as no report was issued for the first 


of Stewart-Warner Corp., announces t f last 
a net profit of $467,642 for the first ——— oa eee 
quarter of 1945. far Want Ad Dept., Inside Back Cover 
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Dimensions: 1x8x7 feet; 14 to 112 compartments. Strongly 
constructed. Shelves flush inside—nothing to catch. Bolt 
assembly. Shipped one piece or knocked down. Deliveries 
on AA-5 or better Auto Maintenance Priority. Special bin 
installations built to specification. Write or wire for de- 
livery date. 
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THE RENIE METAL PRODUCTS CORP. 
MANSFIELD, OHIO 
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masking tape is 
5 ways better 
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TAKES CURVES PERFECTLY 






v NON-SWEATING 







It’s a new twist to an old theme as Amos ’n’ Andy join Dick 


& 
Permacel masking tape . 
Haymes in not-too-close harmony backstage at a rehearsal of 


NEW JERSEY “Everything for the Boys.” The famed malaprops were guest 
INDUSTRIAL TAPE CORPORATION, NEW GRUNSWIEK. stars on the Auto-Lite top hit aired each Tuesday night over 


NBC coast to coast. 
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Inventor Claims 
Flying Car 


In Canada 


MONTREAL.—A new Canadian 
aircraft that is basically a plane 
but readily adaptable to surface 
transport has been designed by 
Rene Charette of Ottawa, after ten 
years of experiment in aerodyna- 
mics and design. Charlette calls his 
innovation, the first roadable-type 
plane to be designed in Canada, the 
Airmobile. 

The inventor believes that his 
plane is the ideal personal plane. 
He has, as he believes, eliminated 
many of the difficulties that con- 
front the private flier who wishes 
to travel by air but for whom the 
great speeds of flight and landing 
are hazardous. 

Charette has achieved this by in- 
corporating a new feature into his 
plane; a wing-control that elim- 
inates the elevator. This device 
permits a nearly-vertical takeoff 
and landing, as well as mid-air 
hovering similar to the perform- 
ance of the helicopter. 

The design provides for a cabin, 
high-wing monoplane for two or 
five passengers, which is convertible 
to road use, into a ski-plane or as 
a seaplane. It has a top speed of 
90 miles an hour, a cruising speed 
of 80 m.p.h. and lands at 20 miles 
an hour or less. The plane has a 
cruising range of 350 miles and is 
expected to cost from $900 to $1,500 
at the current costs of materials 
or $300 less if plastics are used. 


Graco Publishes 


Planning Brochure 


MINNEAPOLIS. — The Gray Co., 
manufacturer of Graco products, 
has published a brochure on “To- 
morrow’s Lubrication Department.” 

Artistic in design, the booklet dis- 
cusses postwar planning in the 
service station and lubrication field. 
Copies may be obtained at no cost 
by asking for brochure P-75 at Gray 
Co., Minneapolis 13, Minn. 








Riding in Safety 
W.Va. School Buses Attain 


‘Outstanding’ Record 

CHARLESTON, W. Va. — Des- 
pite many wartime difficulties, West 
Virginia’s school bus system, which 
transports some 129,300 pupils to 
and from their classes daily, has 
compiled an “outstanding” safety 
record, according to Paul Boggs, 
state supervisor of school trans- 
portation. 

In a survey of a recent inspec- 
tion of buses, Boggs said only 137 
accidents had been reported this 
year. Sixty-eight vehicles were 
damaged and eight students were 
injured, but no child has been 
killed while riding in a bus. 

Boggs said that 40 of the 55 
counties operate their own repair 
garages. More than one-fourth of 
all of the state’s pupils are trans- 
ported in the vehicles. 


OPA to Survey Need 


For Recapping in N. D. 

FARGO, N. D.—(UTPS) — The 
OPA has deputized 30 men to begin 
a city wide survey campaign to 
emphasize the need of conserving 
tires by recapping. When a car is 
found with tires in need of recap- 
ping a card will be attached to the 
vehicle directing the owner to go to 
his inspector or tire dealer who will 
determine whether the casing is fit 
to be recapped. 

Fargo district OPA arranged for 
this survey in an effort to save tires 
before they become too badly worn. 





Car Tax Conference 


Called in Miss. May 18 

JACKSON, Miss.— Motor ve- 
hicle administrative officials of 
11 states have been invited by 
Gov. Thomas L. Bailey to attend 
a conference here May 18 to seek 
uniformity among states in motor 
vehicle tax laws. 

States invited to participate are 
Texas, Florida, Louisiana, Ala- 
bama, Tennessee, Kentucky, Ark- 
ansas, Georgia, South Carolina, 
Illinois and Missouri. 
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BELCHER BROS.—Alfred A. (left) and James T.—one of North Philadelphia’s 
oldest automobile dealers, formerly ae ae eee dealers, have just received 
the Packard Motor Car Co.’s franchise for this area. While, at present, Al and 
Jim are the only active members of the firm since Pearl Harbor, after the war, 
Frank, Lt. Joseph and Maj. Bill Belcher will be back. 


New Business Reports schools and libraries, the studies 
The George S. May Business|#T¢: Haying Machinery Is Going 
Foundation, 840 N. Michigan Ave.,|P/aces; The Shipper Looks at Air 
Chicago Ill, announces three new| ©4790, and Effecting Labor Econ- 
business reports in its “Facts for omy in the Rock Products Industry. 


siness” pr ’ -| To feel the pulse of the industry, con- 
pee 7 eo Available with sistent reading of Automotive News is a 


out charge to business executives, ! necessity. 





Like winning 
a partnership... 


HOW WOULD YOU LIKE to be voted a 


partner in a big firm? That’s a big thrill for 
the average man. It’s usually the sign that a 
man has arrived...established himself. You’d 
feel secure, safe. 


Men who know oil retailing well, get that 
sort of “‘safe’’ feeling when they acquire a 
Quaker State Motor Oil dealership. 


They know motor oil. They know what it 
means to handle an oil that will always be 
reliable. Always fine quality. Always the 
same. Quaker State Motor Oil—made only 
from pure Pennsylvania grade crude oil—is 
like that. 





Buy more than before—Support the 7th War Loan 


Hufstader Stresses Service 
At Carolina Buick Parley 


CHARLOTTE, N. C. — W. F.| attended the meeting, including 
Hufstader, vice-president and gener-| Buick men from Winston-Salem, 
al manager of Buick, addressing the} Raleigh, Asheville, Columbia and 
Buick dealers of Charleston. 
the Charlotte area LS H. H. Lacey, zone manager from 
at a luncheon Atlanta, who presided at the lunch- 
meeting, .cited the eon meeting, and H. C. Gillespie 
necessity. for the Memphis regional manager, als 
dealers’ service spoke. 
departments to 
keep rolling the 
Buick cars that 
now are owned by Boosts Schad 
the essential driv- ' PHILADELPHIA. — Election of 
: a .. i H. G. Schad as vice president of the 

e also urge Atlantic Refining Co. was an- 
the dealers to ee nounced last week. He is a director 
maintain “well organized” parts de-| ,nq general manager of transporta- 


partments. tion of the company 
: P isit t : 
This was Hufstader’s first visit to Schad joined Atlantic as assistant 


Charlotte since 1940. He was here 
to present to retail dealers phases to the general manager of transpor- 
of Buick’s plans for the postwar tation in 1925, and was made general 


period. manager in October, 1941. 


These plans, however, he added, ——— 
are based on unpredictable condi-|‘‘THIS Is TO ADVISE that we have sol¢c 


; ; . our parts bins and do not wish to have 
tions and subject to federal war the ad run anymore.’’—Alden MacLellan, 


time limitations. Allentown, Pa. 
Dealers from the two Carolinas| g@ Want Ad Dept., Inside Back Cover 


A Quaker State 
Motor Oil 
dealership 

means security! 


Atlantic Refining 











QUAKER 
S\N 


MOTOR OIL 


CERTIFIED —— 
— GUARANTEED 













They know, too, what it means to benefit 
from the loyalty of Quaker State Motor Oil 
users.... Motorists who simply will not use 
any other oil....Customers who always 
come back. 


Quaker State Motor Oil is a firm foundation 
on which to build a secure business! 


UEC Seve ee 


QUAKER STATE SUPERFINE LUBRICANTS 





QUAKER STATE OIL REFINING CORPORATION 
Oil City, Pennsylvania 



























































































1,000 Service Chiefs 


Honored by Pontiac 

PONTIAC.—Nearly 1,000 mem- 
bers of Pontiac dealers’ service 
supervisory staffs have qualified 
for 1944 outstanding owner serv- 
ice pins and diamond awards, ac- 
cording to D. U. Bathrick, gener- 
al sales manager of Pontiac. 
Diamond awards went to 684 
service managers, parts man- 
agers, service inspectors and 
shop foremen. 

The outstanding owner service 
award activity was started-in 
1948. To qualify, members of the 
dealer's service organization 
must meet a series of rigid re- 
quirements built around render- 
ing good service to owners. The 
first year a member of a dealer’s 
service staff qualifies he is 
awarded a gold lapel pin. Each 
succeeding year he maintains his 
proficiency, a diamond is added 
to the pin. 


Minn. Mining 
Plans Expansion 


its pre-Péarl Harbor 
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Short Stocks Change Habits... 


Survey on Dealer Buying 





“Every month she leaves her car here while she goes to the beauty 
parlor. That way she gets rid of her wrinkles and dents at the same time.” 





program will be undertaken by 
Minnesota Mining and Manufactur- 
ing Co. here, in the immediate 
postwar period with construction 
of a new 400,000 square foot 
“Scotch” tape addition to its St. 
Paul plant and a colorquartz roof- 
ing granules plant in the South. 
Announcement of these plans was 
made last week by W. L. McKnight, 


ST. PAUL, Minn.—Resumption of | president, on behalf of the board 
expansion | of directors of 3-M Company. 


/a\ 


Parking Pamphlet 


Requests for the pamphlet “Solu- 
tions to Local Parking Problems” 
published by the Automotive Safety 
Foundation, Tower Building, Wash- 
ington, exhausted the first printing 
of 5,000 copies shortly after publi- 
cation. 


It costs you about a penny-a-day to 
keep abreast of the automotive news—net- 
ter renew NOW! 


The problem of finding a perfect valve-facing alloy, which 
fully meets the conditions imposed by modern high-output 
engines, is one that has long occupied automotive and avia- 
tion engineers. Certain alloys developed for this purpose have 
proven satisfactory for wear resistance, but lacked the nec- 
essary heat and corrosion resistance. Certain others passed 
the corrosion and heat resistance tests only to fail in wear- 


ing qualities. 


Now, after years of laboratory and experimental research, 
Eaton engineers announce the development of an alloy that 
combines wear resistance with extreme heat and corrosion 
resistance. Known as EATONITE, the new alloy has success- 
fully completed a series of gruelling tests duplicating years 


of engine performance under the most arduous conditions. 


EATONITE is now available for test and production purposes. 


Your inquiry is invited. 


Shows Swing 


SERVICE SECTION 


to Jobber 


(Continued from Page 50) 


only 15 percent do not buy any 
item from the jobber and only 10 
percent do not buy from the fac- 
tory. The majority of dealers buy 
these eleven items from both 
sources. The items surveyed were 
fan belts, radiator hose, gaskets, 
cables, brake lining, brake fluid, 
spark plugs, filters, ignition 
points, Sealed Beam lamps and 
mufflers. 

On fan belts 44 percent bought 
exclusively from the factory, while 
24 percent bought from jobbers and 
43 percent bought from both. Radi- 
ator hose shows 32 percent favoring 
the factory, 24 percent the jobber 
and 44 percent buying from both. 

Gaskets seem to be the predom- 
inate source of supply for more 
dealers, with 55 percent buying ex- 
clusively from the factory while 9 
percent rely on the jobber and 36 
percent buy from both. Cables 
show 41 percent buying from the 
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vehicle factory source, while 28 per- 
cent buy from jobbers and 31 per- 
cent from both. 

Brake lining, like radiator hose, 
shows a high percentage buying 
from both sources to get the variety 
of sizes needed for a well-rounded 
service shop. Here 32 percent favor 
the factory, 24 percent buy from 
jobbers and 44 percent buy from 
both, the jobber getting 68 sales 
contacts to the vehicle factory’s 32, 
or more than double. 

Fifty percent of the dealers look 
to the vehicle factory as _ their 
source on brake fluid, while 29 per- 
cent rely entirely on the jobber and 
21 percent buy from both sources. 

Spark plug source also favors 
the jobber, with only 24 percent 
of the dealers relying on the fac- 
tory while 36 percent buy from 
the jobber and 40 percent buy 
from both sources. 

On oil filters, the dealer either 
favors the factory or the jobber 
and does not buy from both as 
much. Here the percentages are 35 
percent factory, 43 percent jobber 
and 22 percent both. 

The jobber gets by far the great- 
est play on ignition points, with 32 
percent of the dealers looking to 
the factory, 34 percent each to job- 
ber and both for his supply. 

Forty-two percent of the dealers 
buy all of their Sealed Beam lamps 
from the vehicle factory, while 25 
percent buy from the jobber and 
33 percent favor both sources. On 
mufflers the dealers favor their ve- 
hicle factory source with 50 per- 
cent of them buying exclusively 
from the factory, 11 percent from 
jobbers and 39 percent from both 
sources. 


Merchandising 
Plan Boosts 
Volume 40% 


LOS ANGELES. — Going back 
to the first principle that a moving 
part cannot be lubricated unless the 
lubricant can be injected to the 
part, L. C. Barnard, sales manager 
of the Alemite Co. of Southern Calif- 
ornia, has developed a service mer- 
chandising plan which is said to 
have increased dealer lubrication 
business as much as 40 percent. 

The plan is based on a survey 
which indicates that an average of 
two Alemite fittings per car are 
either missing or damaged and 
should be replaced, the lack of 
which makes proper lubrication of 
the car impossible. It is claimed 
that four out of five repair bills are 
due to neglected or faulty lubrica- 
tion. 

Barnard’s plan calls for the dealer 
notifying his customers that if they 
will bring their car into the shop, 
they will not only inspect the car 
for missing fittings but will replace 
them free if the customer has his 
ear lubricated. 

In mailings the dealers emphasize 
that the car owner is headed for 
trouble and expensive repairs if he 
continues to neglect having these 
missing fittings replaced, and the 
results of the campaign, according 
to dealers who have conducted it in 
their territories, have been more 
than satisfactory. Dealers report 
that this offer is the most effective 
and inexpensive business stimulator 
that they have used. 

Dealers have reported “the big- 
gest shop month we have ever en- 
joyed,” “substantial increase in 
sales” and “about 40 percent in- 
crease over any month during the 
previous year.” One dealer says 
that the plan has not only increased 
business on his lubrication rack but 
has helped his shop business in 
general, such as tune-ups, brake 
jobs, etc. 





Me. Studies Freight Costs 

Maine’s senate has approved an 
order, introduced by Senator Bryant 
L. Hopkins, Waterville Republican, 
asking the state public utilities com- 
mission to study comparative costs 
to various types of carriers engaged 
in freight transportation as a basis 
for possible future control of freight 
carriers. 
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SOUTH BEND, Ind. — Grooming 
its staff to meet the problems that 
are certain to beset the four-year- 
old-plus civilian transportation sys- 
tem this summer, Studebaker has 
just completed an intensive course 
for branch service representatives. 


Particularly in prominence during 
the two-week school were programs 
for Studebaker service clinics, by 
which the factory has kept dealer 
mechanics abreast of the latest 
maintenance developments. Prac- 
tical training was stressed and each 
representative performed the actual 
operations around which lectures 
were built. 

“This training was undoubtedly 
as thorough as any ever given our 
service men,” commented D. O. 


Men Go to School 


Studebaker Branch Agents Get 2 Weeks of Training 
For Problems Expected in Future 


nent to Studebaker’s broader 
share of the postwar market. 


“As an example, we arranged dis- 
cussions with department heads 
whose work does not ordinarily 
bring them in personal contact with 
our field service personnel. One 
session was directed by the engin- 
eering department, another by busi- 
ness management, another by 
owner relations, etc.” 

“In this manner we were able 
to establish the integrated part our 
service department will play in 
Studebaker’s future.” 

As a climax to the course, the 
group was taken to Hagerstown, 
Ind., for two days of Jaboratory 
sessions at the Perfect Circle Co. 

Results of the training will be 
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PART OF STUDEBAKER’S staff of branch service representatives check | 


Champion engine cylinder bores in one of the shon classes at the factory’s two- | 
week course on wartime field problems. Left to right: H. M. Miller, E. A. Bo- 
land, F. J. Trench, J. F. Pierce, Mare Liess, F. A. Jenson, E. J. Taylor, U. H. 


Henrichs, F. X. Coghlan and E. L. Kaizer. 





ov 
1,800 Army Scout Cars 


To Go on Sale 

WASHINGTON.—Office of Sur- 
plus Property is placing on sale 
1,800 used army scout cars, Mod- 
el M3AI1, equipped with armor 
plate. Purchase of the cars is 
limited to those persons having 
a legitimate use for an armored 
car, and to firms or individuals 
engaged in the business of buy- 
ing, selling, and repairing or re- 
conditioning motor vehicles. 

Schedule of the sale is as fol- 
lows: Schenectady, N. Y., May 
29, 25 cars; Warren, O., June 5, 
1,200 cars; St. Louis, June 12, 
95 cars; Fort Worth, Tex., June 
19, 245 cars; Yermo, Calif., June 
26, 160 cars; Ft. Lewis, Wash., 
June 29, 95 cars. 












' Extra Truck Permit Fees 


Out for Duration in Wis. 
Under a new Wisconsin law, com- 
mon or contract motor carrier ve- 


‘flers and pipes is announced by AP jhicles for which permit fees have 
Parts Corp. here been paid may be used or operated 


Wilson, general manager of the 
Studebaker service division. carried into hundreds of Stude- 
“We not only covered old and |>@ker dealer establishments 
new ground in automobile main- | through an extensive schedule of 
tenance, but we treated as well | field clinics continuing this year. At 
many features of our sales and | these clinics dealer service person- 
service plans that will be perti- | nel can qualify for Studebaker’s dis- 
ie Serves . Sars, 


AP Parts Lists 


Borg-Warner | 
“THIS IS TO ADVISE that we have solc | ditional permit fee. 


TOLEDO.—Appointment of Borg- our parts bins and do not wish to have The law, just made operative with 
Warner International, Inc., 310 S.; the ad run anymore.’’—Alden MacLellan } the signature of the governor, will ' 
Michigan Ave., Chicago 4, as export Allentown, Pa. be in effect for the duration of the 


by another contract or common car- 
| rier without the payment of an ad- 
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Ford to Store 
Parts in Buffalo 


BUFFALO.—Ford Motor Co., re- 
occupying its former plant on Fuhl- 
man Blvd., has abandoned its plans 
to transfer a number of machining 
operations on V-8 tank engines 
from Detroit to the plant here and 
will use the building, instead, as a 
storage point for parts and acces- 
sories for Ford cars and trucks 
now in service. The extent of the 
storage activities has not been dis- 
closed. 

The change in Ford’s plans for 
this plant does not alter the pros- 
pect, however, that the plant will 
play an important part in the com- 
pany’s postwar car manufacturing 
program. 


Tractor ool, 


Training School for Women 


distributors for the line of AP muf- agar Want Ad Dept., Inside Back Cover , WaT. 


“We have been using 


SCOTCH Wetordry Masking TAPE 


BRAND 


for many years and have found 
it to be the best at all times” 


canrace MF 





Opens in Aberdeen quereene 6, 2009 

ABERDEEN, S. D.—A tractor 
school for women opened here 
March 22. Because so many women sien wean 
will be called upon to handle farm wine. 2th Bie curt 
tractors this year, it was felt that Bt. - 
they should be offered instructior . ee scotee” FE 
on the tractor, Mrs. Bessie Joyner, ae ye pew vee® ons pave round 


home agent, said. The school wi’ 
give training in carburetion, igni 
tion and lubrication. 

The school is intended to famil 
iarize the women with some im- 
portant details of operation so tha’ 


they may work efficiently and} 


safely, Mrs. Joyner said. 


Tide Water Earnings 


Hit $4,322,929 

NEW YORK.—William F. Hum- 
phrey, president of Tide Water As- 
sociated Oil Co., announced last 
week that the company’s net in- 
come for the first quarter of 1945 
was $4,322,929, after provision for 
estimated federal taxes of $4,194,400 
and reserve of $450,000 for wartime 
uncertainties, compared with net 
income of $3,580,018 for the corres- 
ponding period in 1944. 

The total volume of business for 
the first quarter amounted to $65,- 
879,000 as against a comparable total 
of $59,072,000 for the same period 
last year. 





Battery Lead Quota 


Upped for 2nd Quarter 

WASHINGTON. — A slight in- 
crease in the amount of lead 
available for production of stor- 
age batteries for civilian use dur 
ing the remainder of the secon\ 
quarter of 1945 is announced by 
WPB. 


Order M-38 has been amended, 
effective May 1, to allow pro- 
ducers of electric storage bat- 
teries for civilian consumption 
to use, during May and June, up 
to 80 percent of lead consumed 
for the same purpose in the cor- 
responding period of 1944. Under 
the old order, battery manufac- 
turers were restricted to 75 per- 
cent of lead used in 1944. 
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“SCOTCH” IS THE TRADE MARK FOR ADHESIVE TAPES MADE IN THE 
U.S.A. BY THE MINNESOTA MINING & MANUFACTURING COMPANY, 
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Leading body shop operators have found that they can 
depend upon “SCOTCH” Wetordry Masking Tape day in and 
day out. They like its toughness, flexibility, ‘dead stretch.” 
Its thin construction and correct adhesion give them cleaner, 
sharper color separation, fewer cleanup troubles and faster 
masking . . . You can enjoy those advantages in your shop by 
specifying “SCOTCH” brand whenever you order masking 
tape. So much “SCOTCH” Wetordry Masking Tape is needed 
for war production that your jobber may not always be able 
to fill your orders as promptly as he would like. You can be 
sure, however, that he is doing his best to supply you from 




























































































AKRON.—A good service location 
is just as important as a good mer- 
chandising spot, dealers planning 
postwar expansion are being told by 
Goodyear tire sales executives. 

Service to customers is the most 
important of three basic elements 
which will lead to the continued 
success of Goodyear dealers, J. E. 
Mayl, vice-president and sales man- 
ager of the tire sales division points 
out. 

Proper and adequate service fa- 
cilities should not be sacrificed in 
favor of location or sales space by 
a dealer who is fundamentally in the 
tires, battery and auto accessories 


Standard Gage Offers 


Bore Checking Unit 

Standard Gage Co., Inc., Pough- 
keepsie, N. Y., is now offering the 
Dubo Gage, a new plug gage which, 
it is claimed, is in many respects 
the most satisfactory bore checking 
gage of the fixed limit type yet pro- 
duced. 


Don’t Let Service Go! 


Shop to Outrank Sales in Business Importance 
After War, Goodyear Advises Dealers 
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business, he said. However, location 
and sales space are two other basic 
elements to be considered, Mayl 
added. 

“Goodyear is recommending to its 
dealers, now and in postwar, that 
they become known as ‘tire service 
headquarters’ in their communities. 


| Every dealer should be able to offer 


basic tire and battery service,” Mayl 
said. 


Basic service includes mounting 
and inflating tires, wheel balancing, 
tube repairing and battery charging. 

Dealers with sufficient sales space 
are urged to offer what Goodyear 
calls additional profit services. 
These include vulcanizing, recap- 
ping, wheel and brake alignment, 
radio and appliance repair in cases 
where the dealer sells radios, and 
appliances and motor tune-up. 


“IT WILL NOT BE NECESSARY to run 
the enclosed ‘‘ad’’ any more, as it proved 
very satisfactory and our stock of radios 
is now exhausted.’’—Villa - Pontiac Co. 
(Pontiac), Buffalo, New York. 





A GOODYEAR DEALER interested in a modern dealer store need only have a 
Experienced merchandising men in the visual mer- 
If necessary, while the 


rough sketch of his plans. 


chandising laboratories of Goodyear take it from there. 
dealer is in Akron, the staff produces finished plans from the rough sketch, 
then, from a blueprint, uses miniature fixtures and a miniature dealer store to 
illustrate what the dealer’s new salesroom will look like when completed. Jeanne 
Wentworth, a member of Goodyear’s visual merchandising laboratories staff, is 
gar Want Ad Dept., Inside Back Cover| the girl with the blueprint. 
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_ In Canada: Purolator Products, (Canada) ttd., Windsor, Ont. 
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Purolator Line covers every make of car, 


C., NEWARK 2, .N. J., founder and leader of the oil filter industry’ Bee ae 
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Baltimore Opens 
Special Course 


For Mechanics 


BALTIMORE.—(UTPS)—Because 
of the shortage of trained auto me- 
chanics here, the department of 
education has inaugurated a spe- 
cial supplementary course for me- 
chanics. 


The course will be available to 
garage and auto shop helpers, vet- 
erans of the war just beginning 
work in auto shops, mechanics who 
want to “keep up with new trends,” 
and specialists who want to broaden 
their knowledge. 


Graduates of the course will get 
a diploma from the federal govern- 
ment. Each unit will require 75 
hours of work in the classes. 


Dealer Charged 
In Springfield 


SPRINGFIELD, Ill.— Adolph C. 
Burger and Imogene Burger of St. 
Louis, owners of the Capital City 
Motors here, were named in a $11,- 
869.05 suit filed last week by the 
Springfield district office of OPA. 


The suit alleges that the firm 
overcharged its customers on auto 
repair services by $3,956.35 during 
the year ending Apr. 1, and the 
OPA is suing for treble damages. 
The suit also asks for an injunction 
compelling the company to keep and 
file proper records, and prohibiting 
them from further violation of ceil- 
ing price regulations on auto re- 
pair service. 


Mechanics 
(Continued from Page 50) 
of mustered-out veterans increas- 
es and demands for repair men 
mount. 

These students will be able to 
take their places as journeymen 
mechanics upon completion of their 
studies. 

In the meantime, the government, 
under congressional enactment, pays 
part of the living expenses of the 
student, married or single, while 
completing his training. They also 
receive pay from the dealer. 

Local Veterans’ Administration 
offices are equipped to explain the 
details how veterans may obtain 
aptitude tests, preparatory to being 
screened for work as mechanics, 
bodymen and partsmen. 

Trade school class room train- 
ing may be used to supplement 
apprentice on-the-job training in 
dealers’ service departments. An 
apprentice mechanic may, within 
less than two years’ training, be- 
come a journeymen mechanic and 

take his place on the line at 
journeyman’s wages. 

The program is carried on in the 
dealer’s service department and fits 
into the daily shop operations. The 
work that flows through the shop 
zoverns the day-to-day type of work 
the apprentice studies. 

During the training period the 
veteran works as a junior mechanic 
under supervision of the shop fore- 
man. 


75 Yeon Olu 


Atlantic Refining Marks 


Anniversary 

PHILADELPHIA. — Atlantic Re- 
fining Co. was 75 years old Apr. 29. 
In announcing the anniversary, 
Robert H. Colley, president, said 
that no formal observance had been 
arranged because of the pressure 
of wartime production. 

During its three-quarters of a 
century of continuous operation, the 
company pioneered in a number of 
developments in the petroleum in- 
dustry, and it is an important sup- 
plier of products for the military 
demands of the war. 

The company was the first to 
apply the mass spectrometer, an 
electronic instrument used in ana- 
lyzing petroleum gases, to the con- 
trol of gasoline production. 

The main offices of the company 
are in Philadelphia, and there are 
major sales headquarters at Provi- 
dence, R. I., and Pittsburgh, Pa. 
The headquarters of the domestic 
crude oil production activities are 
in Dallas, Texas. 


For America’s Future—For Your Future 
'—BUY WAR BONDS. 
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Chamberlain Sees .. . 


Only 2,500 


V-E Cars 


Registered in °45 


(Continued from Page 1) 


cars up to their storage limitations, | berlain pointed to many difficulties. 


Chamberlain believes, but won’t go 
any further. “Remember,” he cau- 
tioned, “there will be no one per- 
cent monthly increment on these 
vehicles.” 

Chamberlain declared that deal- 
ers are complaining of factory 
pressure to expand their facilities 
beyond reason. He admitted some 
dealers are far behind the parade 
on equipment and tools, but urged 
the factories to make only rea- 
sonable demands. 

Chamberlain believes that the in- 
dustry will start new-car produc- 
tion at the rate of two million units 
a year, gradually increasing that to 
a top of six million annually. He 
said dealers would have difficulty 
selling more than six million cars 
in any one year, and believes the 
estimate of 15 million vehicles in 
the first three years is a good one. 

Asked dealer opinion of auto 
shows, Chamberlain replied that 
dealers as a whole favor such 
events but doubted that they would 
sponsor their own shows unless 
production was exceeding 3% mil- 
lion cars a year, due to the ex- 
pense involved. He could not speak 
for the manufacturers, who prior 
to Pearl Harbor, sponsored the an- 
nual New York shows. 

Due to the critical shortage of 
civilian tires, Chamberlain said 
he saw little hope for any great 
increase in gasoline rations in the 
near future. (In tire circles, it is 
believed that military cutbacks 
may permit an easing of the civil- 
ian tire squeeze by autumn.) 

Emphasizing the need for deal- 
ers to make every effort to hold 
service volume in postwar, Cham- 


Better Magazine 


Is NADA Goal 


WASHINGTON.—As one result 
of two recent meetings of NADA 
officials with a number of auto- 
motive trade association managers, 
the latter group has agreed to closer 
cooperation with the national or- 
ganization’s official magazine. 

Each association will appoint a 
man of some press experience to 
act as correspondent for the NADA 
monthly publication, thereby get- 
ting into print many local territorial 
items that may be of general in- 
terest. 

AN NADA plan to send a weekly 
news letter to individual members 
of the association has been dis- 
carded, it was stated. The present 
weekly news letter to state associa- 
tions will be continued in enlarged 
form and this, in turn, will be re- 
layed to members minus those 
items not having local application. 





To Occupy New Site 
CHICAGO. — Central Motor 
Freight Assn. and the Central States 
Motor Freight Bureau will move 
May 19 from their present location 
at 616 S. Michigan Ave. to 29 E. 
Madison St., it was announced last 
week by Chester G. Moore, board 
chairman of both organizations. 





Mont. Dealers Irked 


By Idaho Caravan Law 

HELENA, Mont. — Dealer as- 
sociations bordering Idaho have 
been questioning panhandle law- 
enforcement departments about 
Idaho’s “caravan law.” Montana 
Automobile Dealers Assn., re- 
ceived information that the law 
requires a $5 per car caravan- 
ing permit, and dealer’s license 
attached to cars. 

Out-of-state dealers are forced 
to comply as are in-state dealers. 
Fee applies whether car is driv- 
en or towed. There are no ex- 
emptions to anyone, according 
to the act. 

Dealers are especially inter- 
ested in this Idaho statute be- 
cause it affects their business 
due to moving and delivering 
government surplus automotive 


equipment sales. 
———$—— 





“More long-range thinking is neces- 
sary,” he said, “because there will 
be no big killings under present 
taxation.” 

Terming OPA’s threat to reduce 
dealer discounts the most far- 
reaching control ever sought, Cham- 
berlain revealed that NADA is con- 
tinuing its fight to get OPA to 
leave standard trade _ practices 
alone. So far the courts have sus- 
tained OPA thinking, but Congress 
is still adamant against OPA con- 
trols over profits. He revealed that 
NADA recently hired research en- 
gineers to prepare data on profits 
to use durin*’ the fight. 


Chamberlain said NADA approves 
the trade group committee setup 
recently announced by OPA to help 
enforcement of MPR 540 and MPR 
346. He said it wasn’t a spy system 
but rather a method to advise local 





OPA officials on compliance with 
the orders. 

He was particularly happy over 
inclusion of the word “person” in 
Amendment 6 to MPR 540 just 
issued (Automotive News, May 7), 
indicating that this should help 
force even individuals who adver- 
tise used cars to abide by OPA 
ceilings. 

L. G. Buckland, of “Buck Sez,” 
also addressed the dealers on sub- 
jects of current interest. Chamber- 
lain’s talk was in the nature of a 
“swan song” since he hopes to re- 
sign his NADA post by Aug. 1. 


* * * 


Chamberlain’s Retirement 


Aug. | Not Definite 

WASHINGTON.—NADA Execu- 
tive-Vice President Ray Chamber- 
lain still hopes to retire Aug. 1, as 
reported, but he does not intend 
to leave until the executive com- 
mittee has found a suitable man 
to take his place. In other words, 
Aug. 1 has not been set as a hard 
and fast date for his departure. 

That was the word given AurTo- 
MOTIVE News last week by an offi- 
cial spokesman for NADA when 
asked about the matter. 


It is believed possible that he 
may see the year out with NADA. 


Last Word in Service Stations 


Planned by Home Oil 


PASSAIC, N. J.—If expansion 
plans of the Home Oil Co. here ma- 
terialize, dealers in northern New 
Jersey can expect additional service 
competition from new service sta- 
tions after the war. 

Lawrence P. Marron, recently 
elected president of Home Oil and 
its affiliate, the Petroleum Holding 
Co., says erection of a number of 
modern service stations is the 
major point in the firm’s peace- 
time program. 

“For competitive reasons we are 
withholding a detailed description 
of the stations we will put up,” 
Merron said. “But I can say that 
they will be original in concept, 
striking in appearance, and will in- 
clude many innovations designed 
both to serve the public better and 
to win our full share of business in 
the postwar automotive market.” 

Home Oil distributes Amoco prod- 
ucts in the thickly concentrated 
metropolitan area of northeastern 
New Jersey. Petroleum Holding is 
the real estate operating organiza- 


trols some of the choicest service 
station sites within the territory. 


Portland Dealer 
Displays Parts 


PORTLAND, Ore.—A new dis- 
play room for auto parts with the 
accessories on display tables where 
the customers can examine them is 
proving successful at the Logan 
Oldsmobile Co. here, according to 
David H. Logan, head of the firm. 


A showroom 50 by 100 feet has 
been decorated and fitted with 
modern cold cathode lighting. Metal 
display tables are grouped about 
the room and the stock of parts has 
been placed in compartments on 
these tables. The display tables are 
mounted on wheels so that they can 
be easily moved and arranged as 
desired. 


It costs you about a penny-a-day te 
keep abreast of the automotive news—bet- 


tion of the Home concern. It con-!ter renew NOW! 





t takes more than planes to establish 
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Allied fighters and bombers have established one type of air control. Another 
type, almost equally important, has been established by Allied radio equipment 


and electronic devices. For, through the effective application of high-frequency 


impulses, skilled technicians of the Army and Navy control communication 
channels—detect and locate enemy planes, ships and submarines—coordinate 
the movements of aircraft, ships and combat vehicles—direct artillery fire. 


- Delco Radio Division has contributed materially to this air supremacy through the 


development and production of varied Delco Radio products, ranging from 
compact mobile radio sets to highly specialized radar equipment still masked in 
setrecy. Delco Radio Division, General Motors Corporation, Kokomo, Indiana. 
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Fire Protection Paint 


Announced in Detroit 

A new Underwriters approved 
paint which protects wood and 
other materials against fire hazard 
is announced by the General Detroit 
Corp. and the General Pacific Corp. 
Called Fi-Repel, it is endorsed by 
Underwriters’ Laboratories and 
other testing bureaus for protec- 
tion of all interior combustible sur- 
faces. 

Full details may be obtained by 
writing the General Detroit Corp., 
2270 East Jefferson Ave., Detroit 7, 
or the General Pacific Corp., 1800 
South Hooper St., Los Angeles 21. 


* * * 





IT IS NOW possible to unite tiny, 
almost inaccessible elements of a prod- 
uct by pone for the parts, bending 
and holding them an welding—all 
with an ingenious device that hooks on 
to your present — welding equip- 
ment. It’s called the new Besco Spot 
Welding Tweezers. Made by New Jer- 
sey Jewelers’ Supply, 280 Plane St., 
Newark 2, N. J. 

eS 


Gerlach Announces 


Carburetor Cleaner 

A direct action, cold immersion, 
carburetor cleaner trade-named 
Soax is now available by the E. A. 
Gerlach Co., Philadelphia, 40. It is 
claimed that Soax will remove car- 
bon, gum, dirt, grease or paint in 5 
to 30 minutes. 
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SERVICE TO READERS 


New Products 


Including Shop Equipment and Tools, Catalogs, Manuals 
and Other Literature of Educational Value 





Colored Plastic Collets 


Used on Gages 

Tough, light and enduring col- 
ored plastics are used by United 
Precision Products Co., 3524 W. 
Belmont Ave., Chicago 18, to im- 
prove cylindrical plug gages. 

In United Precision’s Dublife 
Gage, metal collets are replaced by 
colored plastic collets, green for the 
“Go” plug and red for the “No Go” 
plug. As both these plugs are con- 
tained in the same handle of Dub- 
life Reversible Plug Gages, the user 
has instant eye information on the 
plug to be used. 


* * * 


Waverly Marketing 
New ‘Pickling’ Agent 
A new pickling agent to remove 
rust, scale, tarnish and incrusta- 
tions of cement and lime from 
metals is being marketed by Wa- 
verly Petroleum Products Co., 
Drexel Bldg., Philadelphia 6. 
Troxide, as this new chemical is 
named, is a dry, inert compound. It 
is non-inflammable, and is said to 
present none of the occupational 





CADET LABORATORIES, Worcester, 
Mass., announces a new skin-protector 
compound Sealskin, which, it is said, if 
applied but once daily forms a durable, 
invisible waterproof coating over. the 
skin that acts as a preventive against 
infection, and from which most dyes, 
stains and grime may be washed with 
soap and water without its removing 
the protective coating. 

* * * 


hazards common to acids heretofore American-LaFrance 


used in pickling. 









MY BOY FRIEND 
SAYS YOU'RE THE 
ONE TO COME 
TO FOR PISTON 
RINGS 







GIVES YOUR 





BUSINESS A GOOD NAME 


A satisfied customer is the best advertisement any garage 
or serviceman can have. If you would like to add to your 
list of boosters, here’s one sure way. You can prove it to 
your own satisfaction in a hurry. Install a set of Burd 
“Graf-Flox” Piston Rings in the next re-ring job you get. 
Then tell the car owner he can drive out of your shop and 
onto the highway at any speed he desires. You dare to do 
this because ‘“‘Graf-Flox’’ offers almost instant seating and 
prevents rings from scoring, seizing, scuffing or sticking 


in grooves. Also, promise 


your customer worthwhile 


savings in gas and oil. You can safely do this because 
“Graf-Flox” Piston Rings accurately control oil and seal 
compression. The compliments you'll get by installing 
Burd piston rings will swing extra service jobs to you. 
Write for the name of the nearest Burd distributor. 


BURD PISTON RING CO. @e ROCKFORD, ILL. 





Burd “’Graf-Flozx” 
Piston Rings in 
scientifically match- 
ed sets save time. 










BURD i1af-Flox’ PISTON RINGS 





Burd’s “Super Hi- 
Speed” oil rings 
control oil with 
amazing precision. 





Lists Latest Unit 

A fast-acting portable fire ex- 
tinguisher, the Alfite Speedex, is 
announced by American - La- 
France - Foamite Corp., Elmira, 
N. Y. 

The extinguisher uses carbon 
dioxide as the extinguishing agent 
and comes in three different sizes. 
Illustrated literature is available 
from the manufacturer. 

* * * 


Lyon Offers Stock Cart 


As Aid to Production 

To speed material handling in 
stockrooms, toolrooms and_ship- 
ping departments, Lyon Metal 
Products, Inc., recommends its 
stock handling cart as an indus- 
trial aid for expediting plant oper- 
ations and increasing production. 


This cart is finished in Lyon 
green-baked enamel and is shipped 
set up. Additional information may 
be obtained from any Lyon dealer, 
or by writing directly to Lyon 
Metal Products, Inc., Aurora, IIl. 


* * * 


Welding Ideas Given 


In Lincoln Booklet 

An illustrated booklet “101 Weld- 
ing Ideas for Low Cost Mainte- 
nance” has been released by Lin- 
coln Electric Co., Cleveland 1, O. 
The booklet points out advantages 
of arc welding to save costs in the 
reclamation of worn parts and shop 
equipment. 

* * * 


New Lubrication Cart 


Announced by Alemite 

Designed to provide a complete, 
compact, portable lubrication de- 
partment for industrial plants, with 
ability to transport and dispense a 
variety of grades or types of lubri- 
cants, a new Lubrikart has just 
been announced by the Alemite di- 
vision of Stewart-Warner Corp. 

The new unit, mounted on five- 
inch ball-bearing casters, is 21 
inches wide, 31 inches long and 
87% inches high. 


* * * 


Sterling Tool Expands 


Production Facilities 

Sterling Tool Products Co., Chi- 
cago, has acquired an additional 
19,000 square feet of floor space at 
the location of the present factory, 
363 E. Ohio St., it has been an- 
nounced by Stephen A. Crosby, 
president. 


Goodrich Expands line 
Of Open End V-Belts 


Addition of an A section to its 
line of open end V-beltings is an- 
nounced by B. F. Goodrich Co. 
Widely used where endless V-belts 
do not meet the requirements, the 


now available in four standard sec- 
tions of the same cross sectional 
dimensions as endless V-belts, al- 
lowing use of standard sheaves. 
These sizes are the A with 17/32” 


top width and 5/16” thickness; B, 


with 21/32” top width and 7/16” 
thickness; C with %” top width 
and %” thickness, and D with 1%” 
top width and %” thickness. 


* * * 


Twin Features Claimed 


For New Guth Luminaire 
A new fluorescent luminaire, 
which is said to combine lamp- 


shielding and glass diffusion, is 
announced by the Edwin F. Guth 
Co., 2615 Washington Ave., St. 


Louis 3, Mo. 
Through eggcrate louvres, 


company’s open end V-belting is| 


the | claimed include quiet operation, 
company said, the luminaise pro- 
vides “strong, efficient down-light- 


SERVICE SECTION 


Pocket Service Guide 
Issued by Chek-Chart 


Automobile accessory informa- 
tion for use in making replacement 
recommendations and installations 
is being published in pocket size by 
Chek-Chart Corp. 

Pocket Chexall lists accessory 
specifications for passenger car 
models from 1933 through 1942; 
supplemental service information, 
such as anti-freeze proportion 
tables; and cross reference tables 
for installing accessories produced 
by different manufacturers. The 
new publication is abridged from 
the larger Chexall accessory man- 
ual, which Chek-Chart has issued 
for a number of years as part of 
balanced selling programs. 

* a * 





A NEW ALUMINUM piston, with 
more accurate control of thermal ex- 
pansion, is announced by Toledo Steel 
Products Co., Toledo, O., and is avail- 
able through regular channels for in- 
stallation in all automotive marine and 
| small aircraft engines. The new, pat- 
ented piston is called the Toledo Dia- 
trol piston because of the fact that its 
diameter is controlled. a 
uni- 
form bearing of thrust faces, greater 
oil economy, a stronger piston that will 
not collapse, better heat dissipation, 


ing and diffused side lighting.” It | and longer life. 


was added that the development is 
a new idea in fluorescent fixtures. 












The time is coming fast when 
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23,000,000 
CARS ON THE 
ROAD 
21,000,000 
ads a month 
selling Pennzoil 
dealers and 
Pennzoil quality. 





we'll all be selling again—selling 


hard and smartly to stay in business and make money. 


SELLING WILL BE DIFFERENT 


All during the war, marketing experts have been developing 


new and better ways to sell. 
automotive business. 


That is particularly true in the 


If you want the advantage of successful planning, plus 
the freedom to make those plans fit your postwar business, 
then there is one place to go for “something special”—get in 
touch with Pennzoil. The plans are laid. And when the time 
is ripe, we—and you, if you sound your Z—will be ready for 


postwar conditions. 


THE PENNZOIL CO., Executive Offices OIL CITY, PA. 
“Sound your Z“ 
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Washington Meeting Set... 


Go-Sign on 


New Autos 


Expected Wednesday 


(Continued from Page 1) 


tution of idle government-owned 
machine tools for company-owned 
tools where possible. The procedure 
involves cancellation of outmoded 
military and governmental regula- 
tions which have blocked all action 
in this respect. Krug is studying 
the procedure suggested and at- 
tempting to get agreement of the 
services involved. 


3 Status of Suppliers—It is re- 
ported that they have not been 
as active as they could be in in- 
forming WPB of their needs for re- 
conversion, although this may be 
because they are in better shape 
than the auto companies. 


Meanwhile, the threat of concen- 
trated unemployment, which WPB 
is seeking to avoid by smoothing 
the way for reconversion, was 
heightened last week and labor was 
to get its innings with WPB at a 
meeting in Washington Thursday. 


The presidents of nine UAW- 
CIO locals issued a statement 
scouting WMC asurances that 
there are jobs available in the 
Detroit area for those now being 
laid off. 

Unemployed male workers, they 
said, are getting work only if they 
are highly skilled or are willing to 
work for lower wages. Women 
workers cannot find industrial jobs 
of any kind, they said. 

This view was supported by an 
official of a large automobile com- 
pany, who said: 

“Our unemployment problem 
isn’t around the corner; it’s here 
right now.” 

Sentiment in favor of giving the 
industry a free hand after meeting 
the needs of the Japanese war were 
voiced by George Romney, man- 


aging director of the Auto Council, 


VENTALARM 


GAS TANK SIGNAL 
Standard Equipment 


on CHECKER Taxicab 
a 


SCULLY SIGNAL COMPANY 


868 FIRST ST. CAMBRIDGE. MASS. 





Canada Seen Producing 


New Cars Before U. S. 

NEW YORK.—Belief that Ca- 
nadian manufacturers will be 
turning out automobiles earlier 
than companies here was ex- 
pressed by George E. Quinsen- 
berry, secretary, Overseas Auto- 
motive Club, at a meeting of the 
group last week. 

Quisenberry also told the club 
that the general parts limitation 
order is under review and will 
be relaxed by WPB as soon as 
possible. He added that relaxa- 
tion of the variable equipment 
order also was expected, but said 
no change could be anticipated 
now in the storage battery order 
because of the critical leaf situ- 
ation. “Portable tool and truck 
production regulations,” he said, 
“may be modified soon.” 





who summed up the situation in 
this manner: 

“In terms of speedy reconversion 
to partial auto production and of 
quick reemployment, the govern- 
ment has acted too late on pre- 
reconversion problems. We were 
well along on preparations last fall 
when the Belgian break-through 
stopped all thought of new cars. 

“The machines and effort re- 
leased on munitions then was well 
worthwhile if it shortened the 
European war. If schedules rec- 
ommended last November could 
have been acted on, all needed 
tools and facilities would have 
been ready on V-E Day. 

“Now we need government au- 
thority to permit the companies to 
take action on their own and to 
solve the problems they are so well 
qualified to solve.” 

One school of thought in the in- 
dustry saw the possibility that, 
while WPB would not attempt to 
hold back companies which could 
reconvert first in order to give a 
break to those who were deeper in- 
volved in war work, a date might 
be set on deliveries. Thus, while 
there would be no interference with 
production, the companies might all 
get an even break on deliveries to 
dealers. 

However, others pointed out that 
new cars are direly needed right 
now, and that any attempt to hold 
up deliveries would needlessly im- 
pair the private transportation 
system. 

Meanwhile, Chairman George M. 

















*% Self-lubrication is the answer for 


many bearing applications that 


either overlooked or are hard to reach 
when lubricating. “Selflube” bearings 


are entirely self-lubricating. 


Their porous structure maintains an oil reservoir, whic 


ation, provides a clean, protective 


for your application. Complete details on request. 


POWDER METAL 





WHERE 
LUBRICAT 
1s OFTEN 


10N 


are 





in oper- 
oil film on the bearing surface. 
“Selflube’’ bearings require no further attention. 

They are produced to accurate specifications by powder metal- 
lurgy and their uniformity eliminates hand fitting of each part. 
Investigate the advantages of Keystone “Selflube” Pourous Bearings 






PARTS DIVISION 





KEYSTONE CARBON ..COMPANY, INC. 










seturers of Precision 
= STATE ST.. SAINT 


Molded Products 
MARYS. PENNA. 






Parts to the Fore.:. 





AL HARMON, Dodge-Plymouth dealer in San Bernardino, Calif., visited De- 
troit recently and brought photos of his remodeled building. This view shows 
how the parts and accessories department faces on the street, whereas formerly 
it had to be entered from the service floor. Parts stock has increased from $7,500 
to $50,000. New signs feature Dodge trucks. 





HERE IS A CLOSEUP view of Al Harmon’s parts and accessories department, 
which now faces on the main street. Area of the parts department has been 
quadrupléd. Wide use of color and chrome adds to appearance of the interior. 


Taylor, of WLB, announced that 
new wage rates in the reconversion 
period must fit into the prevailing 
scale of war wages. When put into 
effect, they must be filed with WLB 
for review. For instance, when up- 
holsterers are needed again in the 
auto industry, their wages must fit 
into the current war scales and not 
wages before the war. 

In discussing the period ahead, 
Fred M. Vinson, chairman of the 
Office of War Mobilization and Re- 
conversion, said that a few cars 
may be coming off the assembly 
lines in six to nine months, but that 
it would be some time before they 
are produced in large volume. 

However, those who know the 
auto industry believe that if it is 
given a free hand after meeting 

Pacific requirements, the first 
cars will come a good deal sooner. 

During the next three months, he 
said, the net decline in war manu- 
facture will run between 10 and 15 
percent. After that, until the long 
supply lines to Japan have been 
filled, war production must continue 
at least two-thirds of the present 
rate, he added. 

Where possible, it was pointed 
out, the first cutbacks will be made 
in tight labor areas to equalize 
work opportunities. 

The new cars, once they are pro- 
duced, are expected to be rationed 
at least until they roll off assembly 
lines at the rate of 100,000 a quar- 
ter. Present plans are said to be to 
give each dealer a few cars for dis- 
play, and then begin allocating geo- 
graphically. It is reported that 
WPB thinks manufacture of auto 
components can begin in the first 
quarter after V-E Day. 

As for price, Vinson said that as 
a matter of general policy, prices 
would be held to the levels of 1942, 
when the last prewar durable goods 
left the market. 

Manufacturers can put such 
price tags on their output without 
any application to the government. 

“If they do not wish to take 

that pricing route,’ he said, “a 

formula has been prepared—not 

a@ very complex one—which takes 

into consideration increases in 

basic wage rates, materials and 
other costs, keeping in mind pre- 
war unit profits and the profit 

margins of 1936-39. 

“Manufacturers who feel this 
does not give them fair and equit- 
able return may present their cases 
to OPA.” 

NADA is at present discussing 
this situation with OPA. 

John D. Small, chairman of the 


WPB committee on Period 1, said 
that materials will be released fair- 
ly rapidly from the declining war 
programs, but he warned that there 
must be no tying up of materials, 
or holding of more materials than 
are actually needed during the 
early part of Period 1. 


* * * 


GM Gets OK on Needs 


For Producing Tools 

WASHINGTON. — Defense Plant 
Corp., at the request of the War 
Production Board, has authorized 
execution of a contract with Gen- 
eral Motors Corp., providing equip- 
ment at a plant at Dayton, O., at a 
cost of approximately $275,000, for 
the production of special equipment 
machine tools. General Motors will 
operate the facilities, title remain- 
ing in Defense Plant Corp., it was 
stated. 


Arsenal Hailed 
Chrysler Tank Plant Ends 


4 Years of Production 


DETROIT. — Crediting Chrysler. 
built medium tanks with spear- 
heading victorious Allied advances 
on the battlefronts of Europe and 
the Pacific, Lt. Gen. Levin H. Camp- 
bell jr., chief of ordnance, has com- 
plimented the Tank Arsenal on the 
fourth anniversary of the delivery 
of its first tank to the Army. 

Gen. Campbell’s message was re- 
ceived as the corporation completed 
fabrication of more than 23,000 
tanks in the four-year period. In- 
cluded in the total production were 
10 different models, including the 
famous M-4 General Shermans and 
the new T-26 General Pershings. 

In addition to great numbers of 
General Shermans the Arsenal is 
producing T-26’s at the rate of three 
a day. 

For its achievements the Arsenal 
was awarded the country’s first 
Army-Navy E pennant to which 
has been added two stars. It was 
also the nation’s first plant to re- 
ceive a Minute Man flag for pur- 
chase of war bonds. 


Dealer Assn. Formed 


In Hamilton, Mont. 
HAMILTON, Mont,—The Ravalli 

County Automobile Dealers Assn. 

has been organized here. Frank 
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Trucks 


(Continued from Page 1) 
already provided for used passenger 
car sales, OPA said. 


It establishes a spread between 
the prices dealers may charge 
each other and the prices they 
may charge consumers, thus pro- 
viding a margin of resale profit 
for placing the car in warranted 
condition. 

A warranted truck or commercial 
vehicle, OPA explained, is a vehicle 
that is in good operating condition 
and carries a written guarantee 
that the seller will make stated 
repairs at 50 percent of his normal 
charged during the 30 days follow- 
ing sale or the first 1,000 miles of 
operation, whichever comes first. 


The warranted price is always 
higher than an “as is” price. 

An “as is” truck or commercial 
vehicle, it was pointed out, is one 
that does not meet the standard of 
good operating condition required 
for a warranted price, and which 
carries no specific guarantee. 

“Dollar -and-cent ceilings for 
used trucks and other commercial 
vehicles,” said OPA, “are estab- 
lished by model years, and are 
specified percentages of the cost 
of the vehicle and extra equip- 
ment when new, plus freight. 

“For a 1941-model truck, for in- 
stance, the maximum price when 
sold on a warranted basis is 80 
percent of the cost of the truck 
and equipment when new plus 
freight. When sold on an ‘as is’ 
basis. The ceiling price is 62 per- 
cent of the cost of the truck and 
equipment when new plus freight. 

“For 1942 models sold new in 
1943 or 1944, the basic warranted 
maximum price is 103 percent of the 
cost when new, and the “as is” 
ceiling price is 81 percent. 

“For 1934 models or earlier, the 
basic warranted ceiling price is 50 
percent of the cost when new, and 
the “as is” ceiling is 33 percent of 
the new cost. 

Two other changes in the driv- 
ing of used trucks and other com- 
mercial vehicles also were an- 
nounced. 

The first change makes it clear 
that additional charges may not be 
made for special items of equip- 

ment on Army truck and other ve- 
hicles when sold as surplus by a 
government agency. 

Items on such vehicles include 
such things as oversize radiators, 
heavy-duty generators, heavy-duty 
starters, tow hooks, bows and tar- 
paulin rear-view mirrors, heavy- 
duty springs and winches. 

The second change permits a 
dealer to strip the military body 
off an Army reconnaissance car 
and install a stake or other civilian 
type body to make it suitable for 
farm or commercial use prior to the 
time a purchaser requests these 
alterations. 

Previously, a dealer could not 
make any changes in a recon- 
naissance car without a request 
for the alteration from the pur- 
chaser. In the case of all other 
vehicles the purchaser still has 
to request alterations before they 
can be made. 

The ceiling price for a converted 
reconnaissance vehicle is the sum 
of the ceiling prices for the chassis 
and body and the going prices for 
parts and labor required in the 
conversion. 

In an addition to pricing pro- 
visions, OPA also announced estab- 
lishment of percentages to be used 
in determining prices for used ve- 
hicles of the 1942 model year or 
later sold new in 1945. 

These percentages are 103 percent 
of the new truck price for used 
vehicle sold on a warranted basis, 
and 81 percent of the new truck 
price for a vehicle sold “as is.” 
These percentages are the same as 
those provided for used 1942 model 
trucks or later that were sold new 
in 1943 and 1944. 


Tools 


(Continued from Page 50) 

Schedule 4, issued June 3, 1943, 
covering rotary files and burrs. 

Schedule 7, issued July 29, 1944, 
covering hack saw blades. 

Schedule 8, issued July 29, 1944, 
covering hard edge flexible back 
saws. 

The manufacture and delivery of 
the items remain subject to any 
other applicable orders and regula- 


Rouse, of Boll Halt Co., is president. | tions of WPB. 
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Auto Registration 


In Il. Climbs 
88,000 Over 1944 


SPRINGFIELD, Il. If the 
ravages of war have reduced the 
number of automotive vehicles op- 
erating in Illinois, the office of the 
secretary of state has failed to 
hear about it. 

On the contrary, a report by 
Secretary of State Edward J. Bar- 
rett reveals there were 88,328 more 
passenger vehicles licensed in IIli- 
nois as of March 31, than in the 
corresponding period of last year. 

The total of passenger cars 


INDIANAPOLIS. — If 60,000,000 
Americans are to hold down jobs 
after the war, United States indus- 
try must overhaul and reinvigorate 
its selling programs throughout the 
world. 


And returning war veterans are 
the instrument by which postwar 
American salesmanship can be 
pepped up. 

These are the keynotes of Robert 
M. Bowes’ advertising campaign on 
licensed in the first quarter of 1945 postwar selling. Bowes is president 
was reported as 1,285,035, contrasted L. T. KOUNS, recently appointed Nash zone manager in St. Louis, confers|of the Bowes “Seal Fast Corp. 
with a total of 1,196,707 for the first | with his staff at an organization meeting. here. The ads have appeared in 
quarter of 1944. leading newspapers throughout the 

The totals for trucks, trailers,| and elected the following officers: ry 6 7? ‘ country. ; ; 
motorcycles, dealers’ licenses and/ freq Barker, Forest City Motors, | I edet al W ins “If American business and in- 
chauffeurs also stepped up over! president; Roy Pierce, Pierce Motor | 1 dustry are allowed to go to work 
last year. Sales, vice-president; Ed DeMooy, | Ath K Award ane eae en “is canines 
s t surer, and W. 0 e Ss In suns 
©. Stexdel, Mendel Botors secre-| . DETROIT.—Federal Motor Truck| and the clearing,” Bowes asserted 
tary : Co. has won for the fourth time! jn the ad. “If American business 
Officers in Cleveland ; the Army-Navy production award.| and industry do not or cannot 

CLEVELAND. — (UTPS) — The . i The award entitles Federal to} sell, a worldwide catastrophe is 
Cleveland Motor Car Dealers Assn. wien costs yor the automerive news-bet. | carry three white stars on its Army- in the making. — 

(Dodge) held its annual meeting! ter renew NOW! | Navy E flag. “To rebuild this wartorn world, 







































































Dodge Dealers Elect 


and new equipment, truck operators 
have contributed greatly to the tre- 
mendous task of winning the war. 


The war has brought home how im- 
portant a part gasoline plays in the 
transportation system of this nation. 
We of Ethyl are glad to have been 
able to contribute to the improvement 
of engines and fuels and look forward 
to continuing cooperation with both 
manufacturers and operators of trucks 
in the future. 


‘toe brought in the lumber, steel 
and cement that went into the con- 
struction of this war plant. Trucks 
carried the machines that crowded out 
the cows. Now trucks are feeding the 
production line with raw materials and 
hauling away the finished products... 
day and night, rain or shine. 

The trucking industry can justly be 
proud of its wartime accomplishments. 
Overcoming the difficulties caused by 
shortages of skilled manpower, parts 


THIS 1S THE 
WAR PLANT 


the truck built 


ETHYL CORPORATION 
Chrysler Building, New York 17, N. Y. 








Selling ‘Holds the Key’ 


Use of Vets Only Way to Insure Success of Vital 
Postwar Sales Drive, Bowes Warns 


to develop new trade routes, new 
markets, to turn into money the 
discoveries which float from our 
laboratories, American business and 
industry must go back to work 
making goods and selling them.” 

Bowes declared, however, that 
selling methods must be livened up. 
He said that sales forces could use 
“a million or so ex-servicemen who 
come home looking for some of 
those 60,000,000 jobs that were 
promised them in Washington.” 

Hailing the Bowes sales training 
plan for veterans, which was start- 
ed after World War I, Bowes de- 
clared: 

“Today we have a sales train- 
ing method which works better 
than any other method we know 
of. It gives sure, practical re- 
sults. 

“We are now devoting this meth- 
od to ex-servicemen of World War 
II who are looking for some of 
those 60,000,000 jobs. 

“But eventually we want to place 
this vastly improved sales training 
method at the disposal of every em- 
ployer, every labor or service or- 
ganization, every individual in 
America who has the future of our 
country at heart.” 

Bowes cited two maxims that, 
he said, “answer the whole world- 
security riddle”: 

“1. It is the people’s wants—not 
their needs—that must be met and 
satisfied. And wants are created 
only by selling. 

“2. We don’t sell goods because 
we have national income; we have 
national income because we sell 
goods.” 


Duncan Resigns 
Surplus Post 


WASHINGTON.—Resignation of 
Russell C. Duncan, deputy director 
in charge of surplus sales and mer- 
chandising, was announced here 
last week by the Department of 
Commerce. His resignation will be- 
come effective May 21, at which 
time he will return to private busi- 
ness as head of the R. C. Duncan 
Co., of Minneapolis and St. Paul, 
Minn. 

Duncan returned to Washington 
to assist the Treasury in setting up 
the Surplus Property program a 
year ago. Through his guidance 
sales of surplus consumer goods 
have been decentralized to 11 re- 
gional offices in the country through 
eight commodity divisions: wearing 
apparel, hardware, furniture, drugs, 
automotive, construction machinery, 
office supplies and general products. 


Oilite Catalog 


In Big Demand 


DETROIT.—A big response to the 
new 168-page Oilite catalog of 
powder metal bearing parts is re- 
ported by A. J. Langhammer, presi- 
dent of Chrysler Corp.’s Amplex 
division. 

“Demand for the new catalog 
manifested not only direct interest 
in Oilite products for America’s 
war machine, but many of the re- 
quests indicated the desire for fur- 
ther technical and product data 
pertaining to the features obtain- 
able in Oilite,” Langhammer stated. 

Free copies are available at Chry- 
sler Corp., Amplex Division, 6501 
Harper, Detroit 31. 





Klamath Falls Dealers 
Headed by Dick Miller 

KLAMATH FALLS, Ore. — Dick 
B. Miller, of the D. B. Miller Co. 
(Oldsmobile and Cadillac), is the 
new president of the Klamath Falls 
Automobile Dealers Assn. 

Bob O’Dell, of the O’Dell Motors, 
is first vice-president. G. R. C. Vic- 
tory, of the First National bank, 
was again elected secretary. 

Trailer Camps Hit 


MACON, Ga. — Macon’s city council has 
passed an ordinance which will prohibit the 
establishment of new trailer camps here. 
Camps already established will be permitted 
to continue. 


“THIS IS TO ADVISE that we have sol’ 
our parts bins and do not wish to have 
the ad run anymore.’’—Alden MacLellan 
Allentown, Pa. 
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HELP WANTED 


CHEMIST — AUTOMOTIVE PRODUCTS— 


Knowledge of sound-dampening, adhe- 
sives, saturated felts desirable. Must be 
capable of supervising group of automo- 
tive products chemists. Company has ex- 
cellent postwar future. Wonderful oppor- 
tunities for right man. Location—Metro- 
politan New York Area. Send complete 
resume including draft status to Box 897. 
c/o Automotive News, Detroit 26. 





SALESMEN OR DISTRIBUTORS 


AUTOMOTIVE PARTS WHOLESALE MAN 


RECEIVING AND SHIPPING CLERK— 


HELP WANTED—Man who has had ex- 





A 


For postwar preparation for one of the 


la 


CHRYSLER PRODUCTS. 


M 


ity to supervise our present large, 
Parts Division. 


w 
to 


York, New York. 





MEXCHANICS—Cadillac-Oldsmobile Dealer 


eer gece EE 
COMBINATION PAINT and METAL MAN 


T 


ce ene een eae aaa 
WANTED—SERVICE MANAGER. Well es- 


FIRST CLASS AUTOMOBILE SPRAY 


oo a areata EE 
WANTED—SERVICE MANAGER for 


AVAILABLE June Ist. 


for a 
fast-moving Ford accessory. Saves labor 
and parts for installing 68-11A distrib- 
utor on 21A29T motor. Saves changing 
of camshaft, wiring, coil on distributor. 
Roy G. Roush, 2502 Sherwood Road, 
Toledo 9, Ohio. 









having complete knowledge of Chevrolet 
parts, passenger and truck. Must be able 
to take complete charge of this phase of 
business for America’s largest Chevrolet 
dealer. Excellent postwar possibilities. 
Salary and bonus. In replying state age, 
experience and references. Replies con- 
fidential. Ruby Chevrolet, 1147 W. Jack- 
son Blivd., Chicago 7, Ill. 







Man qualified to handle the complete 
duties of this position. Automotive ex- 
perience preferred but not essential. Good 
salary—excellent postwar possibilities. In 
replying state age, experience and refer- 
ences. Replies confidential. America’s 
largest Chevrolet Dealer. Ruby Chevrolet, 
1147 W. Jackson Boulevard, Chicago 7, 
Illinois. 


perience in automobile service and repair 
who is free to travel contacting bus oper- 
ators as service consultant. Permanent 
position with chance for advancement 
with old established firm on Eastern sea- 
board. Reply should give full particulars, 
age, employment, etc. Box 928, c/o Auto- 
motive News, Detroit 26. 








WANTED 
UTOMOBILE AND TRUCK 
PARTS. MANAGER 












rgest NEW YORK CITY DEALERS OF 


ust have wide experience and have abil- 
new 


Immediate Position 


Attractive Salary 


Plus Bonus Plan 


rite stating experience and background 
Tom Lioyd, 1892 First Avenue, New 













in Florida needs TWO Al, experienced 
capable mechanics. Should have experi- 
ence on hydramatic. Good pay, clean 
shop, permanent and a grand city to 
live in. Write giving complete back- 
ground of experience. M. P. TOMLIN- 
SON CO., 415 North Florida Ave., Lake- 
land, Florida. 








—wanted by Florida Cadillac-Oldsmo- 
bile dealer. Must be above average. 
Excellent pay and working conditions, 








opportunity for a qualified truck sales- 
man to take complete charge of truck 
department for large Grand Rapids, 
Michigan retail dealership, The man 
we are looking for must be experienced, 
aggressive, and have successful past 
record in this field. Top salary and com- 







EXPERIENCED DEALER wants large deal-— 


FOR SALE—WELL ESTABLISHED DEAL- 


FOR SALE—Old established, well equipped, 





FIRE JOBS WANTED. °41 and '42 only. 





WRECKED OR BURNED late model cars 


WHOLESALE IS OUR BUSINESS—How- 


1941 PACKARD TOUR LIMOUSINE, 7- 


WILL SELL AT AS IS SCRANTON, PA., 





915 N. Illinois St. 


AUTOMOTIVE NEWS, MAY 14, 1945 


CLASSIFIED WANT AD DEPARTMENT 


UO Ta UMS iit: melene ee matics engaged in all branches of the automotive industry from Maine to California. Low Rates: 


TEN CENTS (10c) PER WORD for one insertion or 25¢ per word for 3 insertions. Cash in advance. Count initials and groups of 


., in 
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care of Automotive News, Detroit 26, Mich."’ add one Dollar ($1) per insertion for this address and extra service as replies are 


eT CCP Cu Me Ce haere tot: eels ae eA em Ce 


WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, MICH. 











DEALERSHIP WANTED 





TRUCKS WANTED | 


WANTED TO BUY 
All Makes and Models of New 
Trucks, 

Also New Bus Chassis. 

BEN FISHEL AUTO COMPANY, 
2114 Sycamore Street, Cairo, Illinois 





ership or distributorship in Pacific coast , 
region, requiring not over $250000 cash 
investment. Replies kept confidential. 
Box 939, c/o Automotive News, Detroit 26. 


DEALERSHIP FOR SALE 







AUCTION 


BEN FISHEL AUTOMOBILE 
AUCTION COMPANY 
at 10:30 a.m. 
Every Tuesday — Rain or Shine 


Used Cars and Trucks On Hand 
At All Times 

























ERSHIP representing one of Big Three- 
truck line included. Large, fireproof 
building located on main street in one 
of best Southern cities with excellent 
climate and diversified industry. Postwar 
retail potential 1,000 new units per year. 
Parts and service potential $40,000 to 
$50,000 per month. Ill health forcing 
sale. Box 940, c/o Automotive News, 
Detroit 26. 


BUSINESS FOR SALE 

























G.M.C. TRUCK 


DEALER 


Will Buy Your Allotment Models 
CC303 and CC102, F.O.B. factory at 
list less 5%. 


FOR DEALERS ONLY 


WE BUY WE SWAP WE SELL 
COME BUY COME SELL 


Phones 127-128-591 
2112-14-16 Sycamore St. 
Cairo, Il. 





Ford and John Deere business in small 
central South Dakota town in center of 
large trade territory. Diversified imple- 
ment, automobile and service, doing ex- 
cellent business, good reason for selling 
stock, fixtures, equipment and building. 
Box No. 932, c/o Automotive News, De- 
troit 26. 


USED CARS WANTED 













Call, Write, or Wire 


Etscovitz Motor Company 
HOULTON, MAINE 











Write or wire complete description of car 
and fire damage. Worth Motors, Inc., 19 
Grand Ave., Englewood, N. J. Att. Mr. 
W. W. Stillman. 














PARTS WANTED 





WANTED—1 Hood complete and one right 





ae yg ay ge gy —- TRUCKS FOR SALE front fender for 40-52 LaSalle. O’Malley 
ves; cars must clean. ces k 
<i. i NTOCK - CADILLAC, Oldsmobile Co., 801 Diversey Parkway, 


Lansing. Mich. Chicago 14, Illinois. 








1936 Reo with 5-ton Hydraulic Coal 
Dump Body 


1936 Mack, Jr. with 
5-ton Hydraulic Coal Dump Body 


WANTED—MAIN SHAFT ASSEMBLY No. 
354954 with overdrive for 1939-40-41 





wanted. Write complete description and 
best price to: P.O. Box 1001, Reading, 
Pennsylvania. 


USED CARS FOR SALE 





Packard. Triangle Motors, Dallas, Texas. 






WANTED—Either Lyons or Berger used 
auto parts bins. Write or wire George H. 
Welsh Motors, Inc., Kansas City 2, Mo. 












Prices way below ceiling. 
Call or write 


ever due to the increasing difficulty of re- 
plenishing our stock we must limit our 
clientele to dealers in position to buy any 
make or model in load lots (4 cars). 
Over 200 cars sold in March at Region A 
as-is ceiling. Call or write George Row- 
ley (Automobiles since 1916), c/o Cap- 
itol City Pontiac Co., Phone Lansing 
5-7212—-235 8S. Grand Avenue, Lansing, 
Michigan. ‘ 


RIGHT DOOR 1941 Oldsmobile 76 Club 
Sedan, 1941 Ewick Special Coupe or 
1941 Pontiac JB Sedan Coupe. PETER- 
SON OLDSMOBILE, Jenkintown, Pa. 


PARTS FOR SALE 
USED AUTOMOBILE and TRUCK PARTS. 


Southland Iron and Metal Co., P. O. Box 
868, Norfolk 1, Va. 








Queen City Chevrolet Co. 
6th & Sycamore 


CINCINNATI, OHIO 
Parkway 48380 













FOR SALE—Fifth Wheels for tractors, all 
sizes, all makes. Doors for 1940-1941 
Studebakers. U. S. Best Truck Sales, 315 
Douglass Street, Brooklyn, New York. 


passenger, 160. Will sell at ceiling, $2831. 
No trade required. David T. Robinson 
Co., 4733 Chestnut St., Philadelphia, Pa. 









1942 FRUEHAUF PLAT. TRAILER, 1941 
Fruehauf closed trailer, 1939 highway 
closed trailer, 1939 trailmobile closed 
trailer. U. S. Best Truck Sales, 315 
Douglass Street, Brooklyn. N. Y. 


3—3/4 TON PANELS—1—1939 Chevrolet, 
2—1940 G.M.C. 1—1936 Packard Con- 














CEILING PRICES 60 used cars. Imme- 
diate rail shipment. Write, phone or wire 
for sample carload. Golnick Automobile 
Company, 320 S. Blakely Street, Dun- 


1941 BUICK GRILLES 
$28 COMPLETE SET NET 










ermanent. Come to Florida and enjoy : ; Highly polished aluminum, looks like chrome 
life. Give experience in first letter.} ™OFe Scranton, Pa. oe Ps ne Scien Eaonane —ainnan perfect 0¢ without extre werk. 
M. P. TOMLINSON CO., 415 North cus of tude i ‘Adama | Already drilled and tapped. Buy direct from 
Plorida Ave., Lakeland, Florida. 6397, Toledo , aa ’ _— 8MSithe manufacturer. Immediate shipment 
TRUCK SALESMANAGER: Exceptional AUCTION . . : available. No orders filled less than six sets. 





HARLEY-DAVIDSON, heavy duty three- 
wheel delivery motor cycle, towing at- 
tachments for delivering cars. Summer- 
field Chevrolet Company, 2712 No. Sag- 
inaw Street, Flint, Michigan. 

FOR SALE—We carry about one hundred | —..__........._................... 
reconditioned used trucks and trailers,| WRITE US FOR HARD TO GET PARTS. 








AUTO GRILLE MFG. COMPANY 
5020 Euclid Avenue 
CLEVELAND, OHIO 


Every Thursday—Dealers Only 
Dealers Buy ’'Em—Dealers Sell ’Em 
The Great Midwest Auto Market 


The Schaefer Company 
Ph. Riley 0827 

















mission with excellent post war possi- INDIANAPOLIS, INDIANA all makes and models. Will sell carload New and used. Fenders, grilles, shells, 
bilities, In replying state age, experi- lots or single units to dealers. Shearer doors, body parts, hoods, wheels. 
ence, and references. Replies confi-|]|ARGE SELECTION 1936-41 Models in- Chevrolet, L. T. Gilliam, 7256 Manchester Box No. 70, Dunmore, Pennsylvania. 


















dential. Box 942 c/o Automotive News, 
Detroit 26. 


tablished Chevrolet dealer in the Upper 
Peninsula of Michigan has opening. 
Must be capable, dependable and hon- 
est. Good proposition and permanent 
employment to the right man. Write 
Box 934 c/o Automotive News, Detroit 
26. 


PAINTER for business established 21 
years’ in Altoona, Pennsylvania. Top 
wages, full time work and post war job. 
Write Etox 935, c/o Automotive News, 
Detroit 26. 







old 
in metropolitan 
Detroit area. Top wages and bonus, 
good hours, vacation with pay. Excel- 
lent post war position for man qualified, 
must be experienced, aggressive and 
have pleasing personality. Must have 
W.M.cC. release. Box 936 c/o Auto- 
motive News, Detroit 26. 

POSITION WANTED 

General Manager 
who can assume complete responsibility 
of running a large dealership. Have over 
fifteen years’ experience in every depart- 
ment of the automobile business, from 
Sales Managing, Advertising, Apprais- 
ing to thorough knowledge of merchan- 
dising the Parts and Service divisions. 
Have outstanding record of success with 
a reputation of hard hitting ageressive- 
ness. Now seeking a permanent post- 
war connection. Correspondence invited. 
Box 937, c/o Automotive News, Detroit 
26. 


reliable Ford dealer 



























V 


EXPERIENCED DEALER EXECUTIVE, 


DEALERSHIP WANTED 


VILL BUY AUTO DEALERSHIP with 
General Motors franchise. Eastern states. 
Up to 300 cars. Give complete details of 


business and proposition. Strict confi- 
dence. Box 924, c/o Automotive News, 
Detroit 26. 





Gentile, Age 35, will pay cash for dealer- 
ship with 500 to 900 car potential or will 
buy part interest. Previous experience 
and record managing high-class active 
dealership, assures factory approval. All 
replies kept confidential. Box 938, c/o 
Automotive News, Detroit 26. 

















TWO 





at as is Hartford Ceiling Prices. These cars 
are in average condition, good assortment 
of models and types. 









Avenue, St. Louis, Missouri, Phone High- 
land 3400. 


TRUCK EQUIPMENT WANTED 


WANTED—1939 to 1941 Dodge Cab. Will 
pay good price. Baldy Summers, 5413 
Hodiamont Avenue, St. Louis, Missouri. 


BUSES WANTED 


cluding cabriolets. Theatre Garage, 568 
Washington Street, Buffalo, New York. 


1940 CENTURY BUICK 4 DOOR 
SEDANS—nice black finish, equipped with 
tailored seat covers, radio, heater—Good 
mechanical shape throughout. Sell at 
low ceiling—COX MOTOR SALES, Prin- 
cess Ann Road and Park Avenue, Norfolk, 
Virginia. Phone 41650. 


BUICK 39-46, Chevrolet 42-Club, Chevrolet 
41-Town, Hudson 42 Six tudor, Chrysler 
39 custom sedan, Chrysler 37 custom lim- 
ousine. Will sell group AS IS ceiling. 
McClintock-Cadillac, Lansing, Michigan. 


CHEVROLET RUNNING BOARD MOULD- 
INGS. 1941—-$1.10 each; 1942—$1.35 each. 
Universal fits left or right. Chrome 
painted, 20-gauge steel. Thomas D. 
Guinan, 407 Hubbell Avenue, Syracuse 4, 
New York. 
































FOR THOSE HARD 
TO GET PARTS 


WE HAVE THEM 


We buy buses of all makes and 
models. Not older than 1936 model. 
Condition is most important. Call 


WHOLESALE or write giving complete details. 


100 CARS AVAILABLE 













Parts tow All Makes 
and Models 


WHETHER IT BE A 
°42 CADILLAC OR A 
MODEL “T” FORD 
HYDRAMATICS, FLUID 
DRIVES, FENDERS 
OR GRILLES 


Phone, Wire or Write 


Immediate freight 
shipment guaranteed. Ask for L. Snow, 
Capitol Motors, Inc., 368 Main St., Hart- 
ford, Conn. Phone 7-8144. 


Queen City Chevrolet Co. 
6th & Sycamore 
CINCINNATI, OHIO 
Parkway 4880 


















WILL TRADE ONLY. Beautiful black 6- 
wheel Buick 90, 7-passenger sedan. One 
owner, 31,700 actual miles. Jim Grier 
Pontiac Company, 3162 E. Jefferson, 
Detroit. Call Fitzroy 4410, Ed. Cary. 


1931 FRANKLIN, Series 51, 5 passenger 
sedan, excellent condition, 13424 actual 
miles, price $590.00, plus license and title 
$11.34. Five pre-war tires in best of con- 



















BUSES FOR SALE 





IF INTERESTED IN USED BUSES, both 
school and adult type, we have them for 





















dition, car purchased from _ original immediate delivery. Advise your needs. Us Your Nee 
owner. Pinehurst Garage Co., Inc., P.O. Sone oc dene Oe eee 2719 ds 
Box 950, Pinehurst, N. C. Chevrolet ‘ » Nebraska. 
Genter. 1937 FORD, 21 adult capacity, leather THE AUTO EXCHANGE 
STATION WAGONS FOR SALE seats, high headroom, 1941 Chevrolet} 1165 Central Albany, N. Y. 
ener Daren ne en EanE nD eee ene e gn ere ENTED school bus; 1942 Chevrolet, 20 adult ca- 
1941 CHRYSLER TOWN and country sta-| pacity, reclining seats. All priced sub- 
















tion wagon. Beautifully equipped. A 
sparkling green beauty, 9 passenger, per- 
fect condition. Can be seen in New York 
City. Call Mr. Guff, Cameron Auto Sales, 
336 S. Cameron St., Harrisburg, Pa. 


stantially below ceiling. Immediate de- 
livery. Gibbons Coach Sales, 6153 Delmar, 
St. Louis, Mo., Parkview 2526. 


NEW 28 PASSENGER FORD BUS, model 



















BUY BONDS 
and STAMPS 


Phone 3-1688. 494T, equipped with DeLuxe Superior 
TRUCK EQUIPMENT FOR SALE —, 7 ~ 6) Aen Bee, 
etro 5 


GOOD USED CABS FOR SALE—1938 COE 
1B7M Reo, 1937 COE GMC F18, 1941 
CF300 and CF400 GMC. Also fits COE 
Chevrolet. Good stock of used parts. 
What do you need? Write P.O. Box 1253, 
Charlotte, North Carolina. 


ACCESSORIES FOR SALE 


AUTO SEAT COVERS, fibre, leatherette 
trim. Coupes $5.95, Sedans 
mediate shipment. Bay Auto Sales, 374 
Bay Street, Rochester, New York. 





63 


SHOP EQUIPMENT FOR SALE 

STEEL SHELVING—25 sections, 84/36/12 
in., $22.00 each. 6024 Myrtle Avenue, 
Brooklyn 27, New York. 

FORD ALL-POSITION MOTOR STANDS 
with adapters for ‘‘60"’, “85’’ or Lincoln- 
Zephyr motors. New, mounted on cas- 
tors Price $45. LINES MOTOR COM- 
PANY. Media. Pennsylvania 

AUTOMOTIVE PARTS BINS 12° x 36” x 
87°" adjustable shelves; parts drawers, etc. 
Hardwood construction. prompt delivery 
Send fo" Circular. Sperber Mfg. Company 
1811 Trombly, Detroit 11, Michigan. 

FOR SALE—Weaver Combination Brake 
and Alignment Tester (Junior Size) Model 
WY-25. A two purpose machine com- 
bining the features of the brake tester 





and the wheel alignment indicator. Will 
handle all passenger cars and light 
trucks. Price $200. Spencer Garage, Char- 
leroi, Pennsylvania. 


NEW DYNAMOMETER, Bendix large size, 
latest type concealed-in-floor model com- 
plete, in original crates. Cambria Mo- 
tors, Inc., Johnstown, Pennsylvania 


MISCELLANEOUS 


WILL BUY OR SELL—Will buy 1942 Mer- 
cury chassis in good condition or will sell 
1942 Mercury Fordor sedan body. W. W 
Wallwork, 319 Fifth Street N., Fargo, 
North Dakota. 





Wanted 
New Products 


Well established manufacturer of 
automotive parts for new passen- 
ger automobiles wishes to acquire 
rights to produce new items in the 
postwar era. 


Initial offer should be reasonably 
comprehensive. 


Write Box 927, 
News, Detroit 26. 


c/o Automotive 





CRANKSHAFT Grinding & Metallizing. 
JOHN P. HUGHES MOTOR CoO., INC., 
801 Commerce St., Lynchburg, Virginia. 











FOR SALE 
Alloy Steel 


Rounds, Hexagons, Squares 
AMS SAE Specifications 


Immediate Shipment 
Ohio, Penna., N. Y. Stocks 


L. B. Foster Company 
9 Park Place, N. Y. 7, N. Y. 
Phone Barclay 7-2111 


Pacific Coast Representation 


We sell Automotive Jobbers, Hardware 
Jobbers, Chain Stores. Manufacturers 


wanting high grade representation by a 


concern which knows how to get the 

business will do well to write us. 

ALAN P. CLINE AND ASSOCIATES 
25 Years in the Trade 

116 New Montgomery San Francisco 5 

Offices in Los Angeles, Portland, Seattle 





P. oO. FOR SALE—Complete set of upholstery for 


41 Dodge sedan, also for 41 Chrysler 
Windsor sedan. The Auto Exchange, 1165 
Central Avenue, Albany, N. Y. 


ONE AMERICAN LA FRANCE FIRE EN- 
GINE, two stage pump, pneumatic tires, 
two ladders—can supply hose if needed. 
Southland Iron & Metal Company, P.O. 
Box 868, Norfolk 1, Va. 


FOR SALE—1937 Dodge 24 passenger bus 
with Wayne all steel body, forward seats 
good condition, good tires. I K. R. Wilson 
“Universal’’ wheel aligner with all equip- 
ment. Like new. Sinner Motor Company, 
Greenfitld, Iowa. 








WRECKERS 


WANTED — HOLMES 515E Traffic 


King 
Wrecker, or what have you. Nunnally- 


Hendrick Company, Gulfport, Mississippi. 


Tf, Rate to Men 


—— In Service 7 


O MANY have asked 

to have AUTOMOTIVE 
News mailed to men now 
in service who want to 
keep in step with what is 
happening in this Industry 
that we have decided to 
offer yearly subscriptions, 
(mailed anywhere) at just 
half our regular subscrip- 
tion price or two dollars 
($2) each. If you desire, 
we'll send a gift card, 
with your name as donor. 





AUTOMOTIVE NEWS 
DETROIT 





. . « Plymouth cars are standing upgs 
under wartime conditions. 


. . - Plymouth dealer service is stand-._ 3 


ing up... with factory-engineered 
parts on hand. . 


. . « The result is that Plymouth’?* 


“Great Car” reputation is not onl 
standing up but steadily increasing‘ 


‘Today’s reputation forecasts tomorrow’s business. That’s whw— 


Plymouth dealers are in a preferred position for the future. 
PLYMOUTH Division of CHRYSLER CORPORATIO 


PLYMOUTH Chrysler Corporation’s NO. 1 CAR 





— 


— 


